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2 The Author & Journalist 


LET'S PUT The 
Dollar Sign 
Into Your 
Writing! 


In December, 1939, the editor of a 
prominent group of fiction magazines 
sent John Sheehan to me with a first 
novel that this editor could not use. Ff 
A reading of the manuscript convinced  & 
me that John Sheehan was not ready 

for the fiction serial and book field at 

this time. In telling him why, and 
probing his background for possible 
story writing, I learned that Sheehan 
had police reporting experience. “Ever 
think of ae for the true detective 
magazines?” I asked. 


A few of my clients’ 
appearances in 


THE 


inners Three 
Casuals of Our Peace THE Mm ARGOSYY 


2, 


John Sheehan hadn’t 
ever looked inside one. 
I sent him home with 
several of these mag- 
azines under his arm. 
The next morning he 
had decided that per- 
haps he would try for WHEREVER THE GRASS 
these magazines, “just GROWS — 

case; telephoned the 
John Sheehan editor of START- 

LING DETECTIVE 
ADVENTURES and secured a “go 
ahead on speculation” for Mr, Shee- 
han. I helped him a bit with his : : 
first draft. And a_ week later we WW story 

d a check for this writer’s first . \ 
magazine sale. 


Since then—in just a year—John Sheehan has written thirty-five such stories, including a 
five-part serial, and I have sold every one of them for two cents a word or better. I keep 
him far too busy these days filling assignments for the editors of five different detective mag- 
azines for Mr. Sheehan to remember, with a slight shudder and grin, that fiction novel of 
his which got us acquainted. 


There is really nothing unusual in this case history; it is my regular job to help my clients 
make money. We may do so with the type of literary work with which you first approach 
me, perhaps with a profitable line of writing that you failed to consider, possibly in both 
ways—or I may be able to get you into markets you were “afraid” to tackle... . In the 
illustration above several of the smoothpaper stories shown are by writers who had no idea 
they could write for these magazines when they came to me for guidance and sales man- 
agement. And if you want to get the maximum return out of your writing, my 18 years 
experience in developing new and partially arrived writer into big-time professionals, is 
at your service, too. 


TO NEW WRITERS: honestly, Edition, ‘‘Practical Literary Help’ and Latest Market 
to actively buying editors. If a manuscript is unsalable : Letter on request. 


a a 
analyze r abili nd suggest markets f i 
yze you ivy a £90 s for which u 


should work. Until I sell $ 0 
professional guidance costs r thousand words on 
manuscripts up to 5000; on scripts 5000 to 11,000 my fee 
is $5.00 for the first 5000 words and 75c for each additional 
thousand. Special rates on novels and novelets. 
TO SELLING WRITERS: graduate, trom 
* pulps to slicks, or to in 
r sales in either field, few months’ a will prove 
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a 
can help you realize these ambitions. u’ sold 
$1000 worth to magazines within the last year, I'll, work Literary Agent 
year, you Soe oh SG W. 45th St., New York, N. Y. 
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WINDS OF CHANGE 


Noting a definite trend to literary beards, The Sat- 
urday Review of Literature halftones Christopher 
Morley, Ernest Boyd, Whit Burnett, Rex Stout, John 
Vandercook, and others. 


The New York office of the Federal Trade Com- 
mission, 45 Broadway, New York, N. Y., is collect- 
ing material in its pulp reprint investigation. Have 
you facts and exhibits you regard as pertinent? Send 
to the commission. 


Vanity publishers—their efforts probably reflecting 
more general prosperity—are flooding the country 
with postcards and letters soliciting book manuscripts. 
If a post card advertiser seeks your financial pattici- 
pation in a publishing venture, write The Author & 
Journalist. We'll be glad to give you our opinion. 


No. 3 


Favorable and adverse conditions appear in market 
forecasts in this issue. The net balance, A. & J. feels, 
is definitely optimistic. 1941 is one of those years of 
change, unpleasant for some established writers, 
which offer much to enterprising literary workers. 
This is a year for the individual writer to break away 
from old routines and formulas and try new things. 
It is a year in which to experiment a great deal. Many 
fields inviting experiment are pointed to in this 

ual Forecast issue. 

Periods of economic and social upheaval bring dis- 
couragement for writers, but also opportunities—in 
which latter category, without elaboration (for none 
is needed) we include opportunities to serve the 


national welfare. 
J. T. B. and M. A. B. 


Maybe Tomorrow 
IRENE MORGAN PHILLIPS 


Oh hush, my Conscience, and be still! 
I should have darned the socks. 

I should have swept the cobwebs down 
And packed the welfare box. 

I must reform, and do my work. 
I'm bad and getting worse, 

But ah, you stern, accusing Voice, 
I wrote a lovely verse! 


Thrilling Adventures 
Thrilling Detective 
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STANDARD MAGAZINES, Inc.—BETTER PUBLICATIONS, Inc. 


TEN EAST FORTIETH STREET 


NEW YORK CITY 


OF BOOKS: 


qws are established general Book 

Publishers. We offer you friendly 
editors and MS readers; able ar- 
tists; punctual printers; agents for 
Great Britain and the tinent ; 
distribution at home and abroad. 


qit you have a itten book MS 

—on any subject, prose (30,000 
words and up) or. poetry (book-size 
collections for Contemporary Poets 
Series)—you are cordially invited 
to submit it, with the complete cer- 
tainty on your part that it will be 
read without delay, and of course 
free. Write first if you prefer. 


If unavailable, your MS will be re- 
turned promptly and carefully. If 
accepted, your book will be pub- 
lished promptly and adequately. 


DORRANCE & COMPANY 


(Ineorporated 1926) 
Dept. A 
370-374 DREXEL BUILDING 


PHILADELPHIA, PA. 
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POPULAR PRESENTS 
... an open market! 


@ Our magazines, covering every field of pulp fiction, 
are never “bought up”—never closed to purchases 
from any author, old or new. 

® The editors extend a hearty invitation to writers every- 
where. 

@ Let us see your work! 

Adventure Star Western Detective Tales 
Dare Devil Sports Novels 10 Story Western 
Dime Detective Love Book 44 Western 

Dime Mystery Dime Sports Ace G-Man 

Dime Western The Spider Big-Book Western 
G-8 and His Battle Aces Rangeland Romances Strange Detective 


POPULAR PUBLICATION, INC., NEW YORK CITY—— 


Growing 


N publishing, to stand still is to retreat. In recent years Fawcett Publications, Inc., 
has gone steadily forward, increasing the circulation of established magazines and 
adding sound new titles to its list. 


We are happy to say that writers, beginners and veterans alike, have shared in this 
constant expansion. Old Fawcett markets have become more profitable and new ones 
have been added. 


Those who have been writing for us over a period of years know what Fawcett 
Publications has to offer: Prompt service, check or rejection in ten days, two cents a 
word, minimum, for all confession and fact detective material, co-operation between 
editor and writer, plus a steady, active and growing market. 


These same benefits are extended to newcomers. Study our magazines, get in 
touch with our editors as to requirements, and send us your manuscripts. We've got 
the market if you’ve got the stories! 


True Confessions Romantic Story Life Story 

Mechanix Illustrated True Startling Detective Adventures 
Daring Detective Dynamic Detective Motion Picture e 
Hollywood Screen Life Movie Story 

How to Build 20 Boats Good Photography Photography Handbook 

How to Build It Handyman’s Home Manual Model Builders’ Handbook 
Flying Manual Whiz Comics Master Comics 

Spot Lawn & Garden Handbook 40 Homes & Plans For Biulding 


FAWCETT PUBLICATIONS, INC. 
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... By STANLEY VESTAL 


THE NEW YEAR promises to be a happy 
one for magazine writers. Business of all kinds 
is taking a new lease on life, and the forecasts 
for the coming year are very cheering to all 
those who earn money. In addition to an up- 
turn in every field, from automobiles to mar- 
riage licenses, America has found in its defense 
program the new industry—armament—which 
it has been needing to prime the pump of pros- 
rerity. Already magazine sales promise to be 
better than the best of 1937. News dealers and 
the trade journals which serve them talk hope- 
fully of a boom rivaling that of 1929. Uncle 
Sam will spend billions in cash, and those bil- 
lions mean several additional billions in credits. 
Even book publishers are cheerful these days. 
In October, sales of the SatEvePost reached an 
all-time high. 

The magazine writer is in a favored position, 
for the magazines will have more than their 
share of the new prosperity. If, as the defense 
program progresses, Uncle Sam sees fit to weed 
out non-essential goods and services, the motion 
pictures, the radio and the book publishers will 
suffer first. Only a shortage of paper can cut 
seriously into the manufacture and sale of maga- 
zines, and judging by the programs coming 
over the air since the Department of Justice be- 
gan its five-cornered fight with ASCAP, BMI, 
NBC and CBS, radio can scarcely offer serious 
competition in the entertainment field. Stephen 
Foster’s ditties will not hold the American pub- 
lic forever. 

If the new prosperity develops into a boom, 
everybody will have money to spend for maga- 
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MAGAZINE FICTION IN 1941 


Author of 14 books, 
authorship, Stanley Vestal (pen name 
of Prof. Walter S. Campbell, of the 
University of Oklahoma) has published 
a number of novels, some 50 short stories, 
novelettes and serials, articles both popu- 
lar and scientific, and a volume of poems, 


including two on 


zines and will buy them. On the other hand, 
if the nation is called upon to make heroic sac- 
rifices and to give up in taxes a great part of its 
new income, those seeking entertainment will 
inevitably prefer the magazine to the more ex- 
pensive book and motion picture. Sailors and 


AUTHOR ON VACATION 
This shot of Stanley Vestal was taken on the Arapahoe 
Glacier in the mountain vastnesses west of Boulder, 
Colorado. Photographer was A. Gayle Waldrop, U. of 
C. journalism professor. 
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“Write Binks an encouraging rejection. We can’t 
buy his stuff, but I sure like to read it!” 


soldiers and lonely women left behind, men in 
factories and on freighters, the fellow on the 
farm and in the mine—each will take his fun 
where he finds it. If he cannot afford a couple 
of tickets to the theater, he can always buy a 
ten-cent magazine, something which can be en- 
joyed by every member of his squad or family. 
There can be no doubt, then, that magazine 
writers are in for some years of excellent op- 
portunity. Millions of people are going to 
buy and read American magazines. Our prob- 
lem, then, is to determine, if possible, what 
those millions will wish to read. 

What are the trends to be expected during 
the coming year? 

It is already obvious that a strong demand is 
setting in for escape literature. This, of course, 
has been noticeable for months past, as the con- 
sciousness of our national danger grew in the 
minds of the people. As nation after nation 
fell before the Nazi blitzkrieg and propaganda, 
most Americans turned for entertainment more 
and more away from this troubled world and 
sought escape in fiction which had nothing to 
do with the tragedies in Europe. 

This trend will continue, and we may ex- 
pect a growing popularity for every sort of fic- 
tion which offers such an escape. Westerns will 
_continue to hold and increase their public along 
with adventure stories in general. American his- 
torical stuff should continue to gain in popular- 
ity, though the new spirit of unity in the nation 
seems likely to veer away from the Civil War. 
It seems reasonable to expect that the most pop- 
ular historical yarns will deal with an earlier 


period, when our small republic was surrounded 
by greater powers, or was putting down the In- 
dians within its own borders. The detective 
yarn will certainly lose none of its appeal and 
will probably gain as well. The shifting of 
thousands of men from home to army camps 
and industrial plants should stimulate love-story 
and confession markets noticeably, while the 
fantastic, the pseudo-scientific and weird mar- 
kets should continue their already increasing 
vogue. Romance and sentiment will thrive in 
all markets. 

With this there will be a considerable and 
growing demand for comedy, fun and humor, 
to brighten the dark background of approaching 
war. It is reasonable to expect a large pro- 
portion of comic or humorous yarns in all pop- 
ular magazines, even in those which heretofore 
have limited their readers’ ration of laughter. 

This emphasis on escape in the magazines, 
however, will require a somewhat different 
handling if the writers are to take full advan- 
tage of the new trend. Whether or not this 
nation is to become actively engaged in the wars 
now raging abroad, the American citizen is now 
fully aware of the danger threatening the na- 
tion and of the impending disaster. His escape 
literature will therefore take a different tone and 
form, in my opinion, than that which has been 
popular in recent months. In the first place, as 
the war approaches, we may expect an increas- 
ing number of stories which admit more or less 
guardedly that such a danger exists. At the 
beginning of the last war, while the Americans 
were in training, we found stories of the sol- 
dier in training of a light and humorous nature 
becoming popular, such as Mary Roberts Rhine- 
hart’s “Twenty-Three and a Half Hour'’s 
Leave,” and various comic soldiers appeared 
and swept the nation with laughter. As the 
struggle developed and our American troops 
came to grips with the enemy on foreign battle- 
fields, the tone strengthened and straight wat 
stories of heroism and sacrifice in battle became 
popular. It seems reasonable to suppose that 
such a sequence will occur again as we Amefi- 
cans become more and more involved in the 
world conflict. 


In the funny stories, in all probability, the 
hero will be an American, as also in the stories 
of battle after the nation comes to grips with 
its enemies abroad. Until that time, however, 
we may expect the heroes of our serious waf 
stories to be gallant Englishmen, heroic Greeks, 
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or ‘free Frenchmen” opposing Germany. 

There will also be undoubtedly a vogue for 
stories of the Navy, of the new bases guarding 
our coast, of the Carribean, and of South Amer- 
ica. Here romance, humor and color will pro- 
vide the desired escape for readers. Writers 
should not overlook the fact that many Cana- 
dian authors are now busy at tasks connected 
with their national defense. As a result, stories 
of Canadian life, if adequately done, should be 
salable in Canadian markets. Of course, these 
must have Canadian backgrounds, or at any 
rate, portray life as it is in Canada. So much 
for my estimate of the content and direction of 
magazine fiction for 1941. What shall we say 
of the form? 


In the past, writers have been prone to neg- 
lect the strict form of the short story, novelette, 
and novel, and a good many literary jelly-fish 
have found their way into even the most popu- 
lar markets. Along with this went a lot of 
sloppy thought and propaganda furnished by 
our pseudo-intellectuals and their fellow-travel- 
ers. All this was partly a result of the freedom 
of thought in our democracy and partly due to 
the attempt of our enemies to “soften us up” 
before they made their attack. 

But now President Roosevelt’s valiant stand 
for democracy, his appeal to the nation for 
unity, morale and armament will make such 
states of mind less prevalent. The American 
public will no longer be patient with ‘‘isms” 
and fruitless ideas. Everything must be turned 
to account for the national welfare. This psy- 
chology is bound to result in a tightening up of 
story structure. We may expect a return of the 
well-made yarn and a retreat from the formless, 
arty story. Observe the number of writers 
trained in the pulps who appear in the Satur- 
day Evening Post of January 4 and 11 (the last 
two issues as this is written). 

Stories will have a beginning, a middle and 
an end; a problem, a complication and a solu- 
tion, after the old formula. The vital character 
will be preferred to the neurotic and drama will 
be more popular than so-called “social signi- 
ficance.” We are girding up our loins for a 
dire emergency, and can no longer be pleased 
with loose plots, flabby characters, or vague 
ideas. Manly virtue and the qualities of the 
pioneer and the patriot will be in demand. The 
American scene, both present and historical, 
will enjoy an increasing vogue. 

Of course, popular fiction will not be all read 
for escape—or rather, not for escape from the 
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war. Some of it will afford escape from the 
workaday world into war. War stories are 
bound to gain in popularity. Already they are 
becoming common. 

All this means a golden opportunity for the 
writer who can serve the magazines with ac- 
ceptable stories. Already there is talk of raising 
the rates paid by several of the better pulp 
strings. During this year writers should tool 
their factories to produce an increased output 
of sound craftsmanship. Hundreds of thou- 
sands of dollars will be disbursed to magazine 
writers in 1941. Those who can meet the mar- 
ket will cash in. 


—— Bazaar, 572 Madison Ave., New York, is 
a market for distinguished short stories, not popular 
women’s magazine type, according to Mary L. As- 
well, fiction editor. Fashions are contributed by the 
staff. No verse is used. Good rates are paid on ac- 
ceptance. 


YOU NEW WRITERS 
Can continue to count on RED CIRCLE MAG- 
AZINES in 1941 for sympathetic considera- 
tion, quick reports, prompt payment. 


330 West 42nd Street, McGraw-Hill Bldg., New York, N. Y. 


@ 


Do You Write 
Western Stories? 


Ranch 


Romances 


Will give your manuscripts quick reading and 
send you a check immediately on acceptance. 
Standards are high and needs definite, but new 
authors are welcomed and nothing pleases us 
more than to find a story that meets our re- 
quirements, written by a new author. 


Ranch Romances is a magazine of romantic 
Western stories — depicting the adventures 
and thrilling lives of the cowboy and cowgirl, 
of today and yesterday. 


Get a copy today—all the better newsdealers 
have it—and study it carefully. If you have 
the ability to write this type of story you will 
find Ranch Romances an excellent market and 
a profitable one. 


RANCH ROMANCES 
515 Madison Ave., New York, N.Y. 


... By VIRGINIA SCOTT MINER 


THIS YEAR 
will doubtless see 
the writing and 
publication of a 
great deal of war 
poetry; and the 
more intense the 
feeling, the more 
adequate the tech- 
nique, the more 
certainly it will be 
poetry, not verse. 

There will be, 
just as certainly, 
an increased de- 
mand for humorous or “escapist” verse of all 
kinds. It is inevitable that the more deeply the 
reader feels about world conditions, the more 
he will need occasional relief from them; and, 
since the times are such as to dampen the spirit 
of humor, there is likely to be a decreased sup- 
ply of humorous verse just when the demand 
for it is greatest. 

Some of this humorous verse will be only 
grimly funny, to be sure—the jokes compar- 
able to those of the grave-digger in Hamlet. 
But, whether they are serious or the lightest 
of light verse, these 1941 poems will need to be 
the best of their kind. How many times, for in- 
stance, have you laid aside a magazine recently 
because nothing in it seemed absorbing enough 
to compete with the radio flash or the daily 
paper? The competition for reader attention 
will certainly grow no less as the next few 
months go by. 


The serious poem will need that complete 
sincerity of emotion which gives it immediate 
power over the reader—or it’s not likely to be 
read. It’s even fairly safe to guess that the 
obscure, the private-language poems in this 
gtoup—poems written, at best, for the few— 
will be read this year by the still fewer. 

That does not mean, to be sure, that there 
will be no middle ground, that no more poems 
about gardens and babies and newly-made jelly- 
in-the-sun will be written and sold. They will 
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ESCAPE INTO LAUGHTER 


“Like a knight in glittering armor, Laughter 
Stood up at his side.” 
—William Rose Benét 


be, of course. There will always be a place for 


good seasonal, juvenile, and religious verse. » 


Mergers in denominational magazines and 
changes elsewhere in editorial policy suggest 
strongly, though, the wisdom of spending scme 
time at the library. For every publication the 
writer really knows, he’s saved a considerable 
sum in postage. Don’t trust, even, your six- 
months-ago acquaintance with what poetry, what 
light verse, is actually being used in American 
magazines and newspapers. 

Speaking of newspapers, they are likely to be 
an increasingly important market. Poetry corn- 
ers, humor columns, women’s pages—the news. 
paper offers a far better market than does many 
a magazine. In the first place, the chances of 
selling to a publication using a poem (at least) 
a day are obviously greater than the chances of 
selling one to a publication using two to ten a 
month. A quality magazine is, to be sure, likely 
to pay far better rates than a newspaper of 
corresponding rank, but the ratio of chances 
remains! 

The newspaper corner or column also offers 
a solution to the perennial problem of what to 
do with the Christmas poem written in Novem- 
ber or the Fourth of July verses dashed off in 
June. 

But for the versewriter who faces this year 
too deeply frozen with anxiety to write, then 
this may be the time to get out the unfinished 
lines. Sometimes they will suddenly correct 
themselves. There are those who say that a 
poem not finished at the first attempt is not 
worth tinkering with. So many truly great poets 
did revive their work, however, that the ob- 
jection scarcely needs to be considered. Lines 
that seemed excellent months ago perhaps never 
belonged in that poem at all. The emotional 
context has perhaps vanished from between 
other lines so that they may now be viewed with 
a craftsman’s objectivity. 

Whether the writing is being done in deep 
earnestness, sweet sentiment, or with tongue- 
in-cheek levity, nothing in any year is going to 
keep verse from being written, and there are 
markets waiting the best of each variety. But 
don’t forget to note how much humorous vets 
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is appearing in the various juvenile publica- 
tions, the columns and women’s pages, in The 
Saturday Evening Post, The Ladies Home 
Journal, The New Yorker, Parents’ Magazine, 
Household, and—when they use any verse at all 
—in The American Magazine, McCall’s, The 
Country Gentleman, and in specialized depart- 


... By WILLARD E. HAWKINS 


OUTSTANDING phenomenon of the pulp 
magazine field within recent years has been 
the emergence from obscurity of science-fiction 
and fantasy periodicals. Their meteoric rise has 
been nothing short of amazing—which brings 
us to the title of the pioneer in this field, 
launched back around the year 1926. Those 
who possess early issues of Amazing Stories— 
and they bring collectors’ prices in the old book 
shops—will find them packed with reprinted 
yarns by Jules Verne, H. G. Wells, H. Rider 
Haggard, and a few others who had experi- 
mented in fantasy. 

Hugo Gernsback, who launched Amazing 
only to lose it, brought out another, Science 
Wonder Stories, in 1929. It took less than a 
couple of years to publish all the imaginative 
literature of trips to the moon, invisible men, 
time traveling, and wars between worlds, that 
could be found in the archives of literature. By 
this time, however, a few new fantasy writers 
had been developed, and their efforts dis- 
placed the reprints. 

For the most part, they were excellent writers. 
They were a trifle wordy, perhaps, judged by 
ptesent standards, but Amazing and Wonder 
Stories (as the second periodical was soon re- 
named) were big books and, with their com- 
panion quarterlies, could absorb a lot of words. 
The authors probably wrote fantasy for the 
love of it. Their names rarely appeared in other 
fields, and the rates offered for their material 
were miserable, payment uncertain. 

Astounding Stories, of the Clayton brood, 
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ments in the Saturday Review of Literature, 
Harper's and the Atlantic Monthly. 

This year may be “laughing that it may not 
weep,” but editors are likely to start a new 
Order of Appreciation for the verse writers who, 
in these difficult days, can remember how to 
make people laugh. 


SCIENCE-FICTION— 
NEWEST PULP FIELD 


Founder of The Author & Journalist, 
and its editor until 1940, since conduct- 
ing The Student Writer Department, Mr. 
Hawkins here writes of a field in which 
he is one of the prolific contributors. 


appeared in 1930 and offered a worth-while 
market while it lasted, but its existence at that 
time was brief. 

The three pioneer names have experienced 
several reincarnations and passed through many 
hands since the early days. With the advent of 
interest in science fiction they have become 
Astounding Science Fiction, published by Street 
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“we're eliminating this part in your story where 

Omark stops his rocket ship at the Milky Way 

for a drink—we feel it wo be more logical for 
him to go directly to the moon.” 
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& Smith and edited by John W. Campbell, Jr. 
(himself a science-fiction writer of note); 
Thrilling Wonder Stories, published by Stand- 
ard Magazines and edited by Leo Margulies, 
and Amazing Stories, published by Ziff-Davis 
and edited by Raymond Palmer. But whereas 
a few years ago they—or their predecessors— 
constituted the whole field, there are now some 
sixteen periodicals devoted to this type of fiction. 
We're including in the group Mr. Campbell’s 
Unknown, which really defies classification, but 
has been enthusiastically embraced by fantasy 
fandom. 


How to account for this sudden rise? One 
guess may be as good as another. The famous 
Orson Welles broadcast, which panicked mil- 
lions into thinking we were being attacked by 
beings from Mars, may have had something to 
do with it by turning public attention to 
thoughts of other worlds and interplanetary 
travel. If so, it merely gave impetus to a trend 
already on its way. 

One factor, beyond doubt, is the Fantasy 
Fan. The rise, persistence, and activities of this 
type of reader constitute an even stranger 
phenomenon than the emergence of scientific- 
tion as a type of literature. 

From its inception, pseudo-science has ex- 
ercised a greater hold upon its devotees than 
any other brand. The reader of Westerns or 
detective yarns can take ’em or leave ’em; he 
is merely a seeker after vicarious thrills. The 
pseudo-science reader is something more. He 
collects his magazines, files and catalogues 
them, becomes violently partisan in his loyalty 
to certain writers, gets in touch with other 
readers, and—to put in a word—becomes a 
Fan. 

It may be news to many that the fantasy fans 
have their local and national organizations, 
that they hold yearly national conventions, that 
they publish upwards of fifty fan magazines. 
These ate put out laboriously by the editors, em- 
ploying mimeograph or some duplicator process, 
and many achieve really artistic and bizarre re- 
sults. The fan-mags are devoted to short bits 
of fiction; verse; discussions of fantasy maga- 
zines, their editors, authors, and artists, and to 
articles on allied subjects—sometimes violently 
controversial. Many fan-mag editors graduate 
into the professional ranks, either as editors or 
authors. Subscriptions, of course, are accepted, 
but the chief incentive to publishing a fan-mag 
is that you can exchange with others in the 
field. 


The Author & Journalist 


Two years ago, the national fan convention 
was held in New York; last year it was in 
Chicago, and this year it is scheduled to be held 
in Denver, Colorado, on July 4 and 5. Captain 
E. E. Smith, featured speaker at the Chicon 
(Chicago convention), is one of the giants of 
science fiction. He turns out a serial only once 
in three or four years, but the fans can hardly 
endure the suspense between times. His chief 
character is Kinnison, the lensman—a sort of 
free-lance interplanetary super-detective. 


Like E. E. Smith, several scientifiction writers 
have grown famous around one character or 
group of characters. Jack Williamson, who 
pioneered in the early Amazing Stories, de- 
veloped a group of associates who have become 
legendary in a series including ‘““The Legion of 
Space,” “The Legion of Time,” and _ other 
classics. Jack is a shade above the field in 
sophistication and literary style. 


Fans have never ceased to bewail the passing, 
some three years ago, of Stanley G. Weinbaum, 
who might poll highest of all in a popularity 
vote of scientifiction authors past and present. 
Another loss was the weird H. P. Lovecraft, 
unquestionably a genius and literary artist, 
even though his name is little known outside 
of the realm of fandom. Other names, famous 
both past and present, are E. Merritt, Austin 
Hall, A. E. van Vogt, L. Ron Hubbard, Ralph 
Milne Farley, Ray Cummings, Robert A. Hein- 
lein, Edgar Rice Burroughs, Eando Binder, Neil 
R. Jones, Ed Earl Repp, Edmond Hamilton, 
John Taine, Harl Vincent, Nat Schachner, Clark 
Ashton Smith, Malcolm Jameson, John Russell 
Fearn, Robert Moore Williams, Raymond Z. 
Gallun, Thornton Ayre, Arthur J. Burks, Manly 
Wade Wellman, Stanton A. Coblentz, J. Har- 
vey Haggard, L. Sprague De Camp, Donald A. 
Wollheim, Henry Kuttner—the list could be 
considerably extended. 


To become a writer of science-fiction you no 
doubt need a peculiar mental slant. While many 
scientifiction yarns are more imaginative than 
scientific, the leading authors really do know 
something about science. Latest developments 
in scientific discovery are, of course, watched 
for source material; but the majority of yatns 
are based upon speculative science. A gravity 
nullifying force, for example, is theoretically 
possible—which opens the way to interplanetary 
travel, with all sorts of thrilling escapades in- 
volving imaginary denizens of other worlds. 


Naturally, with the old situations worked to 
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death, the great demand is for novelty. The 
writer with a fertile imagination, some scientific 
knowledge, and story-telling ability finds a real 
welcome awaiting him among the editors of 
the s-f magazines. Perhaps the best way to de- 
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termine whether you can write such stories is 
to read them. If you like them—if you're a 
potential fantasy fan yourself—then it is quite 
likely that you have the queer type of mind 
which can originate them. 


PULPS are palpitating’—to quote a certain 
editor. The better pulp publishers have taken it 
on the chin recently due to higher paper costs, loss of 
Canadian circulation and the British markets on re- 
turn copies, but recent reports on American circula- 
tion show an up-grade tendency. If this continues, 
pulp writers need not worry—unless, of course, Amer- 
ica goes to war. Then anything can happen. 
Meanwhile, pulp authors must keep writing, hav- 
ing faith that a good story can still sell even if a 
temporary cut in rates may be necessary. “Increase 
your output if you can’t decrease your budget.” All 
editors need stories. They are not stocked up. Janu- 
ary inventories showed less stories on hand than in 
any previous year. 


The love pulp field is wide open. Every editor has 


so reported. Westerns and detectives are next in de- 
mand. But the terror and horror mystery period is 
over. The New York Times for January 25 ran this 
headline: ‘‘Horror magazines agree to withdcaw.” 
Thus, there will be an increased demand for whole- 
some mystery, free from sex and sadism. 

In the romantic field, “pulps are more adult,” ac- 
cording to Fanny Ellsworth, editor of Ranch Ro- 
mances. Action is still demanded, but characteriza- 
tion is the true appeal. 

Rogers Terrill,. editorial director of Popular Pub- 
lications, reports a trend toward more action. He 
feels that in the past year, Westerns went too far in 
sacrificing action for character and that now a reac- 
tion has set in for high and glorious—even reckless— 
adventure. 

This ties in with the opinion of Frederick C. 
Painton, famous pulpiteer and radio writer, that 
“radio demands high pulp action and plot.” Or in 


RADIO CORNER 


Conducted by WILLIAM L. KING 


_ Best radio opportunity in 1941 for new writers lies 
in the non-commercial field on local stations. Per- 
sonal contact by the writer is necessary. 

If a writer can align himself with a recreation bu- 
reau, a library, an athletic movement, or any of the 
humerous non-commercial groups interested in pro- 
moting increased participation on the part of the 
public, or with some local improvement association 
conducting a drive for funds or striving to incite 
interest to carry forward some public project; if he 
can become interested in the ood of the organization, 
of in the — movement, then adapt the aims to 


tadio publicity, he has taken the first step across the 


threshold of radio. 
Radio stations, because of their grant by the Federal 
mmunications Commission, “exist in the public in- 
terests.”” Too, aid to civic causes builds up good will 


Special Correspondence from New York 


other words, today the radio is pulp conscious. 

Thus, 1941 will be an action year, in Westerns, 
detective, adventure. In the romantic field, action 
means emotion. And to get true emotion there must 
be true characterization. Mr. Painton’s advice, ‘Make 
your stories exciting if you would pull readers from 
their radios and newspapers,” should be heeded. 

“The pulp writer’s markets and rates have been 
reduced to the point where it is becoming almost im- 
possible for him to earn a decent living,” comments 
Arthur Leo Zagat. 

“I am, however, far from agreeing that the sort 
of panic that seems to be taking hold of the trade is 
justified. The tremendous upswing in national busi- 
ness should be getting around to the pulps shortly. 

“There is, too, a vast reservoir of potential read- 
ership lying between the pulp and slick public that 
has not as yet been tapped. Some publishers are mak- 
ing an effort to reach this market, and I am hoping 
that this encouraging trend will continue. 

“These matters are not solely the concern of the 
publishers. Writers are vitally affected by them and 
they should and must cooperate with the publishers 
in meeting these mutual problems. In the Pulp 
Writers’ Section (of whose executive committee I am 
a member) of the Authors’ League in the section’s 
growing membership, in the constantly brightening 
prospect for success in its work of halting the down- 
ward fall of rates and markets, and eventually in re- 
vising both of these trends, I find my greatest reason 
for optimism. 

“Conditions in the trade are very bad, but they 
are not hopeless. . . . They can be made infinitely 
better by calm, purposeful thinking and planning and 
action.” 


for the station, and strengthens its local acceptance. 
Thus, stations are often willing to donate the neces- 
sary air time to a civic program, provided material is 
furnished. All of this reacts to the benefit of the 
writer who is far-sighted enough to align himself 
with an eligible organization and who is capable of 
providing the right material. 

Consequently, the forecast for free-lance radio 
writers during the coming year is for an increased 
number of enterprising writers actually getting their 
work on the air; of these, a percentage will attain the 
enviable position of a staff job by the time another 
forecast rolls around. 

Commercial radio will reflect this year the continu- 
ing vogue of five kinds of material: “One Man's 
Family” imitations, most of which will quickly 
languish and die; novelty and audience participation 
ideas, offering free-lances little market; serials ap- 
pealing to women, formulas for which, well-estab- 
lished, one can hear demonstrated on any set at al- 
most any hour; single-shot dramas; and musical pro- 
grams. The April AUTHOR & JOURNALIST will contain 
a radio market list, based on a survey of stations and 
advertising agencies now under way. 


\ 
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HOLLYWOOD FORECAST 


1941 should be the best year in many for the 
competent outsider with real basic ideas to crack 
Hollywood. With foreign film revenue vanishing, 
domestic audiences must be attracted by better pic- 
tures, more cheaply produced. Emasculation of block- 
booking will force pictures to sell more on their 
merits: again better pictures. All this means more 
focus on story. 

Competent observers expect to see unusual experi- 
ment in this usually play-safe industry, including plot 
formulae and themes. The new idea, provided it's 
simple, intriguing and picturable, won't get the usual 
brush-off—“idea” may refer to locale, background, 
character, situation or problem. The old stuff will 
still be bought, but from insiders. 

Julian Johnson of 20th-Fox says: “It is unsafe 
in these turbulent, topsy-turvy times to predict any 
trend in motion picture material. I can tell you bet- 
ter what we are trying to stay away from: stories 
of futility, depressing stories, and stories of marital 
infelicity and divorce complications. Otherwise, we 
are endeavoring to buy anything that has a lift in 
it, anything that may honestly be called entertainment 
—melodrama, comedy, romance.” 

Accent will be on laughs, with the standard story 
types being handled more frequently from the comedy 
angle. Straight comedies will be in demand—exhibi- 
tors are howling for them; also, comedy melodramas 
(“Cat and Canary” type) and comedy mysteries. 

Accent also on action. Producers are realizing more 
and more that “we're still making moving pictures.” 
The actionless, talky, polite drawing-room piece is 
out, probably for a long time, and sophistication will 
be submerged. There will be a big demand for West- 
erns with some fresh treatment or subject, whether 
played straight or for laughs. Modern romantic ad- 
venture stories will find a market, but period costume 
stuff is doubtful. 

Musicals will be big. Of the 500 features scheduled 
for this year probably 40 will be tune-films featur- 
ing singers, some with name-band atmosphere in the 
background. A really fresh idea for a musical picture 
will find a welcome: dearth of new ideas is forcing 
many of the current musicals into the remake field, 
as witness “Sunny,” ““The Chocolate Soldier,” etc. Em- 
phasis probably on the informal musical of the Bing 
Crosby variety, as opposed to the lavish ‘“‘production”’ 
piece; in other words, a good story which happens to 
provide a logical reason for the star to sing. 

Biography will be out, or at least very much on the 
wane. The cycle is over for the time being. But 
there will be a continuing demand for the richly emo- 
tional “woman story” with a fat acting part for the 
Bette Davis type of actress: “Kitty Foyle’ and “The 
Letter” are examples. 

The producers feel that the phoney-marriage come- 
dies (“Hired Wife,” who’s-married-to-who-stuff) are 
fading. However, this has always been a rich comedy 
vein and will likely stay on the list simply for lack of 
laugh material to replace it. The screwball comedy 
is coming back. 

Now for the war stuff. Highly speculative, from 
the writer's point of view. But lots of war pictures 
will be produced, despite the emphasis on “‘escape.” 
These will fall into two main groups: first, those 
played against foreign backgrounds. In these, the 
events depicted must be far enough in the past so 
that they are “set” and cannot be overturned by new 
headlines. A story based on the evacuation of Dun- 
kirk, for example, would probably be safe (though 
avoided so far because of terrific production expense), 


By CHARLES PALMER 


but anything having to do with Greece or the Balkans 
would be considered unsafe until these active situa- 
tions crystallize beyond chance of an upset. ; 

Second group includes the domestic martial films 
played against the U. S. scene; backgrounded on de- 
fense, the draft, preparedness, etc. Expect a lot of 
these, but also expect them to be mostly Jot-written by 
contract writers who are assigned to develop scripts 
along certain lines predetermined in studio confer- 
ences. The non-Hollywood writer's story, however, 
will have a chance here if it has a really fresh idea or 
treatment and is so framed that it will not be upset 
by our entry into the war or other possible sudden 
alteration in the general situation. Many stories which 
as-written had nothing to do with the defense situa- 
tion—were just good stories—will be switched in pro- 
duction to a background of Army, Navy, or Air Force. 

D. A. Doran, story editor at Columbia, has a good 
slant on the propaganda films. Most of the outright 
anti-Nazi pictures have laid eggs at the box office. 
Doran feels that there will still be films backgrounded 
against the Nazis and Fascists, but that the story itself 
will be paramount, the horror-of-it-all inference pure- 
ly incidental. Recent British-made “Night Train’ is 
an example: hero and girl could have undergone same 
breath-holding perils in dozens of other backgrounds: 
the story was the thing, and the picture did not preach 
nor plead a cause. 

As to “trend.” Strictly speaking there will be no 
trends beyond the general emphasis on comedy, vital- 
ity, and action. Hollywood will continue to buy all 
the best-selling novels and all the successful plays, 
and will take any exceptional story regardless of type 
or taboo. 

As always, studios will return unsolicited manu- 
scripts unopened; submissions of uncopyrighted ma- 
terial will be accepted only through recognized agents. 


— 


“His first book has just been published, and he’s 
waiting now for a call from Hollywood!” 
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Also as always, the unknown’s screen-original is the 
most speculative piece of writing in the world outside 
of blank verse. Best way to crack this lucrative mar- 
ket is via the book route, the stage and radio, or 
through the pages of the fiction magazines, since most 


THE JUVENILE FIELD-1941 


MORE AND BETTER newsstand publications than 
ever before greet the juvenile writer in 1941. 
American Boy, Boy's Life, American Girl, Wee Wis- 
dom, Children’s Playmate, Youth Today, Jack and 
Jill, Story Parade, and others are paying rates 
averaging better than a cent a word. 

As I write this, word comes that the D. C. Cook 
children’s publications are raising rates from one-half 
cent a word to a cent a word for article material. 
This is good news for, this house is one of the oldest 
stand-bys in the juvenile field. 

The change in word rates means a change in policy 
which is reflected throughout the field. Articles will 
be shorter. The long, inspired articles with paragraph 
after paragraph of padding will be out. Photographs 
and illustrations will be used with increasing fie. 
quency. 

The fairy tale is today a drug on the juvenile mar- 
ket; tomorrow may witness its farewell appearance. 
Only a half dozen or so markets now use this fantasy 
story, and these publications use it sparingly. 

Stories for youngsters and young people are today 
definitely helpful and practical, designed to help 
youngsters meet and solve their daily problems. To- 
day’s world is a practical world, and stories must 
be more than entertaining; they must be information- 
al, inspiring, and character-building as well. 


WHAT THE TENT SHOWS 


FROM NOW until the middle of May, 200 (perhaps 
50 more than that) repertoire show managers will 
be shopping around for suitable material for the com- 
ing tent show season. 

Fortunately for new writers of this dialogue mate- 
tial, and unfortunately for the old ones who have from 
one to 30 plays that have been bringing in rental for 
seasons past, there are decided changes in the formula 
for the coming season, the principal change being the 
size and ratio of the cast. 

In former years, in addition to the musicians and a 
feature vaudeville act or two to work between the acts 
of the plays, the average cast was five-three (meaning 

ve males and three females) ; however, to interest the 
majority of managers this coming season, don’t make 
your cast larger than four-three at the most, and if you 
can tell your story with three men and three, even two, 
women, you will lease still more of your scripts. 
_Each play should be in three acts and the playing 
time approximately one hour and 20 minutes. Avoid 
props, and elaborate electrical or mechanical 
effects. Put plenty of hokum in (half of the shows 
are owned by featured comedians) and, above every- 
thing else, lay off mystery plots, as plays of this type 
rom overwork a season or two ago. 

Twenty dollars will be the top that you can get for 
4 script for the season, but you can lease copies to as 
many managers as you can interest. 

Following is a list of buyers of tent show scripts: 


Ted North Players, 2800 Kentucky Ave., ka, Kans. 

Ben Wilkes Players, Albion, Ill. 

Hand Young’s Comedians, 1220 E. Admiral Blvd., Tulsa, Okla. 
ulger Bros. Stock Co., Mankato, Minn. 
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novels, all slick-paper stories, and many pulps are 
“read’’ and kept on file by all studios. Base your 
novel, play or magazine story on a real idea, write it 
with film requirements in mind, and 1941 may be 
your year. 


By WILL HERMAN 


Adventure stories will come into their own again 
this year. The undercurrent of adult excitement must 
be shared by the youngsters. War stories will not 
be used, however. Such material is too touchy and 
controversial for these publications. Adventure stor- 
ies will be peace-time adventure stories—with air- 
planes flying, air maps being made, new scientific in- 
struments being tested, but all in a setting of peace 
and tranquility. Editors feel that youngsters will get 
more than enough of war and hysteria in their daily 
papers and contacts without adding to this burden 
with war stories. 

The old taboo of girls in boys’ stories, and boys in 
girls’ stories is gradually being overcome. Many of 
the separate publications have combined into single 
papers for both sexes, and in many stories, the sexes 
may be mixed. Out-and-out romance will still be 
taboo, but wholesome companionship and friendship 
and cooperation will be encouraged. 

Stories will continue to be primarily lesson stories, 
character-building pieces; but the moral elements will 
be more subtly hidden. Open preaching and sermon- 
izing will no longer be tolerated. For all practical 
purposes, the “story will be the thing’’ and the moral 
must come out of the actions and adventures of the 
characters rather than from their speeches. 


WANT 


By JOHN LAWRENCE 


Mrs. Jack Brooks, Sabula, Iowa. 
Paul Brown, 128 Wilson St., Newark, Ohio. 
Wallace Bruce, 1308 N. Main St., Hutchinson, Kans. 
Brunk’s Comedians, 334 N. Lula St., Wichita, Kans. 
Glen Brunk, Plainview, Texas. 
Justice-Romain Show, 3216 E. 59th St., Kansas City, Mo. 
. R. Coggshall, 1510 Flint Ave. E., Cedar Rapids, Iowa. 
Tilton-Guthrie Players, Lake City, Iowa. 
L. P. Davis, 600 No. Fifth St., Ft. Smith, Ark. 
R. C. Fontinelle, 3217 No. Newstead Ave., St. Louis, Mo. 
Gagnon-Pollock Players, 234 So. Adams St., Green Bay, Wis. 
Norma Ginnivan, 118 So. Euclid Ave., Dayton, Ohio. 
Ward Hatcher, New Market, Iowa. 
Harvey Haverstock, Box 94, Alyord, Texas. 
Harry Hugo, Box 548, Grand Island, Nebr. 
Hank Keene, R.F.D. No. 1, South Coventry, Conn. 
Jack Kelly, 152 So. Larch St., Lansing, Mich. 
Skippy La More, 254 Main §St., Colon, Mich. 
Choate’s Comedians, Cambria, Ill. 
Rice-Percy Players, Farmer City, Ill. 
Madden & Stillman, Lake City, Iowa. 
osalie Nash Players, 2217 Bonnie Castle, Louisville, Ky. 
Roe Nero, 412 So. George St., Rome, N.Y. 
otnour Players, Richmond, I1l. 
Zarlington’s Comedians, Kenton, Tenn. 
John Lawrence Players, Worthington, Ind. 
Whitchurch Comedians, Gallatin, Mo. 
Billy Fortner Players, North View, Mo. 
Hal Stone, 3830 Michigan Ave., St. Louis, Mo. 
Harvey’s Comedians, Cortez, Colo. 
— Pleasant Lake, Ohio. 


. C. Bisbee, R.R. No. 5, Memphis, Tenn. 

Madge Kinsey Players, 312 West Tiffin, Fostoria, Ohio. 
rs. J. Doug Morgan, Jacksonville, T'exas. 

Harold J. Porter, Santa Cruz, Calif. 


ARSUNA COURSE 
A Correspondence Course in the 
TECHNIQUE OF THE SHORT STORY FOR 
BEGINNERS 4y ALFRED MORANG 


Erskine Caldwell says of the Arsuna Course: 
. could in no way be improved upon.” 


ARSUNA SCHOOL OF FINE 
439 Camino del Monte Sol, Santa Fe, New Mexico 


THE BOOK OUTLOOK 


With Comment by Editors 


“Even under the drastic conditions abroad,” com- 
ments Eugene F. Saxton, Editorial Director, Harper 
& Brothers, “London reports great activity in pub- 
lishing, bookselling and reading. A government tax 
imposed on all business was repealed in so far as 
books were concerned, on the ground that the pub- 
lishing and reading of books was a ‘moral arma- 
ment’ in time of war. 

“In the United States, it would seem to us that 
at no time in our history have writers been. so aware 
of the American scene, of the untapped sources of 
our wealth, both spiritual and material, of the dan- 
gers that surround us, and of the need for honesty 
and courage in presenting the truth, whether in fic- 
tion, history or poetry. 

“The times in which we live have issued a chal- 
lenge to writers, readers, and publishers alike. We 
believe they will meet it.” 


Harper’s expects national defense to stimulate book 
sales, “if only through increased use of technical 
works and books dealing with special phases of na- 
tional and international problems.” This old estab- 
lished house wants, “as always,” good novels, good 
biography, good poetry, good works of history. “In 
particular, we would welcome books dealing with 
any important aspect of our new national problems— 
economic, scientific, religious, medical.” 


Quincy Howe, of Simon and Schuster, believes that 
national defense will increase book sales, but com- 
ments, “Of course, if national defense leads us to 
war, all bets are off. . . . Simon and Schuster still 
want the same kind of manuscripts we have been after 
in the past—first rate fiction and non-fiction. War 
doesn’t make the general reader read all war books, 
as some publishers think they will, but, of course, 
first-hand, exciting war stories always have a chance.” 


C. R. Everitt, Little, Brown & Company, was one 
: of several executives who reported increased book 
: production costs to A. & J. He wrote, “I don’t think 
national defense has affected any selections of titles 
that we make. . . . Basically, Little, Brown is con- 
tinuing its policy of fewer and better books for the 
general reader . . . with individual attention to 
every title we publish.” 


“If you’re going to write a book, it’s a good plan 
to make it either a very short book or a very long 
one.” This, in essence, is a suggestion recently passed 
on to members of the Colorado Authors’ League by 
Paul Hoffman, of the editorial staff of Alfred A. 
Knopf, Inc. 


Batic? 


A Distinguished Organization 
for all Writers 


THE NATIONAL 
WRITERS CLUB 


An Outstanding Staff, Headed by 
Jack Woodford Brett Halliday 
David Raffelock Ray Nafziger 


Providing members with 20 practical services 
unobtainable elsewhere. 
Yearly membership fee, $3. 
Further Information Upon Request. 


1835 Champa St. Denver, Colo. 
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“THERE MUST BE SOMETHING 
WRONG!” 
By Thomas H. Uzzell 


The masses, the reading section of them in whom 
we ate most interested, after ten years of being 
forced to witness disaster after disaster, failure after 
failure in home, school, business, state, nation, and 
world, finally (a year or So ago) rubbed their gummy 
intellectual eyes and exclaimed: “My God, there 
must be something wrong!” 

That’s about where we are right now with the 
reading masses; not much further. Something is 
wrong and even people who can’t think know it. 
Tailors, barbers, farmers, saleswomen, plumbers, hair- 
dressers, radio announcers, movie directors, and col- 
lege students are today being stunned by ideas very 
familiar to people who read good books and serious 
magazines twenty to thirty years ago. This means the 
end of the happy ending as we once knew it. Some- 
thing, my God, is wrong, and you can now put it into 
your novel and your story. In one issue of Collier's 
recently I found all four stories with unhappy end- 
ings! 

Don’t worry about solutions for all these problems 
yet, if you want to know the right slant for the com- 
ing year. Just bring yourself up to date, well, say, as 
far as fifteen or twenty years ago and—write your 
great discovery with a resounding note. American 
society in all its aspects is under the microscope. Even 
the masses want to discuss what is on the slide. For- 
get foreign stories: all the foreign writers that are any 
good have flocked for sanctuary to our shores and they 
will meet the demand. As for war: until our boys 
begin getting hurt, keep war under your microscope; 
as soon as we begin shipping them abroad on more 
missionary work for democracy—when we haven't got 
it here at home—then, it would be wisest to get back 
of the killing. 


HARDER WORK— 
BETTER STORIES 
By Harry Steeger, President, Popular Publications 


It seems to me that authors are going to have to 
buckle down to harder work, just the same as every- 
body else in the country. All the excitement of the 
war offers so much competition to the fiction maga- 
zines that the stories must be that much better than 
they ever were before. Otherwise readers will be 
satisfied with what they hear over the air or read in 
the newspapers. 

There was a time when stuff just slapped out 
might pass; but that’s over now. Furthermore, we 
have lost our British markets, so we must try to pick 
up new readers right here in the United States. 


MEW WRITERS NEEDED! 


i or professional writers 
Te which shows the way to write 
R. D. Barrett for pay. now, 
ou have nity. 
tion No obligation. Mail post- 
ofmy firstyarn card for test. 
is proof of yur COMFORT WRITER’S SERVICE, 
d jlity’’ Dept. 664, St. Louis, Mo. 


PLOTS WANTED! 


We have calls for plots for novels that have screen possibil- 
ities, also want to hear from writers wanting same. Aut! 
of plot to receive sume cash and % of screen rights. We 
handle sale of publication and screen rights. Write for 
‘*Team-work Plan.’’ 


BOOKWRITERS LEAGUE OF AMERICA, INC. 
Box 6356, Metro Sta. Los Angeles, Calif. 
WYCLIFFE A. HILL, Pres. 
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AUTHOR & 
NDY MARKET LIST 
FOR LITERARY WORKERS—PUBLISHED QUARTERLY 
MARCH, 1941 


The Handy Market List offers, in brief, convenient form, the information of importance to writers concerning periodical 
markets. Constant vigilance is exercised to keep this quarterly list accurate and up-to-date; it is appreciated when readers call 


our attention to errors or omissions. 
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JOUR NM ALPS 


The magazines are grouped under classifications designed to assist the writer in locating 


the markets for eo! types of material. A few abbreviations are employed. M-20 means monthly, 20 cents a copy; 2-M, 


twice monthly; W, weekly; Q, quarterly. 


shortly after; 


rates’? indicates a general average around 5 cents a word or better; ‘ 
ord. ‘The parenthetical statement following title of magazine indicates the banner or name of so house; 
‘“‘Macfadden”’ for Macfadden Publishing Co., etc. 


% cent a w 
“S. & §.”’ stands for Street & Smith. 


factory”’ is a warning that delays or non-payment for material have been repo: 


Figures indicate preferred word limits. 
“Pub.” indicates payment shortly before or after publication. 


‘‘Acc.’’ indicates payment on acceptance or 
“first-class 


When specific word rates are not given, 
around 


‘good rates,’’ around 1 cent a word; ‘‘fair rates,’’ 
*‘Slow’’ or nsatis- 


The notation 
d be obvious that 


by contributors. It should 


The Author & Journalist can assume no responsibility for the periodicals here listed, but merely publishes the available informa- 
tion for the guidance of readers. Submitted manuscripts should always be accompanied by return postage—preferably by stamped, 
addressed return envelopes—and copies should be retained as insurance against less. 


A—GENERAL LIST 


STANDARD PERIODICALS 


(W-15) Articles on topics of 


America, 53 Park Place, New York. 
neis 


current social and political interest; short modern verse. Rev. 
Talbot, S.J. $25 per 2-page article (about 1%4c) Pub. 

American Hebrew, The, 48 W. 48th St., New York. (W-15) Ar- 
ticles on Jewish affairs, short-stories, Jewish background, American 
— Martin Panzer, %c up, photos $1 up. Pub. (Over- 
stocked. 

American Legion Magazine, 9 Rockefeller Plaza, New York. (M) 
Short stories, 2500-3500, with appeal to men of approximate American 
Legion age. Alexander Gardiner. Acc., no set rate. 

American Magazine, The,  agaterl 250 Park Ave., New York. 
M-20) Short-stories 3500-6000; serials 50,000; short shorts 1500- 
800; mystery novelettes 20,000- 45, 000: “Vignettes”’ under 500. Ar- 
ticles usually arranged for. Sumner N. Blossom; Albert Benjamin, 
fiction Ed. First-class rates, Acc. 

American Mercury, The, 570 Lexington Ave., New York. (M-25) 
Reviews, comments, essays; serious and political articles, short-stories, 
up to 3000; verse. Eugene Lyons, 8c up, Acc. 

American Review, The, 231 W. 58th St., New York. (M-25) Re- 
views, articles, comment. Prefers query. Seward Collins, 1c. Pub. 
(Slow reports.) 

American Swedish Monthly, The. 630 5th Ave., New York. (M-20) 
Illustrated articles dealing with Sweden, relations between Sweden 
and U. 8., or success stories Swedish stock, 1000-2500. 
Victor O. Freeburg. 1c, photos $3, 

Areadian Life, Caddo Gap, Ark. -25) Folklore 
Ozark region. O. E. Rayburn. %c up, Pub. Verse. prizes only 

Army Laffs, (Crestwood) 1270 6th Ave., New York. Two-line 
jokes, storiettes, 100-150, cartoons, all pointed to peacetime army 
service. M. R. Reese. Good rates, Acc. 

Asia, 40 E. 49th St., New York. (M-35) Interpretative articles 
on oriental life. polities, art, culture, exploration and thought. Russia 
nt 800-3400. Oriental fiction. Richard J. Walsh, $15 a 
page, Acc. 

Atlantic Monthly, 8 Arlington St., Boston. (M-40) Essays, human- 
interest articles; sketches, short-stories, verse; high literary stand- 
ard. Edward Weeks. Good rates, Acc. 

Beaver, The, Hudson’s Bay Co lm ag Canada. (Q-25) Ar- 
ticles on travel, exploration, trade, anth logy, natural history in 
gg North, up to 2500, inustrations essential. Clifford P. 

Wilson. ce, Pub. 

Better coer. 19 W. 44th St., New York. (Bi-M-25) Inspirational 
articles, hobbies, sports, 2500. te on Swanson. 1%4c up, Acc. 

Better Understanding, P. O. x 453, Palo Alto, Calif. (M-10) 
Miscellany with hard-of-hearing a up to 1200. Harvey Foreman. 
%e, poetry 10c line, jokes 25c, Acc. 

The California Highway Patrolman, 1213 H St., Sacramento, 
ok, (M) Stocked up on shorts and serials for ou 2 years. Russell 
pp. 

Canadian Geographical Journal, 49 Metcalfe St., Ottawa, Canada. 
(4-35) Illustrated geographical articles 1500-2500. Gordon M. 

Dallyn. %c up, Pub. 

Christian sca The, 440 S. Dearborn St., Chicago. 

Articles on economic and social ais. Indefinite rates. 

Christian Science Moniter, 1 Norway St., . wares (D-5) Articles, 
‘ssays, for editorial and department pages, up to 800; forum to 1200; 
Doems; juvenile serials, not over 1 fastallments 1200 each; verse, 
art work, cartoon ideas. $7 column, Acc. or Pub. 

College Humor, (Thrilling) 22 W. 48th St., New York. (Bi-M-15 
Campus news items: action shots of co-eds; cartoons. Robert A. Pines. 
Good rates; photos, $5, Aco. 

250 Park Ave., New York (W-5) Short-stories 


2% to 60,000; articles * — questions of 
the 3500" 5000; “Wim. First-class 
cc. 


Columbia, 45 Wall St., New Haven, Conn. (M-10) 
Gamabes) Articles of general interest for men 2500-3500; 
short-stories 5000; verse. John Donahue. 1 to 3c, - Ace. 


en Ground, 222 4th Ave., New York. (Q-50) Articles, fiction, 


(W-15; 


(Knights of 
00; action 


and poetry on the racial-cultural situation and its problems in Amer- 
1500" 00. Louis Adamic, Ed.; 


dled The, 386 4th Ave., New York. (W) Cotteate review. 
Timely articles on literature, arts, put publie affairs, up 
6 lines. Philip Burnham, 


ine. Pub. 


Margaret Anderson, Man. Ed. 


500; verse 
Skillin, Jr. verse 40c 


Coronet, (Esquire, Inc.) 919 N. Michigan Ave., Chicago. (M-25) 
High-calibre short-stories. Articles on events, organizations and 
rae of general interest, up to 2500, fillers; artistic photos. 
— yh. ingrich, Bernard Geis. $100 up per story or articles, fillers 
less, Ace. 

Cosmopolitan Magazine, (Hearst) 959 8th Ave., New York. (M-25) 
Outstanding short-stories 5000-7000; short shorts 1000-2000; novelettes 
10,000-20,000; serials 50,000-60,000; book-length novels, non-fiction 
features. Articles of cosmopolitan interest 2000-4000. Harry Payne 
Burton. First-class rates, Acc. 

Cue, 6 E. - St., New York. (W-10) Articles up to 1200 con- 
cerned with w York metropolitan and suburban activities per- 
sonalities, caeevasiiaana: Photos, occasional witty or satirical verse. 
Fillmore Hyde. Up to 5c, Pub. 

Current History and Forum, 366 Madison Ave., New York. (Semi- 
M-25) Articles on current political, industrial, economic, sociological 
trends, foreign affairs, personalities, national and _ international. 
— Photos, cartoons. E. T. Hill, John T. Hackett. 2-4c, 


Desert Magazine, The, El Centro, Calif. (M-25) Illustrated fea- 
ture articles from the desert Southwest; hobbies, history, sr 
desert homes and gardens, Indians, recreation, personalities, trav 
etc., marked human-interest slant. Desert pictures. (Oversupplied 
= poetry.) Randall Henderson, 1c for prose only, photos $1 to $3, 

ce. 


Direction, Darien, Conn. . (M-15) Wiggticent articles, short- 
stories, 1000-2000, progressive viewpoint. Tjader Harris, W. L. 
River, 1c, Pub. 

Elks Magazine, 50 E. 42nd St., New York. (M-20) Adventure, 
romance, Western, mystery, historic short-stories; articles on up-to- 
date subjects, 5000; cartoons. Coles Phillips. $100 to $500, Ace. 

Esquire (Esquire-Coronet) 919 N. Michigan Ave., Chicago. (M-50) 
Sophisticated unsentimental articles; masculine viewpoint; essays, 
sketches, short-stories, 1500-3000; cartoons, cartoon ideas. (No women 
writers.) Arnold Gingrich. 8c to 10c, Ace. 

Events, Scotch Plains, N. J. (M-25) Articles by authorities 
discussing ‘ee affairs, 2500-3500. Spencer Brodney. Rates by 
arrangement. 


Far East, The, St. Columbans, Nebr. (M-10) Catholic mission 
features largely staff-prepared. Does buy, however, brief stories with 
authentic Catholic background; gg bape and human-interest 
articles on China, Japan, e' Rev. Patrick O’Connor. $15, Ace. 


Fair Winds, 173 Fiske Ave., screen 8.1, N.Y. (Q-25) 
Authentic stories of old sailing ships and sailors, harbor views, log 

ks, ete. M. Williamson. %c, Pub. 

Foreign Brod (V.F.W.) Broadway at 34th St., Kansas City, 
Mo. (M) Short-stories of interest to A. BE. F. veterans up to 2500. 
Barney Yanofsky. 2c up, Acc. 


Fortune, Time & Life Bldg., New York. (M-$1) Articles with 
industrial tie-up. 95% staff-written. Some source material pur- 
chased. Eric Hodgins, Ed.-in-chief. 

Free America, 112 E. 19th St., New York. (M-15) Political- 
economic, agrarian, decentralist articles up to 2000. George F. 
Havell. 2c, Pub. 

o 134 N. lication 


LaSalle St., Chicago. (M) Official 

8. Junior Chamber of Commerce. Articles up to 2500 wds., on 
WE of interest to young men from 21 to 35. Brief achievement 
stories of men with photos, 200.” Felix B, ckmans. 
1 to 2c, photos $2. P 

Gourmet, 330 W. pe St., New York. (M) Anecdotes, true ex- 
periences, informative articles, connected with gourmet eating and 
living. slanted to male readers. Pearl V. Metzelthin. (Scheduled 
for December publication.) 

Grit, Williamsport, > (W-5) Clean short-stories, 
mystery, love, Western, 1000-5000; serials. Odd, stra 
tures, , brief text; articles; short illustrated 
women’s and children’s pages. Howard R. Davis. $3.50 to 
short-story, articles $2 to $3, photos $2, Acc. 

Harper’s Magazine, 49 E. 83rd St., New York. (M-40) Human- 
intesess articles; essays; short-stories 4000-7000; serials up to 

60,000; verse. F. Hartman. First-class rates, Ace. 


Hobbies, 2810 8. Michigan Ave., Chicago. (M-25) Material on 
hobbies, largely staff-written. 

Hollywood Peres Bn Broadway, New York. (M-5) Light, 
amusing ‘‘a! llywood personalities and films, on 
oan rates, Acc. 


assignment. 
Judge, Brady Bldg., Ambler, Pa. (M-15) Humorous material, 
30 days after Acc. 


proteratiy around 500. W. Newbold Ely, Ind. 


adventure, 
pic- 


for 
$6 per 


= 
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Kiwanis Magazine, 520 N. Michigan Ave.. Chicago. f No pro- 
vision in budget for purchase of manuscripts. Merton 8. Heiss. 

Leatherneek, Marine Barracks, 8th and I Sts., Washington, ‘Dc. 
(M-25) Articles of military interest, to 3000. ‘J. O. Butcher. Ke 
($25 maximum), Pub. 

Liberty, (Macfadden) Chanin Bldg., New York. (W-5) Romantic, 
adventure, humorous short-stories, youthful appeal. 1000-5000; 
serials about 42,000; timely human-interest articles. Fulton Oursler. 
First-class rates, Acc. 

Literary Universalist, The, Midlothian, Ill. (Q-25) Character 
delineation short-stories up to 5000. Robert Eugene Andre. Con- 
tributions from West of the Rockies should be addressed to Georgia 
O. Nichols, Box 174, Venice, Calif. %c, after Pub. 

Maclean’s, (Maclean) 481 University Canada. 
(2M-5) Short-stories, Canadian interest—love, sea, mystery, 
adventure, outdoor, up to 5000; serials 30, 900-6: 65. 006. Articles of 
Canadian interest. H. Napier Moore. lc up, Acc. 

Menorah Journal, The, 63 5th Ave., New York. (Q-$1) Jewish 
mets = sketches, one-act plays, essays, poetry. Henry Hurwitz. 
up. 

Montrealer, The, 1111 Beaver Hall Hill, Montreal, . a 
ada (M) Light, satiric, smart short short-stories 1400. . Roberts 
ub 

Nation, The, 55 5th Avenue., New York. 
politics, literature, economics, up to 2400. Ile. 

National Elks a get Savings Bldg., Oklahoma City, Okla. 
(M) Purchases mostly fi 

National 1156 16th St., N. W., Washing- 

D. C. (M-50) Official journal National “arene Society. 
Articles on sae and geographic subjects up to 7500; photographs. 
Gilbert Grosvenor. First-class rates, Acc. 

National Historical Magazine, Memorial Continental Hall, Wash- 
ington, D.C. (Published by Nat. Society D.A.R.) (M-25) American 
historical articles, 1500-3000, especially of Revolutionary period. 
Virginia P. Allen, Sec. Indefinite rates, Pub. 

Monthly, The, 1003 K St., N.W., Washington, 

. & Short-stories, articles, essays, Jewish interest, 1000- 

J. Grusd. lc, Pub. 

New Masses, 461 4th Ave., New York. (W-15) Economic, sociologi- 
cal articles, progressive, anti-war, proletarian short-stories, re- 
portage, sketches, poems, cartoons. No payment. 

New Mexico Magazine, Santa Fe, N.M. = 15) Illustrated articles 
on New Mexico; rarely short-stories. ge Fitzpatrick, $10 to 
$15 per article, Pub. Verse, no payment.” 

New Yorker, The, 25 W. 43rd St., New York. (W-15) Short- 
stories and humor 400 to 2000; factual and biographical material up 
to 2500; cartoons, cartoon ideas. Good rates, Acc. 

North American Review, The, 424 Madison Ave.. New York. 
(Q-$1) Short-stories 6000-8000; articles, essays, poetry. Rates not 
announced. 

Old Time New England, 141 Cambridge St., Boston. (M) Authori- 
tative. well-illustrated articles with New England antiquarian tie- 
up. W. L. Appleton. $5-$15. 

Opinion, 122 BE. 42nd St., New York. (M-25) Articles ee 
as “age 2000-3000; Jewish interest. Dr. Stephen S. Wis 
c, 

Opportunity, A Journal of Negro Life, tae aaeer. New York. 
(M-15) Short-stories, articles, poetry; Negro life and problems. 
Elmer Anderson Carter, Ed., Edward Lawson. Mng. Ed. No payment. 

Our Army, 11 Park Place, New York, N.Y. (M-25) Stimulating 
controversial military articles; short-stories 1000 to 1200 (no World- 
War fiction) ; jokes; cartoons; regular army background. Carl Gardner. 
Up to %e, Pub. 

Our Dumb Animals. 180 Longwood Ave., Boston, Mass. (M-10) 
8S. P. C. A. organ. Animal welfare articles, short-stories, fillers, up 
# 500; ee up to 24 lines, photos. Guy Richardson. %40 up, poems 

up. Ace. 

Our Navy, 1 Hanson Pl rooklyn, N. Y. (2M-25) Articles on 
modern naval subjects 2000- 4000; action naval short-stories; photos. 
Varying rates, Pub. 

Outwitting Handicaps, 12716 Tuller Ave.. Detroit, Mich. (Bi- 
M-25) Personal recovery stories told in first person 1500-2000. 
Articles that contribute to mental uplift of the sick 500-1000. Inter- 
views with on their health philosophies. Harry 
E. Smithson. %c, Acc. 

eople & Bly 3333 N. Racine Ave., Chicago. (M) Well- 
illustrated articles featuring De Soto car as ‘‘hero’’; also general 
— built around unusual people. Frederick O. Schubert. Vary- 
ng rates. 

Sey Magazine, 217 Dasmarinas St.. Manila, P. I. (M- 
20) Articles, essays, short-stories 1590-3000 on Philippine, Far- 
Eastern subjects; verse. A. V. H. Hartendorp. 

Pocket Sketch, Phoerix Bldg., Minneapolis. 
— short shorts; short snappy verse; cartoons. 


(W-15) Articles on 
Pub. 


le up, Pub. 
(M) Humor and 
Dean Boyd, Ic, 


Popular Psychology Guide, 114 E. 32nd St., New to. 
Inspirational articles 1100-1200. Maxine Smith. %c, Pub. 


Railroad Magazine, (Munsey) 280 Broadway, New York. (M- 
15) Short-stories, novelettes, first-person true tales. with real names, 
dates, ng all having railroad background, steam or electric, 


(Q-25) 


1500-14,0 Railroad verse, masculine viewpoint. Query on fact 
Preemen H. Hubbard, 1%c up, verse 25¢ line, true tales 


Reader’s Digest, Pleasantville. N. x (M-25) Di f b- 
lished articles; occasionally original articles. Good sone. be as 


Redbook, (McCall) 230 Park Ave.. New York. 
stories, serials, complete novels, novelettes, feature articles, 
Balmer. First-class rates, Acc. 


Rotarian, The 35 Wacker Drive, Chicago. 
articles on business and industrv. social and economic problems. 
travel sketches, humor, essays. _— 2000. Little fiction used. Leland 

Case. First-class rates, 


Saturday Evening Post, ng (Curtis) Independ -» Phil- 
als up and humorous verse; 
cartoons. Wesley Winans Stout. First-class rates, 


interes 2000; 
satire. B. K. Sandwell. % ie, photos 32°85, 


(M-25) Short- 
Edwin 


The Author & Journalist 


Seribner’s-Commentator, 654 Madison Ave., New York. ne 
articles on current events and personalities, *{500-2500. George T 
Eggieston. Good rates, Ace. 

Southern Review, La State Univ., University, La., (Q-75) Literary 
criticism, social, economic affairs; short-stories, verse. Charles W. 
Pipkin. $6.65 page, verse 35c line, ; 

Story, 432 4th Ave., New York. (Bi-M-40) Distinctive short- 
stories, ‘novellas.’ Whit Burnett, Martha Foley. Moderate rates, 

ub. 


This Week, 420 Lexington Ave., New York. (W-newspaper sup- 
plement) Romance, mystery. adventure, humorous short-stories up to 
3500; short-stories under 1500; short ~— on popular science, “y" 
venture, glamorous personalities, sports, subjects making for 
better America, up to 1500; inspirational, ‘editorials 800-1000; fillers. 
cartoons, short animal material; appealing animal photos. Mrs. 
William Brown Meloney. 

T. N. T., 1450 Broadway, New York. Humor magazine using prose, 
cartoons, and other illustrative matter; no fiction or gags. Frank 
Vreeland. Excellent rates. 

Toronto Star Weekly, The, 80 King St., W., Toronto, Canada. 
(W-10) Feature articles, Canadian appeal. Novels and serials, 45,000 
or over; serials 18-40,000; short-stories 500-5000, love-adventure, 
romantic, Western, mystery, detective, sport, etc., themes. No 
“‘defeatist’” material. J. Bryan Vaughan, Fiction Ed.; Harry Clarke, 
Article Ed. Varying rates, Acc. 

Town and Country, 572 Madison Ave., New York. (M-50) Articles 
with photos on personalities, travel, sports, topical events, satire, 
unusual subjects and places, 1000- 3000. Harry A. Bull. Varying 
rates. 

Travel, (McBride) 116 E. 16th St., New York. (M-35) Illus- 
trated travel, exploration, adventure articles 1500 to 5000; photos 
Coburn Gilman. le, to $5 per photo, Pub. 

Unbelievable, 114 E. 32nd St.. New York. (Q) ‘‘The truth behind 
the news.’’ Mrs. Daniel §. Gillmor. 

Virginia Quarterly Review, 1 West Range, Charlottesville, Mi 
(Q-75) Exceptional literary, scientific, political essays 3000-5000 
short-stories of high standard; little verse, Archibald Shepperson. 
Prose, $5 a page; verse 50c line, 2 

Westways, 2601 So. Figueroa St., Los Angeles, Calif. (M-20) 
Articles 1500, photos of out-of-door California, natural science, 
gel biography. Phil Townsend Hanna. % payment by negotia- 
tion. ce. 

World Opinion, 35 West 32nd St., New York. (M-15) Novelettes, 
articles, essays, 500-1000; cartoons and cartoon ideas; all reflecting 
current opinion. Richard I. Moses and Saul Feder. No payment at 
present. 

Yale Review, Box 1729, New Haven, Conn. (Q-$1) Articles 
on current political, literary, scientific, art subjects 5000-6000. 
William Clyde DeVane, Edward S. Furniss, Arnold Wolfers. Good 
rates, Pub. 

Yankee, Dublin, N. H. (M-25) Short-stories up to 2500, arti- 
cles, essays, 1200-2500; fillers, photos. all of Yankee flavor. Robb 
Sagendorph. 1c, Acc. or Pub. (Overstocked on fillers and poetry.) 

Your Life. The Popular Guide to Desirable Living, 354 4th 
Ave., New York. (M-25) Inspirational. helpful articles on living. 
1200-2500; fillers. Douglas Lurton. First-class rates, Acc. 

Your Personality, 354 4th “jo New York. (Bi-M-25) Not an 
open market. Douglas Lurto’ 

Yourself (Dell), 149 iain Ave., New York. Self-help maga- 
zine, especially interested in brief humorous fiction, realistic, sharp. 
recognizable, designed to point out human weaknesses by reverse 
Ear ite. wisecracks, jokes or fillers; no irony, sarcasm. Grant 
Lewi. 


WOMEN’S AND HOME MAGAZINES 


American Cookery, 221 Columbus Ave., Boston 17. (M-15) 
Short articles on domestic science 2000-3000; essays 1000-2500; 
short-stories 1000-3000. lc up, Acc. 

The Better Home, 161 8th Ave., N., Nashville, Tenn. (Q-10) 
Short-stories and articles to 2500; editorials to 900. Elizabeth Den- 
mark. %c, Ace. Poetry slightly higher. 


Cameo, 56 Sparks &t., Ottawa, Canada. (M-25) Feature ar- 
ticles and fashions 1000-1500 ag art work. Harrison B. 
Williams. le up, photos $3 to $10. 


Canadian Home Journal, 73 Richard St.. W., Toronto, Ont. 
(M-10) Short-stories up to 5000, to 6-part serials; articles of 
interest to Canadian women 2500. wt Dawson. Good rates, Act. 


Catholic Women’s World, The, 606 S. Michigan Ave., Chicago. 
(M-25) Entertaining short-stories 2000-3000, novelettes 5-10,000. 
serials 20-40.000; domestic feature articles 1500-3000; cartoons. 
Florence E. Cox. About lc, Pub. (Slow.) 


Chatelaine, (Maclean) 481 University Ave., Toronto, Canads. 
(M-10) Short-stories. love, married-life, parental problems, mystery, 
adventure. 3500-5000: short serials. Articles, Canadian interest. 
up to 2000. Byrne Hope Sanders. le up, Acc. 


The Christian Family and Our Missions, 365 Ridge Ave., Evanston, 
Ill. (M-10) Catholic family magazine short-stories 


1000-2500, and suitable verse. Frederic M. Lynk, 8S. V. D. % 10 
lc, verse, 5-10c a line, Acc. 

Club Women’s Digest, 401 Berger Bldg., Pittsburgh. (Q) Domestic 
and feature articles. Mary S. Powell. c, Ace. 

Daughters of America Magazine, Youngstown. O. (M-f Counell 


oes of Daughters of America. Max C. Roth. 50e 3 pos lines. 
u 


Everywoman’s Magazine, 501 Madison Ave.. New York. (M-3) 
Tave. romance, humor short-stories un to 6000; serials, 3-4 parts. 
6000 each; articles 1000-1500; short short-stories, 1500; short verse. 
Elita Wilson. $35 to $150, Acc. 

New York 


Family Circle Magazine, The, 400 Madison Ave., 
(W-gratis) Overbought and not in market for anything right now. 
H. H. Evans. Good rates. 


Fan Fare. Balfour Bldg., 351 California St.. San Francisco 
Calif. (Bi-W) Short-stories 3000; illustrated articles, 1500 to 3000, 
domestically slanted. ‘‘fan’’ heme desired—radio, movies. sports, 
travel, hunting, adventure, etc. Short lengths $5, longer $10, Ac 
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Fashion, 420 Lexington Ave., New York. (M) Articles on fashions 
in entertaining, travel, fun, people, living, and manners, to appeal 
to women of all ages and in all income groups. Good rates, Acc. 

Glamour, (Conde Nast) 420 Lexington Ave., New York. (M-15) 
A fashion and beauty magazine; light articles also about Hollywood 
and young career women. 

Good Housekeeping, (Hearst) 57th St. and 8th Ave., New York. 
(M-25) Young love short-stories up to 5000; serials. Article ideas. 
articles, verse. W. F. Bigelow. 5e up, Acc. 

Harper’s Bazaar, 572 Madison Ave., New York. (M-50) Very little 
fiction; no poetry. Prefers articles in outline form. George Davis. 
Good rates, Acc. 

Holland’s, The Magazine of the South, Main and 2nd Sts., Dal- 
las, Tex. (M-10) Articles of interest to Southern women 1000-1500; 
love, outdoor, domestic short-stories 4000-5000: serials 60-80,000; 
verse. Claude Wier. 1c up, photos $2 up, Acc. 

Household Magazine, 8th and Jackson Sts., Topeka, Kans. (M-20) 
Household and general articles, short-stories about 1000, also 2500- 
5000; serials 20,000-30,000. Nelson Antrim Crawford. 2c up, verse 
50e line, Acc. 

Independent Woman, 1819 Broadway, New York. (M-15) Articles 
expressing woman’s viewpoint on social and economic matters, busi- 
ness and professional women’s problems, stories of women’s success 
in business. 1200-2000. Verse 2-5 Winifred Willson. 
$10-$35 per article, verse $2-$3, Acc. 

Ladies’ Home Journal, (Curtis) Independence Sq., Philadelphia. 
(M-10) articles 1000-5000; short-stories 3000-6000, serials, one-part- 
ers, short lyric verse. Bruce Gould, Beatrice Blackmar Gould. First- 
class rates, Acc. 

Mademoiselle, (S. & S.) 1 E. 57th St., New York. (M-25) 
Short-stories of smart young women, ages 17-30, 1500-3000; articles 
up to 2500; light, brisk, personality sketches; cartoons. Betsy 
Talbot Blackwell. 

Mayfair, (MacLean) 481 University Ave., Toronto, Canada (M-25) 
Society, fashion, sport articles, Canadian interest. J. Herbert 
Hodgins, le, Pub. 

McCall’s Magazine, (McCall) 230 Park Ave., New York. (M-10) 
Serials. complete novels, short-stories, short-short articles (850 wds.) 
Otis L. Wiese. First-class rates, Acc. 

National Home Monthly, (Home Pub. Co.) Bannatyne and Dagmar 
Sts., Winnipeg. Man., Canada. (M-10) illustrated feature articles; 
short-stories. 5000 novelettes, 25,000; serials 60,000; verse. L. E. 
Brownell. Good rates, Acc. 

Parents’ Magazine, The, 52 Vanderbilt Ave., New York. (M-25) 
Articles on family relationships, child care, homemaking, etc. 
2000-2500. Clara Savage Littledale. 1%c, Acc.; jokes, recipes, 
shorts on childhood and teen-age problems, $1 each, Pub. 

Smart, 730 5th Ave., New York. (M) Pictorial digest for women, 
using some articles, 1,000 words, covering women’s interests. Marion 
White. Indef. rates. 

Vogue, Incorporating Vanity Fair, (Conde Nast) 420 Lexington 
Ave., New York. (2M-35) Articles on unusual travel, social activities, 
fashionable women’s interests; essays on fads, foibles, etc., 1500- 
2000; photos. No poetry, no fiction. Edna W. Chase. Good rates. 
Ace. 


stanzas. 


Woman, The, 420 Lexington Ave., New York.. (M-10) Non-fiction 
of interest to women, 2000. Lorna Farrell. Varying rates, Acc. 

Woman’s Day, 19 W. 44th St., New York. (M) Fiction, 3000- 
6000, with human interest appeal on subjects of general interest to 
American housewives and trothers; 5-part serials, 35,000-50,000; 
articles, 1000. Eileen Tighe. Rates on arrangement. 

Woman’s Home Companion, (Crowell-Collier) 250 Park Ave., New 
York. (M-10) Women’s and household interests. Articles, short-stories 
2500-6000, serials up to 60,000. Gertrude B. Lane. First-class 
rates, Acc. 

You and Your Child, Larchmont, N. Y. (M) Articles on child 
care; verse; fillers; photos. Eric Kent. le for original matter; %4ec 
for reprint; $2 photos, Pub. 


ALL-FICTION OR “PULP” MAGAZINES 


GENERAL ADVENTURE 

(Also Special Classifications not Grouped Elsewhere) 

Adventure, (Popular) 205 E. 42nd St., New York. (M) Dis- 
tinctive adventure short-stories, novelettes. Kenneth White. 1%4¢ 
up, fillers 1c, Acc. 

Argosy, (Munsey) 280 Broadway, New York. (W-10) Good fiction, 
every variety, sound characters, romantic elements. colorful back- 
ground. Short-stories 1000-7000; novelettes 10,000-17,000; serials up 
> Need (installments 10,000-12,000). George W. Post. Good rates, 

ee. 


Blue Book, (McCall) 230 Park Ave., New York. (M-15) Mys- 
tery and adventure short-stories, novelettes, serials, and book length 
orate. Real-experience contests. Donald Kennicott. Good rates, 
ee. 


Doe Savage Magazine, (S. & 8.) 79 7th Ave., New York. (M-15) 
Action-adventure short-stories about 4000, American heroes, any 
‘orale. John L. Nanovic. le up, Ace. 

Five Novels, (Dell) 149 Madison Ave., New York. {M-20) Western. 
adventure, sport, mystery novels 15,000-20,000, love interest. F. A. 
MeChesney. 1%ce, Ace. 

Jungle Stories, (Fiction House) 461 8th Ave., New York. (Q-20) 
Adventure short-stories, novelettes of the African jungles. Malcolm 
Reiss. lc, Ace. 

Red Star Adventures (Munsey) 280 Broadway, New York. 
'Bi-M-10) Outdoor action stories, South Sea, India, Orient, preferred 
ss backgrounds. Lead novel on contract only. Novelettes, 10,000- 
12.000; short-stories 2000-6000. G. Post. Good rates, Acc. 

Sea Novel Magazine (Munsey), 280 Broadway, N. Y. (Bi-™) 
85,000 word novelettes; short stories; fact articles. M. Gnaedinger. 
Good rates, Acc. 

Short Stories, 9 Rockefeller Plaza, New York. (2-M-25) Ad- 
venture, mystery, outdoor shert-stories up to 6000, novelettes 10,000- 
12.000; complete novels; serials 25.000-60,000; fillers 50-500. True 
adventures up to 1000. Dorothy MclIlwraith. Good rates, Acc. 
ap trilling Adventures, (Thrilling) 10 E. 40th St.. New York. 
if-10) Action short-stories 1000-6000. Foreign locales; American 
_ slight woman interest. Deo Margulis, Ed. director. le up, 
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12 Adventure Stories, Mags.) 67 W. 44th St., 
(Bi-M-15) Adventure 


(Ace 
short-stories. Ha’ Widmer, 
(Stocked at present.) 


ement. Fast paced s of money m: i, 
Promotions 3100 to 5000. Charles Moran. lc up, yng Saha 


DETECTIVE—CRIME—MYSTERY—GANGSTER 


Ace G-Man Magazine, (Popular) 205 E. 42nd St., New York. 
(Bi-Mo-10) Short-stories, novelettes 9000, novels 15,000, involving 
activities of G-Men. Rogers Terrill, Ed. director; Loring Dowst, 
Ed. le, Ace. 

Avenger, The, (S. & S.) 79 7th Ave., New York. (Bi-M-10) Com- 
plete novel by arrangement. Fast-paced, modern short-stories, detec- 
tive heroes. John L. Nanovic. lc up, Ace. 

Black Book Detective, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Book-length novel arranged for. Fast-action detective 
short-stories. Leo Margulies, editorial director. %4c, Acc. 

Black Mask, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
(M-15) Crime-detective fiction. Kenneth S. White. 1c, Acc. 

Clues-Detective Stories, (S. & S.) 79 7th Ave., New York. 
(Bi-M-10) Fast-paced, lively detective stories, woman interest, strong 
menace, unusual conditions; short-stories up to 5000; novelettes 
8-20,000. John L. Nanovic. lc up, Acc. 

Daring Detective and Western Stories (Albing), 19 E. 48th St., 
New York. (M) Adult detective and western fiction, 3000-6000. 
Gary Albert. %c¢ to le, Acc. to known writers, Pub. to unknown. 

Detective Fiction Weekly, (Munsey) 280 Broadway, New York. 
(W-10) Detective, crime, mystery short-stories 1000-7000; novelettes 
9,000-15,000; serials 40,000-80,000. Fact stories of murder mysteries 
2000-6000. Paul Johnston. Good rates, Ace. (Overstocked.) 

Detective Novels (Thrilling) 10 E. 40th St., New York. (Bi- 
M-10) Detective rovels, 25,000; short-stories. Leo Margulies, edi- 
torial director. %e, Acc. 


Detective Short-Stories, (Red Circle) 330 W. 42nd St., 
York (Bi-M-10) Detective short-stories up to 7000. Robert 
Erisman. % to 1%c, Ace. 

Detective Story, (S. & S.) 79 7th Ave., New York. (M-10) De- 
tective short-stories 2500-5060; novelettes up to 12,000. Ruth Miller. 
le up, Ace. 

Detective Tales, (Popular) 205 E. 42nd St., New York. (M) 
Emotional short-stories, crime background, up to 4000; detective- 
mystery-menace novelettes 9000; novels 15,000; dramatic situa- 
tions, glamorous detective action. Rogers Terril. Ed. director; 
Loring Dowst, Ed. 1%c up to 3000, lc up over 3000., Acc 

Dime Detective Magazine, (Popular) 205 E. 42nd St., New York. 
(M-20) Mystery, action short-stories 5000, emphasizing menace and 
horror; novelettes 10,000-15,000. Kenneth White. lc up, Acc. 


Double Action Detective (Double Action) 60 Hudson St., New York. 


New 


oe Detective short-stories, novelettes. A. J. Sundell. %c up, 
ub. 
Double Detective, (Munsey) 280 Broadway, New York. (M-10) 


Mystery, crime, detective short-stories 1000-6000, novelettes 10,000- 
12,000. Paul Johnston. Good rates, Acc. 

Exciting Detective, (Thrilling) 10 E. 40th St.. New York. (Q-10) 

etective short-stories 1000-6000; novelettes 7000-10,000. Leo Mar- 
gulies. %e up, Ace. 

Gangland Detective, (Double Action) 60 Hudson St., New York. 
(Bi-M) Short-stories, novelettes, of sensational crime and under- 
world theme. %c, Pub. (Slow.) 

Green Ghost Detective, The, (Thrilling) 10 Kk. 40th St., New York. 
(Bi-M-10) Book-length novel on assignment. Short detective and 
crime stories 1000-6000. Leo Margulies, Ed. director. %c, Acc. 

G-Men, (Thrilling) 10 E. 40th St., New York. (M-10) Glam- 
orous short-stories around activities of F.B.I. 1000-6000; novelettes 
7000-10,000. Leo Margulies. lc up, Ace. 

G-Men Detective, (Thrilling) 10 E. 40th St., New York. (M-10) 
Glamorous, fast-action detective short-stories 1000-6000; novelettes 
7000-10,000. Leo Margulies. 1c up, Acc. 

The Masked Detective, (Thrilling) 10 E. 40°h St., New York. 
(Q-10) Book-length novels arranged for. Fast-action detective short- 
stories. Leo Margulies. %c up, Acc. 

Mystery Novel of the Month, 1476 Broadway, New York. (M) Now 
considering original mystery material, 40,000-45,000. Lionel White. 
Up to $500, Ace. 

Phantom Detective, The, (Thrilling) 10 E. 40th st.. New York. 
(M-10) Fast-action detective, crime short-stories 1000-6000. Leo 
Margulies, Ed. Director. le up, Acc. 

Popular Detective, (Thrilling) 10 E. 40th St., New York. (Bi- 
M-10) Detective short-stories, 1000-6000; novelettes 7000-10,000. 
Leo Margulies. %e, Acc. 

Private Detective, (Trojan) 125 E. 46th St., New York. 
stories to 6,000, with some girl interest. Fair rates, Pub. 

Red Mask Detective Stories, (Albing) 19 E. 48th St., New York. 
Short stories, 1,000 up; novelettes, 10,000-12,000. Jerry Albert. ‘4c. 


Secret Agent ‘‘X’’, (Ace Mags.) 67 W. 44th St., 


Short 


New York. 


(M-10) Detective, G-man short-stories. Harry Widmer. ‘%c up. 
Ace. (Stocked at present.) 
Shadow Magazine, (S. & S.) 79 7th Ave., New York. (2M-10) 


Action detective short-stories 1500-6000, detective or police heroes. 
John L. Nanovic. le up, Ace. 

Spider, The, (Popular) 205 E. 42nd §8t., New York. (M-10) 
Short-stories of volunteer crime fighters up to 5000; novel arranged 
for. Rogers Terrill, Ed. director; Loring Dowst, Ed. le up, Acc. 

Strange Detective Mysteries, (Popular) 205 E. 42nd S8t., New 
York. (Bi-M-10) Bizarre mystery-detective short-stories up to 
6000, novelettes 9-10.000, novels 15,000. Rogers Terrill, Ed. Dir.: 
Steve Farrelly, Ed. le up, Acc. 

Street & Smith’s Mystery Magazine, (S. & S.) 79 7th Ave., New 


York. (Bi-M-10) Short-stories, novelettes up to 15.000, dealing with 
crime, with a strong mystery background and menace. John L 
Nanovic. le up, Acc. 


Super Detective, 125 E. 46th St., New York. (M) Short stories. 
3000-5000; novels, 10,000-20.000, with preferred lengths nearer 10,000 
~ i Hutchinson and W. E. Matthews, joint editors. Kates not at 

and. 


Ten Detective Aces, 67 W. 44th St.. New York 


(Ace Mags.) 


(M-10) Dramatic detective, mystery short-stories 1500-5000, novel- 
Harry Widmer. 


ettes 10-12.000, woman interest welcome. le, Ace. 


or shortly after. 
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10-Story Detective, (Ace Mags.) 67 W. 44th &t., Now me 


(Bi-M) Short-stories 3600" 5000, novelettes 10-12,000. Harry Wid- 


mer. %¢ up, Acc. 

Thrilling Detective, (Thrilling) 10 E. 40th St., New York. (M-10) 
Action-detective short-stories 1000-6000; novelettes 7000-10,000; 
novels 15,000-20,000. Leo Margulies. lc up, Acc. 


Whisperer, The, (S. & 8S.) 79 7th Ave., New York. (Bi-M-10) 
. Complete novel by Short-stories, fast detective action. 
John L. Nanovic. lc, Acc. 


WESTERN: MALE INTEREST 


Ace High, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
Western short-stories, novelettes. Willard Crosby. Yee, Acc. 


All-Novel Western, (Ace Mags) 67 W. 44th St., New York. (M-15) 
egy ol short-stories 3000-5000, novelettes 12,000. Harry Widmer, 


%o, Al 
Best ~ (Red Circle), 330 W. 42nd St., New York (Bi-M-10) 
5,000-10,000; novels, 30,000. Robert O. Erisman. 
% to c, Acc. 

Big Book Vitee, Hy 205 E. 42nd St., New York. 
(Bi-M-15) A few short 5000. Western novelettes 10,000; 
novels 20,000, Western tact Paaies 1500. Rogers Terrill, Ed, di- 
rector; Willard Crosby, Ed. Up to %c, Acc. 

Big Chief Western, (Munsey) 280 Broadway, New York. (M) 
Western stories with strong Indian interest; short-stories, 2500-6000; 
novelettes, 10,000-12,000; lead story on contract only. B. Mitchell: 
Good rates, Acc. (Overstocked. ) 

~ oe Ribbon Western, (Double Action) 60 Hudson 8St., New 
York. (Bi-M) Western short re, novelettes, 2000-15,000; novels 
20,000-40,000. Cliff Campbell. % to 1%c, Pub. (Slow.) 

Complete Western Book, (Red Circle) 330 W. 42nd St., New 
York. (Bi-M-15) Western short-stories 5000-7500; novels 60,000. 
Robert O. Erisman. % to 1%e, Acc. 


Crack Shot Western, (Munsey) 280 Broadway, New York. (Bi-M) 
Reprint Western fiction. 

Dime Western Magazine, (Popular) 205 E. 42nd St., New York. 
(M-10) Vigorous, human Western short-stories 2000- 6000; novel- 
ettes, 9000-10,000; novels 18,000; emotional interest, realistic char- 
acterization. Rogers Terrill, Ed. director; Michael Tilden, Ed. 
le up, Acc. 

Exciting Western, (Thrilling) 10 E. 40th St., New York. (Q-10) 
Western action-packed short-stories 1000-6000; novelettes 7000-10, 000. 

Margulies. up, Acc. 

44 Western, (Popular) 205 E. 42nd St., New York. (Bi-M-10) 
Western short-stories 4000-6000, novelettes 9000-15,000. Willard 
Crosby. le up, Acc. 

Frontier Stories, (Fiction House) 461 8th Ave., New York. (Q-20) 
Western historical short-stories, novelettes, of covered- -wagon days. 
Malcolm Reiss. 1c, 


Lariat Story Magazine, (Fiction House) 461 8th Ave., New York. 
(Bi-M-20) Fast moving, colorful stories, ranch-and- -range locale, 
good woman interest 10,000. Malcolm Reiss. lc, Acc. 


Masked Rider Western, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Book-length novels — for on assignment. Leo 
Margulies, editorial director. %c, Ace. 


New Western, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
(Bi-M) Western short-stories, to 6000; novels 12,000-15,000; novel- 
ettes, 9000-12,000. Willard Crosby. %4c, Acc. 


Popular Western, (Thrilling) 10 E. 40th St., New York. (Bi- 
M-10) Western short-stories 1000-7000; —" 8000-10,000; short 
novels up to 15,000. Leo Margulies. %c, Acc. 


Range Riders Western, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Book-length novels on assignment; short-stories 1000- 
6000. %c, Ace. 

Rio Kid Western, The, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Book-length novel on assignment. Pioneer ae frontier 
short-stories 1-6000. Leo Margulies, Ed. director. %c, Ace. 

Silver Buck, (Munsey) 280 Broadway, New York. (Bi-M-10) 

Short-stories 2500-6000; novelettes, ~ 000-12,000; lead novel on 
contract only. Paul Johnston. Good rates, Acc. 
" Star Western Magazine, (Popular) 205 E. 42nd St., New York. 
(M-15) Dramatic, emotional, colorful stories of the old west, girl 
interest, to 14,000. Rogers Terrill, Ed. director; Michael Tilden, 
Ed. le up, Acc 

Stirring Detective and Western Stories, (Albing) 19 E. 48th St., 
New York. (M) Adult detective and Western stories, 3000-6000. 
Jerry Albert. % to lc. 

Sure-Fire Western, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M) Western short-stories, novelettes 10-15,000. Harry Widmer. 
%e up, Ace. (Stocked at present.) 

10 Story Western, (Popular) 205 E. 42nd St., New York. (M- 
10) Dramatic rey Western short-stories up to 5000; 
novelettes 9000; novels 15,000. Rogers Terrill, Ed. director; Willard 
Crosby, Ed. le up, Ace. 

Texas Rangers, (Thrilling) 10 EB. 40th St., New York. (Bi-M- 
10) Fast-moving, action-packed short-stories, Western law man’s 
viewpoint, 1000-6000. Leo Margulies. 1c up, Acc. 

Thrilling 10 E. 40th St., New York. (M-10) 
Action-packed thrill ing Western short-stories 1000- 6000; novelettes 
i. novels 15,000-20,000. Slight girl interest permissible. 
Leo Margulies. le up, Ace. 

Two-Gun Western Novels, (Red Circle) 330 W. 42nd St., New York. 
Western oe short-stories; novels up to 30,000. Robert O. 
Erisman. % to 1%c, Aco. 

length nove! nged for on as 
mates gnmen rgulies, editoria 


Western Aces, (Ace Mags.) 67 W. Ry St., New York. (Bi-M) 

onal Western short-stories up to 5000; novelettes 10,000 and 

with strong Somes interest—range, outlaw, railroads, frontier. 
Harry Widmer. %c up, Acc. or shortly after. 

Action, 60 Hudson St., New York. (Bi- 

M-15) Dramatic W novelettes, -15,000, novels 


(Bi-M) 


20,000-40,000. cnt Campbell, % to lc, Pub. 


§ up to ettes 10, 5 
novels, 15,000. John Burr. le Sage oy 0,000-15,000; condensed 


The Author & Journalist 


Western Fiction, (Red Circle) 330 W. 42nd St., New i. 
(Bi-M-10) Western chow 3000-7000; novelettes 20,000 
Robert O. Erisman. % ta 1%c, Acc. 


Western Novel and Short ~s (Red Circle) 330 'W. 42nd S&t., 
New York. (Bi-M-15) Western short-stories 5000-7000; novelettes 
10,000-20,000; novels to 60,000. Robert O. Erisman. % to 1%e, Ace. 
. Western Novel of the Month, 1476 Broadway, New York. (M) One 
book-length Western novel monthly, 40,000-45,000. Lionel White. 
Up to $500, Acc. 

Western Short Stories, (Red Circle) 330 W. 42nd St., New York. 
(Q-10) Needs Western short-stories from 1500 to 8000. Robert 0. 
Erisman. % to 1%c, Acc. 


Western Story, (S. & 8S.) 79 7th Ave., New York. (W-10) 
Western short-stories up to 5000; omeiete —" 20,000; serials up to 
65,000, 12,000-word installments. John B Good r rates, Acc. 

Western Trails, (Ace Mags.) 67 W. ‘ath ~~ , New York. (M-10) 
Western action short-stories up to 5000; novelettes 10-12,000. Harry 
Widmer. %c up, Acc. or shortly after. 

Wild West Weekly, (3S. & 8.) 79 7th Ave., New York. (W-10) 
Western short-stories 1000-4000, novelettes 3000- 10,000; novels 15,000. 
John Burr. Good rates, Acc. 


SPORT 


Ace Sports, (Ace Mags.) 67 W. 44th St., New York. (Bi-M) 
All sports, college and pro, 3 months in advance of season. Shorts 
5000 or less, novelettes 10-12,000; strong character conflict. Harry 
Widmer. %c up, Ace. or shortly after. 

All American Athlete, 922 Hoe Ave., New York. mw Factual 
sports articles, 375-1200. Michael Pawlyshyn. 1%£c, Pub. 

Baseball Stories, (Fiction House) 461 8th Ave., New York. (Twice 
yearly-20) Short stories, to 4,000, novelettes to 10, 000, all with base- 
ball theme. Malcolm Reiss. le, Acc. 


Blue Ribbon Sports, (Double Action) 60 
(Bi-M-10) Sport short-stories, novelettes 2000-15,000. 
¥%c up, Pub. (Slow.) 


Complete Sports, (Red Circle) 380 W. 42nd St., New York. 
Sport short-stories, novelettes. Robert O. Erisman. 
0 c, Ace. 


Dime Sports, (Popular) 205 E. 42nd St., New York. (M-10) 
Sport short-stories 4000-6000; novelettes 10,000-12.000, youthful col- 
legiate or professional players, actual games featured. Woman inter- 
est not desirable. Submit three months ahead of season. Alden 
Norton. le up, Acc 

Fight Stories, (Fiction House) 461 8th Ave., New York. (Q-20) 
Ring-action short-stories, novelettes. Malcolm Reiss. 1c, Ace. 
Overstocked except on current-interest ring articles.) 

Popular Sports, (Thrilling) 10 E. 40th St., New York. (Bi-M-10) 
Sport short-stories 1000-6000. Book-length novels by arrangement. 
— angle, slight woman interest allowed. Leo Margulies. %%¢, 


Hudson St., New York. 
A. J. Sundell. 


_ oe News, The, 10th & Olive Sts., St. Louis. (W) Feature 
stories, 2000-3000, with pa on organized baseball and players. 
Edgar C. Brands. $6 col., Acc. 

Sports Action, on Circle) 330 W. send St., New York. ages 
Short-stories up to 15,000. Robert O. Erisman. % to 1%c, Acc. 

Sports Fiction, (Double Action) ay Huds son St., New ‘an (Bi- 
M-15) Sport short-stories, novelettes 2000-15, 000. A. J. Sundell. 
%e, Pub. (Slow.) 

Sports Novels, (Popular) 205 E. 42nd St., New York. (Bi-M-10) 
Sport novelettes 10,000-13,000; short-stories 5000-6000. Alden Nor- 
ton. lc up, Acc. 

Sport Story Magazine, (S. & S.) 79 7th Ave., New York. (M-10) 
Competitive sport short-stories up to 5000; novelettes 10-12,000. 
(Query on articles.) Charles Moran. Good rates, Acc. 

Sports Winners, (Double Action) 60 Hudson St., New York. (Bi- 
M-10)_ Sport. short-stories, novelettes 2000-15, 000. A. J. Sundell. 
% to 1%e, Pub. (Slow.) 

Ten Story Sports, (Double Action) 60 Hudson St., New York. (M) 
Sport short-stories, novelettes 2000-10,000. A. J. Sundell. % to 
1%c, Pub. (Slow.) 

Thrilling Football, (Thrilling) 10 E. —_ St., New York. (Semi- 
An-15) Gridiron stories, wom woman interest allowed, Shorts 1000-6000; 
rig gy 8000-10,000; short novels 15, 000- 30,000. Leo Margulies. 

up, 

Thrilling Sports, (Thrilling) 10 E. 40th St., New York. (Bi- 
M-10) Sport short-stories 1000-6000, novelettes 7500-10, 000; mature 
we woman interest allowed. Leo Margulies. 1lc¢ up, Acc. 

Sports Aces, (Ace Mags.) 67 W. 44th St., New York. (Bi- 
to) short-stories 3000-5000, novelettes 10,000. Harry Wid- 
ce. 


WAR—AIR—AIR-WAR 


ae, War, (Thrilling) _ w. =e St., New York. (Q-10) Stori 

of to-day’s war in the air. Shorts 1 000-6000; novelettes 7000- 10.000. 
Leo Margulies. %e up, Aec. 

Battie Birds, ee, Inc.) 210 E. 43rd St., New York. 
(Bi-M) Modern and First World War air-war short-stories, 4000- 
6000; novelettes, 10,000. Alden Norton. %c, Ace. 

Dare-Devil Aces, (Popular) 205 BE. 42nd St., New York. (M-10) 
Thrilling Western-front air short-stories 3000-6000, novelettes 10,000- 
12,000. Alden Norton. lc up, Ace. 

Fighting Aces, (Fictioneers. Inc.) 210 E. 43rd St., New York. 
(Bi-M) Modern and First World War air-war stories, 4000-6000; 
novelettes, 10,000. Alden Norton. %c, Acc. 

G-8 and His Battle Aces, Lg mand 205 B. 42nd St., New York. 
(M-10) Closed market. Alden Norton. 

Lone Eagle, The, (Thrilling) 10 E. 40th St., New York. (Bi- 
M-10) Thrilling old-war and to-day’s war-air and commercial air 
short-stories 1000-6000. Leo Margulies, Ed. director. 1c up, Ace. 


Sky Aces, (Ace Mags.) 67 W. 44th St., New York. (Bi-M-15) 
Not now in market for MSS. David Cooke. 
Sky Fighters, (Thrilling) 10 E. 40th St., New York. (Bi-M-10) 


No more war stories. Stories of American soldiers-of-fortune in the 
air, all over the world; modern commercial flying: sabotage; 
Column activities in aviation agg etc., 1000-6000; 
15,000. Leo Margulies, Ed. director. le up, Ace. 

Wings, (Fiction House) 461 8th Ave.. tag York. (Q- 20) Modern, 
up-to-date war-air novelettes 15,000. Wallace T. Foote. 1c, Acc. 
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SUPERNATURAL—WEIRD—HORROR 


Dime Mystery, (Popular) 205 BS 42nd §8t., New York. (M-10) 
Thrills, fantastic detective-mystery action fh novels 17,000; novelettes 
9000-10,000; short-stories up to 5000; love a Rogers Terrill, 
Ed. director; John Bender, Ed. 1c up, 

Fantastic Novels, Broadway, York. (M) Short- 
stories 2000-6000. Mary Gnaedinger. Good rates, Acc. 

Horror Stories, 205 E. St., New York. (Bi-M-15) 
Mystery, terror short es up novelettes 10,000-15,000. 
Rogers Terrill, Ed. Dir: ; John Bender, Ed. le up, Acc. 

Strange Stories, (Thrilling) 10 E. 40th St., New York. (Bi- 
M-10) Weird, uncanny short-stories, novelettes. Leo Margulies, Ed. 
director. %c, Acc. (Not buying at present. ) 

Terror Tales, oe 205 EB. 42nd St., New York. (Bi-M- 15) 
Mystery-terror short-stories with eerie overtones, love interest, 
novelettes 10,000; novels v7, 000. Rogers Terrill, Ed. director; John 
Bender, Ed. lc up, Acc. 


Thrilling Mystery, (Thrilling) 10 E. 40th St., New York. (Bi- 
M-10) Horror-terror stories, detective-mystery angle, woman inte 4 
1000-10,000. Query on 20,000-word lead novels. Leo Margul 
le up, Acc. 

Weird Tales, 9 Rockefeller Plaza, New York. (Bi-M-15) Super- 
natural, bizarre, weird, pseudo-scientific short-stories up to 6000; 
novelettes up to 15,000; verse up to 30 lines. D. MeTlwraith. lc, 
verse 25c line, Pub. 


SCIENCE FICTION—FANTASY 


Amazing Stories, (Ziff-Davis) 608 S. Dearborn St., Chicago. 
(M-20) Science-fiction short-stories 2000-5000, <e ‘19-1 2,000; 
novels 15-30,000; non-fiction science articles 500-1500. . Davis, 

; Raymond A. Palmer, Mng.. le up, Acc. 

Astonishing Stories, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
(Bi-M) Science = stories to 6000; novelettes, 8000-10,000. Fred- 
erick Pohl Y%c, A 

Astounding pe Fiction, (S. & 8.) 79 7th Ave., New York. 
(M-20) Science short-stories up to 6000, novelettes 10-12,000, 15- 
18,000; serials 24-60,000. py W. Campbell, Jr. 1c up, ‘Aco. 

Captain Future. (Thrilling) 10 EB. 40th St., New York. (Bi-M-15) 
Book-length novel on assignment. _= pseudo-science stories 1-6000. 
Leo Margulies, Ed. director. sai 


Comet, The, 215 4th Ave., ieee (M) Pseudo-scientific 
stories, 5000-6000; novelettes, 8, 1N00- 16,000. Orlin Tremaine. le, 
Acc. 


Cosmie Science, (Albing) 19 E. 48th St., New York. Pseudo- 
science stories with adult appeal. Donald Wollheim. ‘4c. 
Daring Science and Fantasy (Albing), 19 E. 48th St., New 
ork. (M) Pseudo-science and stories of ‘sheer fantasy. ee 
10,000-12,000; short stories down to 1000. Gary Albert. c 
le, Ace. to known writers, Pub. to unknown. (Scheduled for or 
cember. ) 


Famous Fantastic Mysteries, (Munsey) 280 Broadway, New York. 
(M-10) Fast-moving science-fiction, space-adventure, weird short- 
stories 4000-9000. Miss Mary Gnaedinger. Good rates, Acc. 

Fantastic Adventures, (Ziff-Davis) 608 S. Dearborn St., Chicago 
(Bi-M-20) Pseudo-scientific short-stories 2500-6000, “novelettes 
10-12,000, 15-30,000. Must have definite air of fantasy, rather 
than straight science. G. Davis, Ed.; Raymond A. Palmer, 
Mng. Ed. 1 to 2c, Ace. 


Future Fiction, (Double Action) 60 Hudson St., New York. (Bi- 
M-15) Pseudo-science, fantasy short-stories, novelettes. Chas. Hornig. 
%e up, Pub. (Slow.) 

Marvel Stories (Red Circle) 830 W. 42nd St., New York. 
(Bi-M-15) Stories with future ‘cee or fantastic background 2000- 
10,000. Robert O. Erisman. % to Lie, Ace. 

Planet Stories, (Fiction House) 461 yet Ave., New York. (Q-20) 
Thrilling short-stories, novelettes, of future worlds. Must have good 
adventure feel. Malcolm Reiss. Ace. 


Science Fiction, (Double Action) 60 Hudson St., New_York. 
{Bi short-stories, novelettes. Chas. Hornig. 
¢ up, Pub. 

Startlirg Stories. (Thrilling) 10 E. 40th St., 
M-15) Beok-length science-fiction novels, short-stories. 
gulies, Ed. director. %c up, Ace, 

Stirring Science (Albing), 19 E. 48th St., New York. Pseudo- 
seience stories with adult appeal. Donald Woilheim. we. 

Super Science Novels Magazine (Fictioneers, ag 210 ie 48rd 
St., New York. (Bi-M) Science-fiction short shorts 2000; 

2,500 to 6,000; — 12,000-20,000; book- lengths, 05, 000- 40, 000. 
Frederik Pohl. %c, Acc. 


Thrilling Wonder Stories. (Thrilling) 10 E. 40th St., 
(M-15) Pseudo-scientific adventure stories up to 10. 000. 
gulies. le up, Acc 


Uneanny Stories, 
Weird, fantastic, pseudu-science. 
isman. % to le. 


Unknown, (S. & S.) 79 7th Ave., New York. (Bi-M-20) Short 
stories, novelettes, novels, of pure fantasy. Off-trail verse up to 16 
lines. John W. Campbell, Jr. le up, 


WESTERN LOVE FICTION 


North West Romances, (Fiction House) 461 8th Ave., New York: 
S28) North-West short-stories, novelettes, romantic flavor. Wal- 
lace Foote, lc, Acc. (Overs ed. ) 


Ranch Romances, (Warner) 515 Madison Ave., New York. (Bi- 
W-15) Western love short-stories 4000-6000; novelettes ig aed 
novels 25-30,000; serials under 60,000; fillers up to to 500; verse. y 
Ellsworth. 1c, Ace. 


Rangeland Romances, 
(M-10) Emotional love short-stories, old 
5000, novelettes 9000; novels 15,000. Rogers Terrill, 
Willard Crosby, Ed. 1c up, ‘Ace. 

alee) Sweethearts, (Fictioneers) 206 E. 42nd St., New York 
{Bi-M-10) Western love stories, modern or period, told from the 

heroine’s viewpoint. Novels 15,000- 20,000; ‘short stories and novel- 

director; Wil- 


New York. (Bi- 
Leo Mar- 


New York. 
Leo Mar- 


(Red Circle) 330 W. 42nd St., New York. 
All lengths to 15,000. Robert 0. 


(Popular) 205 E. 42nd &., New York. 
West, woman’s 
Or; 


ettes to 9,000; shorts to 5,000. Rogers Terrill, 
lard Crosby, Ed. 


Tp to le, Ace. 
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Pay Range, (S. & 8.) 79 7th Ave., New York. (M-1l 
ories of the modern West, 3000-5500; 6500. 
ion le up, Ace. 
Thrilling Ranch Stories, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-15) Romantic action Western short-stories, novelettes 1000- 
ae novels 20,000; mostly girl’s viewpoint. Leo Margulies. 1c 


ROMANTIC LOVE 


All Story Love Magazine, (Munsey 280 Broadway, New York. 
(S-M-10) Romantic fiction based on emotional conflict; short-stories 
4000-6000; novelettes up to 10,000. Miss Amita Fairgrieve. Good 
rates. Acc. (Overstocked on serials). 

Complete Love, (Ace Mags.) 67 W. 44th St. ee. New York. 
Love short-stories, novelettes, up to 10,000. e Wyn. %c 

Exciting Love, (Standard) 22 W. 48th New York. 
novel, 30,000; short stories 1000-6000. Leo Margulies. %c, Pub 


Love Book Magazine, (Popuiar) 205 WB. 42nd St., New York. 
(M-10) Glamorous young Jove short-stories, novelettes, 3000-10,000; 
little verse. Jane Littell. 1 to 20, Acc. 

Love Fiction Monthly, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Plausible, well-written love short-stories 2000. 7000; strongly 
dramatic novelettes 8000-12,000. Romantic verse. Rose ‘Wyn. le 


up, verse 25c line, Acs, 
Love Novel of the Month, (Muns 280 Broadway, New York. 
(Bi-M) Novels 45,000, short-stories. —4 ita Fairgrieve: le up, Acc. 


(Not in market.) 


Love Novelette. (Fictioreers, Inc.) 210 BE. 43rd St., New York. 
(Bi-M) Novelettes, 10,000, and shorts 2500-3000. 4c, Ace. 


Love Short Stories, (Fictioneers, Inc.) 210 E. 43rd St., York. 
(M) Romantic fiction, 3000-10,000. 


Love Story Magazine, (S. & 8.) 79 7th ped .» New York. wom 
Modern love short-stories, to 5500; novelettes 6500; 2 to 4-part 
serials, installments 5000-7000; verse up to 16 lines. Daisy Bacon; 
Esther J. Ford. Good rates, Ace. 

Modern Love, (Red Circle) 330 W. 42nd St., New York. (Bi-M- 
72 Love stories, — daring. — up to 7000; novelettes to 
15,000. Robert O, Erisman. %c to 1c, Acc. 


Popular Love, (Thrilling) 10 EB. pod St., New York. (Bi-M-10) 
Book-length girl angle love ng will look at detailed synopsis. 
Around 40,000; shorts, 1,000-6,0: Leo Margulies. 1c, Acc, 

Romantic Love, (Double 60 Hudson New York. 
(Bi-M) Third eras leve short-stories, movelettes up to 15,000. 
Lois Allen. % to lc, Pub. 


Sweetheart Stories, (Dell) 149 Madison Ave., New York. (M-10) 
Modern young-love sheek-sterten, strong conflic ct, 4500-7500. No short 
shorts or serials. Novels 25, 000, novelettes 10,000-20,000. Jeanne 
Hale. 1 to 1%e, Acc. 


Ten Story Love, (Ace Mags.) 67 W. 44th St,, New York. (M-10) 
Love short-stories, novelettes, up to 10,000. Rose Wyn. lc up, Acc. 
Thrilling Love Magazine, (Thrilling) 10 HB. 40th St., New York. 
(M-10) Love short-stories 1000-6000; moniottes. 8000- -10,000; novels 
15,000, girl’s viewpoint. Leo Margulies Director. lc up, Acc. 
Variety Love, (Ace Mags.) 67 W. 44th St., New York. (M-10) 
Love short-stories, novelettes, up to 76, 000. Rose Wyn. %c up, Ace. 


TRUE CONFESSION 


Confession Novel of the ee. (Munsey) 280 Broadway, New York. 
(Bi-M) Short-stories, novels, 45,000 up. Marion Shear. Good rates, 
Ace. Novel by arrangement a 

Life Story, (Fawcett) 1501 Broadway, New York. (M-10) First- 
person, confession short-stories, 6000-7000; no serials; book-length 
confessions, 22,000; accent on biographical details. Miss Beatrice 
Labitz, Supervising Ed. 2c up, Ace, 


Modern Romances, (Dell) 149 Madison Pa New York. (M-10) 
First-person real-life short-stories pa, 3; 3 and 4-part serials 
5000-5500 per installment; short rts ‘ae 3000; book-lengths 
15,000; frequent contests for cash prizes. Hazel Berge. 2c, Ace. 

(M-10) 


Personal Romances, (Ideal) 122 EB. 42nd St., New York. 
Tst-person romances, confession type, emotional problem; 
development of character through experience, 2 wr -5000, novelettes 

0, Acc, 


8000-7500; light verse. Ethel M. Pomeroy. 


Love Revelations (Combined with Secret Confessions) (Munsey) 
280 Broadway, New York. (M) Love confessions, 7500. Marion 
Shear. Good rates, Acc. 


1501 Broadway, New York. (M-10) 
First confession strong romantic-sex angles 
4000-7000, “articles 38000-4000; short shorts 1000-2500. Miss Beatrice 
Lubitz, Supervising Ed. % ay gets 

Secrets, (Ace Mags.) 67 W. 44th St., New York. (M) Dramatic, 
stories from Vite’ Shorts 3000-6000, novelettes 15,000. 
Rose Wyn. Up to 40, Acc. 

Red Star Secret Confessions, (Munsey) 280 Broadway, New York. 
(Bi-M-10) Short-stories, 2500-7000. Marion Shear. Good rates, Acc. 


True Confessions, (Fawcett) 1501 Broadway, New York. Bag -10) 
First-person, confession short-stories 4500-6000, based on and 
romance problems; noveleites 22,000, serials up to 25, 000; ontiohes 
covering social problems, love, marriage, divorce. Miss Beatrice 
Lubitz, Sup. Ed. 2c up, Ace. 


True Chanin Bldg., New York. (19) 
True first-person short-stories, serials 15,000-45,000. Henry IA 
ferant. Based on 


True Love and Romance, (Macfadden) Chanin Bldg., New York. 
(M-15) True, first-person short-stories 1000-8000; serials 15,000- 
45,000. Henry Lieferant. Based on 2c, Acc. 

True Romances, Ceeetetiee) Chanin Bldg., New York. (M-20) 
True first-person short-stories 1000-8000; true-story serials 15,000- 
35,000. Henry Lieferant. Based on 2c, 

True Story Magazine, (Macfadden) Chanin Bldg., New York. 
(M-15) short-stories; serials 20,000-45,000. William 
Jourdan Ra Based on 2c, Acc. 


TRUE DETECTIVE 


Detective, 731 Plymouth Ct., os ag" 


Actual M-15) 
tective stories of crimes involving women. 


eller. 2c, 


| 
| 
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Amazing Detective Cases (Red Circle) 330 W. 42nd St., New 
York. (Bi-M) Fact articles on crime cases with sex, horror, and 
gore elements. 1500 to 5000 official by-lines preferred. Robert 
Levee. le up, photos $3, Acc. 

Certified Detective Cases, 122 E. 42nd St., New York. Likes a 
strong element of mystery, but will consider all good stories, 3000- 
7000. W. H. Kofoed. $50, photos $1 b. 

Complete Detective Cases, (Red Circle) 330 W. 42nd St., New York. 
(Bi-M) Fact articles on crime cases with sex, horror, and gore 
elements. 1500-5000, official by-lines preferred. Robert Levee. lc 
up, photos $3, Acc. 

Crime Confessions, 1476 Broadway, New York. (M-15)  First- 
person stories by persons involved in current crimes, 3000-8000; 
particularly convicted women criminals. Query. Lionel White. l%e 
and up, photos extra, Acc. 

Crime Detective, 1476 Broadway, New York. (M-25) Fact de- 
tective stories, current, human emotion, sex angle 3000-5000; pic- 
tures dealing with crime. Lionel White. 1%4c and up, photos extra, 
Ace. 


Daring Detective, (Country Press) 1501 Broadway, New York. 
(M-15) Solved murder mysteries with accent on woman angle and sex. 
All fact stories. Author must supply photographs. Always query 
the editor. Leonard Diegre. 2c up, $3 for every photograph used, 
Ace, 


Dynamie Detective, (Country Press) 1501 Broadway, New York. 
(M-10) Dramatic fact stories of crime, chiefly solved murders. 
Must supply photographs. Always query the editor. Leonard Diegre. 
2e up. $3 for every photograph used, Acc. 

Feature Detective Cases, (Manton) 122 B. 42nd St., New York. 
Stories stressing good police work, 5,000-7,000. Good old as well 
as recent cases will be considered. Robert T. Gebler. $50 per 
story, with additional allowance for pictures, depending on writer’s 
cost in obtaining them. 

Front Page Detective, (Dell) 149 Madison Ave., New York. (M-10) 
True stories of detective investigations, preferably under official 
by-lines; strong woman and mystery elements necessary, 5000-6000. 
Hugh Layne. 2c, photos $3, Acc. 


Headline Detective, (Dell) 149 Madison Ave., New York. (M-10) 
True stories with pictures involying crimes of passion up to 5000. 
Good mystery angle necessary. Official by-line preferred. West F. 
Peterson. 2c, photos $3, Ace. 

Inside Detective, (Dell) 149 Madison Ave., New York. (M-10) 
True stories of crime investigation under official by-line, 1000-6000; 
preferably with woman interest. W. A. Swanberg. 2c up, photos 
$3 up, Ace. 

Master Detective, The, (Macfadden) Chanin Bldg., New York. 
(M-15) True crime stories 4000-7000. John Shuttleworth. 2c, photos 
$1 to $5, Ace. 

National Detective Cases, (Red Circle) 330 West 42nd St., New 
York. (Bi-M) Fact articles on crime cases, with sex, horror, and 
gore elements. 1500-5000, official by-lines preferred. Robert 
Levee. 1c, up, photos $3, Acc. 

Official Detective, 731 Plymouth Ct., Chicago. (M) True detective 
crime-detection stories under official by-line 5000-7000; photos. 
Al. A. Keller. 2c, Ace. 


Real Detective, 1476 Broadway, New York. (M-25) True illus- 
trated crime stories in small town locales, 5000-6000; official by- 
lines preferred but not imperative. Helene Horvitz. 1%%c, photos 
$2 to $3, Acc. 

Startling Detective, (Country Press) 1501 Broadway, New York. 
(M-15) Dramatic fact stories of crime, chiefly solyed murders. Must 
supply photographs. Always query the editor. Leonard Diegre. 
2c up, $3 for every photograph used, Acc. 

True, (Country Press) 1501 Broadway, New York. (M-25) Unusual, 
exciting and sensational true stories of crime, adventure and mystery, 
with accent on sex, 5000-6000; book-lengths, 20,000. Photographs 
must be supplied with stories. Always query the editor. Horace 
Brown. 2c up, $3 for every photograph used, Acc. 

True Detective Mysteries, (Macfadden) Chanin Bldg., New York. 
(M-25) True detective, crime stories with actual photos, under official 
by-line, 4000-7000; serials, installments of 6000-7000. Send for 
detailed instructions and case cards. John Shuttleworth. Basic 
rate 2c, photos $2 to $5, Acc. 

Undercover Detective Stories, 1614 N. Broad St., Philadelphia. 
(M) Illustrated fact-fiction detective stories 1500-5000; fillers on 
crime = 50-250. Send synopsis first. J. Clark Samuel. Indefinite 
rates, Acc. 


RURAL—AGRICULTURAL 


BROAD GENERAL APPEAL 


American Agriculturist, Savings Bank Bldg., Ithaca, N.Y. (Bi-W) 
Poems $2 apiece, Pub. Cartoons. E. R. Eastman. 


Aviculture, 201 Progress-Bulletin Bldg., Pomona, Calif. (M) 
News, articles, 1000-2500, of interest to foreign cage and aviary bird 
breeders, photographs, short poems. Halley Stewart. No payment. 


Canadian Countryman, 204 Richmond St., W.. Toronto, Canada. 
(Bi-W) Short-stories to 3000. Daniel McKee. Varying rates, Pub. 
Capper’s Farmer, Topeka. Kan. (M) Authenticated experience 
— on farming 300-800; jokes. Ray Yarnell. lc up, jokes $1, 


Country Gentleman, (Curtis) Independence Sq., Philadelphia. 
(M-5) Short stories 1500-4,500; full-length serials; general articles 
1500-3000; articles for women; humorous sketches; jokes. Ben 
Hibbs. First-class rates, Acc. 

Country- Guide and Nor’ West Farmer, Winnipeg, Manitoba, 
Canada. (M-5) First or second rights to serials 50-80.000, short- 
stories 2500-4500. rural appeal. Girl’s page items. household photos; 
verse. Amy J. Roe, household Ed. %c up, Acc. 

Family Herald and Weekly Star, P. O. Box 4005, Place D’ Armes 
Postal Sta., Montreal, Que., Canada. (W-5) A farm and rural 

@ magazine. Short-stories; featurettes on live or curious topics, 


600-1500, photos; agricultural articles of interest to Canadian 
farmers. 


R. 8S. Kennedy. $8.15 column, Pub. 


The Author & Journalist 


Farm Journal and Farmer’s Wife, Washington Square, Philadel- 
phia. (M-5) Agricultural articles with photos 300-600; short-stories 
of youthful romance, ngyvelettes 15,000. Cartoons. Arthur H. 
Jenkins. 2c up, fiction up, 

Home and Farm, Rm. 412, 75 E. Wacker Dr., Chicago. (M-free) 
How-to-do-it material of practical value to the farmer and his wife; 
improvement of farm home and living and working conditions through 
building and modernization; photos; cartoons. Louise M. Comstock. 
1%c, photos, $2.50. Pub. 

Michigan Farmer, 1682 W. Lafayette Blvd., Detroit, Mich. (Bi- 
W-5) Short articles of special interest to Michigan farmers, cartoons, 
photos, artwork. Milon Grinnell. $3 column, Pub. 

Progressive Farmer, Commercial Realty Bldg., Birmingham, Ala. 
(M) Short-stories, 1500-4000, (submit to Dallas, Tex. oltice, 1105 
Insurance Bldg.) Eugene Butler, 2c, Pub. (Overstocked.) 

Southern Agrieculturist, Nashville, Tenn. (M-5) Articles; west- 
ern, detective, mystery short-stories, 800-4000; miscellany of South- 
ern rural interest; photos, cartoons, cartoon ideas, children’s stories, 
cover designs. J. Stanford. Fair rates, Acc. for fiction, cartoons; 
Pub. for articles. 

Successful Farming, (Meredith) Des Moines, Ia. (M-5) Agri- 
cultural articles; articles on farm building and remodeling; jokes, 
photos, cartoons. Kirk Fox. Articles, etc., verse 
25e line, Ace. 


HORTICULTURAL—LIVE STOCK—ETC, 


American Fruit Grower, 1370 Unturio Si., Cleveland, Ohio. 
American Poultry Journal, 536 S. Clark St., Chicago. 

Breeders’ Gazette, Spencer, Ind. 

Dixie Farm & Poultry Journal, 110 7th Ave., N., Nashville, Tenn. 
Electricity on the Farm, 24 W. 40th St., New York. 

Everybody’s Poultry Magazine, Hanover, Pa. 

Hoard’s Dairyman, Fort Atkinson, Wis. 

National Livestock Producer, 160 N. La Salle St., Chicago. (M-5) 
Poultry Item, Sellersville, Pa. 


MISCELLANEOUS 


ART—PHOTOGRAPHY 


Camera Craft, 425 Bush St., San Francisco, Calif. (M) Articles 
on tecunical and artistic aspects of photography for advanced ama- 
teurs 2500-2500; good photos necessary. George Allen Young. ‘%c 
up, $1 per illustration, Pub. 

Camera, The, 153 N. 7th 8t., Philadelphia. (M-25) Practical 
illustrated articles on photography and amateur cinematography 200 
to 1500; illustrations extra. E. V. Wenzell. %c, Acc. 

Good Photography, (Fawcett) 1501 Broadway, New York. (Twice 
yearly, 50c.) Salon pictures, $5. Photographic features of general 
interest. Query. Good rates, Acc. Norman C. Lipton. 

Photography Handbook, (Fawcett) 1501 Broadway, New York. 
(Twice yearly, 50c.) Articles of interest to amateur photographers, 
good illustrations. Norman C. Lipton. Good rates, kinks $4, Acc. 


Home Movies, 6060 Sunset Blvd., Hollywood, Calif. (M-25) 
Illustrated articles on amateur movie making, 100-2000; brief fillers; 
— and descriptions of movie making gadgets, 1c, photos $1, 


Minicam Photography Magazine, 22 E. 12th St., Cincinnati. 
(M-25) Entertainirg, amusing, instructive, inspiring articles on 
amateur photography, preferably with illustrations. Query. Will 
Lane. le up, photos $3 up, Acc. 

Photo Technique, (McGraw-Hill) 330 W. 42nd St., New York. 
(M-50) Technical photography articles up to 2000, photos. Keith 
Henney. 1c, photos $5, Pub. 

Pictures, The Snapshot Magazine, 343 State St., Rochester, N.Y. 
(M-free) Amateur snaps, all subjects; no ‘‘eandid’’ shots; no en- 
largements. Wyatt Brummitt. $8, Acc. 


Popular Photography, (Ziff-Davis) 608 8. Dearborn St., Chicago. 
(M-25) Unusual articles on still photography and amateur movie 
making, 1000-2500, semi-technical features, photographic success 
stories, how-to-make-it; brief articles 100-750, striking photos. 
Ed.; A. B. Hecht, Mng. Ed. 1 to up, photos 
3-$5, Ace, 


Prize Photography, 67 W. 44th St., New York. (M-15) Articles 
with photos slanted to help amateur photographers, up to 1500; ex-. 
posure data must accompany photos. Thomas A. Blanchard. 1%c. 
photos $3 up, Pub. Query first. 


Professional Art Magazine, 320 W. Doty St., Madison, Wis 
(Bi-M-25) How-to-do-it articles on art techniques 500-1500 or 
series. Ben Duggar. %c or ad exchange, Pub. 


U. S. Camera Magazine, 122 ©. 42nd 8t., New York. (Bi-M-50) 
Astietes on photography: photos. T. J. Maloney. $25 to $100 per 
eature, Pub. 


ASTROLOGY—OCCULTISM 


American Astrology Magazine, 1472 Broadway, New York. (M-25) 
Astrological articles, essays, short-stories 3000; novelettes, serials, 
verse, news items. Paul G. Clancy. le, Pub. 

Astrology—How It Affects Your Life (Astro Dist. Corp.) 67 W. 
44tn &St., New York. (Q-25) Astrological material 1200-1500. Hugh 
Howard. % to le, Pub. 

Astrology Guide (Astro. Dist. Corp.) 67 W. 44th St., New York. 
(B-M-25) Astrological material. % to le, Pub. 

Everyday Astrology (Thrilling) 22 W. 48th St., New York. (M) 
Astrological articles, largely staff-written. Good rates, 

Horoscope, (Dell) 149 Madison Ave., New York. (M) Astrological 
articles, 2500-3000. 2c, Acc. 

Iilustrated Astrology, 149 Madison, New York. (M) Pays $2 for 
each anecdote or true experience connected with astrology. Source of 
information must be given. 

international Astrology Magazine, 122 E. 42nd 8t., New York. 
Articles om sstrelogion! subjects. David Lee Norman. Payment by 
arrangemen 
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Today’s Astrology, (Megna Pubs.) Box 151, Rockville Centre, 
N. Y¥. (Bi-M-25) Astrological articles written for laymen. Irvin 
Ray. %%e, Pub. 

World Astrology Magazine, 480 Lexington Ave., New York. 
(M-25) Only meterial which is submitted by informed and ex- 
perienced astrologers. R. C. Roberts. Rate not stated. 


AVIATION 


Air Trails, (S. & S.) 79 7th Ave., New York. (M-15) Air ar- 
ticles, 1500-2500. C. B. Colby, le up, Acc. 

Flying Aces, (Ace Magazines), 67 W. 44th St., New York. (M-15) 
Dramatic aviation articles with photographs, particularly personal 
experiences; semi-technical articles, 1600-3000, and_articles on un- 
usual angles of flying, written in popular style. Pertinent photo- 
graphs. David C. Cooke. 1c, Ace. 

Flying and Popular Aviation, (Ziff-Davis) 608 S. Dearborn St., 
Chicago. (M-25) Popularized, accurate non-fiction aviation feature 
articles, any phase of present- -day aviation; must have good photos, 
2500. Also seeking ‘‘scoop’’ photos. B. G. Davis, Ed.; Max Karant, 
Mng. Ed. 1 to 2c, Ace. 

Sportsman Pilot, The, 515 Madison Ave., New York. (M)_ Ar- 
tees = all phases of private aviation 1500-2500. Charles H. Gale. 
le, 


BOATING 


Motor Boat, Combined with Power Boating, 63 Beekman St., New 
York. (M- 20) Practical articles of interest to boat owners, written 
by experts, either owners with years of experience, or naval archi- 
tects or other engineers. No general articles, nor articles not 
technical nor semi-technical in nature. No poetry. Gerald T. White. 
Pub. 

Rudder, The, 9 Murray St., New York. (M-35) Illustrated how- 
to-do-it articles on every phase of boating, 1500. Wm. F. Crosby, 
le, photos $3, Pub. 


DANCING 


American Dancer, 250 W. 57th St., New York. (M-25) Feature 
articles on the dance, interviews with famous people in dance 
field, 1000-1500. Ruth Eleanor Howard. lc, Pub. 

Dance, 30 Rockefeller Plaza, New York. (M-25) Articles on 
dance-teaching and stage, 1200; news items. Prefers query. S. K. 
Tedford. le, Pub. 


EDUCATIONAL 


Better English, 570 7th Ave., New York. (M-25) Articles on 
Ketter English (speech correction from physicians only), 1500-2500. 
Lily Sunshine Levey, associate Ed. Low rates, sometimes offers sub- 
scription, Pub. (No material required.) 

Grade Teacher, The, (Educ. Pub. Corp.) Darien, Conn. (M-30) 
Articles on methods in elementary grades; short-stories for little 
children up to 500. Florence Hale. %c, Pub. (Uses little mate- 
rial from general writers.) 

Industrial Arts and Vocational Education, 540 N. Milwaukee St., 
Milwaukee, Wis. (M except July & Aug.-35) Industrial arts, 
voeational, and school shop articles. John J. Metz. %c, Pub. 
(Overstocked. ) 

Instructor, The, (F. A. Owen Pub. Co.) Dansville, N.Y. (M-30) 
Prefers articles by teachers on school-room helps. Helen Mildred 
Owen. Good rates, Acc. 

Practical Home Economics, 468 4th Ave., New York. (M-20) Ar- 
ticles on nutrition, foods, homemaking, clothing, child care, home 
ma t an education, for the home economics teacher, 
1200-1500. Blanche M. Stover. % to le, Pub. 

Progressive Teacher, Morristown, Tenn. (Ten Mo.-25) Articles 
on projects and methods usable by teachers and educators’ short- 
stories for school-age children; verse for recitations. M. 8. Adcock. 


$1.50 page, Pub (Reported unsatisfactory.) 

School Activities, Topeka, Kans.(M-25) Money-making plans, 
ee. entertainment material, up to 2000. H. C. McKown, %e, 


Vocational Trends, (Science Research Associates) 1700 Prairie 
Ave., Chicayo. (M-25) Factual articles on occupational trends and 
job opportunities primarily for young people, up to 2000. Pictures, 
cartoon ideas, occupational cartoons. Lyle M. Spencer. 1c, Pub. 


HEALTH—HYGIENE—PHYSICAL 


Baby Talk, 424 Madison Ave., New York. (M) Articles on young 
babies “9 prenatal subjects 1000-2000. Irene Parrott. le ($15 min., 
$20 max.), Pub. 

For aca People Only, (Your Guide Pubs.) 67 W. 44th St., 
New York. (Q-25) Articles — marital problems, 1200-1500. 
by medical doctor-writers. %c, Pub. 

Healthkeeping—The Magazine, 72 5th Ave., 
New York. (Bi-M-10) Romantic, outdoor, adventure, marriage 
short-stories, novelettes; serials 35.000; articles on health, ot ex- 
ereise, homemaking; essays, fillers, photos. David A. Balch. Ie, 
photos $3, Pub. 

Hygeia, The Health Magazine, 535 N. Dearborn St., Chicago. 
(M-?5) Short-stories with health angle, medical background; 
authentic articles on nutrition, mental hygiene; verse, photos, car- 

Dr. Morris Fishbein. le up, Acc. 

Industrial Medicine, 540 N. Michigan Ave.. Chicago. (M-50) 
Material on occupational diseases, traumatic surgery. A. D. Cloud, 

g. Ed. le, Pub. 

Modern Medicine, 84 S. 10th St., Minneapolis. (M-25) Terse, 
crisp, vivid news abstracts of medical subjects; photos, illustrations 
of medical interest. A. E. Hedback, M.D. Rates not stated. 

Physical Culture, (Macfadden) 122 E. 42nd St., New York. (M-25) 
Health articles, self-told adventures in health, personal . a 
happiness, power of achievement, 3-4000; 12-15,000; Gurley 

rates, photos $3 to $5, Acc. 

R. N., a Journal for Nurses, Rutherford, N. J. (M-controlled) 
Articles, factual or human-interest, pertaining to nursing, 1000- 
1500. Dorothy Sutherland, Mng. Ed. %e up, Pub. 
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Sex Guide, (Your Guide Pubs.) 67 W. 44th St., New York. (Bi- 
M-25) Informative, scientific articles on sex and life conduct, 
— by medical doctor-writers. Jules Carter Saltman. %c, 


Sexology, (Gernsback) 20 Vesey St., New York. (M-25) Medi- 
eal, psychological articles preferably by physicians. Dr. M. D. 
Jacoby. % to le, Pub. 

Trained Nurse & Hospital Review, 468 4th Ave., New York. 
(M-20) Articles on nursirg, hospital,’ public health subjects 500 to 
2800. Christmas fiction, Aug. 1. Meta Pennock. $4 to $5 per page 
(725 wds.), after Pub. 

You Can’t Eat That, Emmaus, Pa. Articles by and of individuals 
who have of ph§sical and mental ills. ‘age 3 
Rodale. %c, Pub. 


HOME—GARDENING—BUILDING—LANDSCAPING 


American Home, The, 444 Madison Ave., New York. (M-10) 
Practical articles with illustrations pertaining to home, interior 
decorating, building, gardening, food, 1200 to 1500. Mrs. Jean 
Austin. Varying rates, Pub. 

Arts and Decoration Combined with Spur, (Robt. M. McBride) 
116 E. 16th St., New York. (M-35) Articles dealing with dis- 
tinctive homes, the arts, decorating, furniture, household equipment, 
sports, travel. Henry S. Adams, editor. Varying rates, Pub. 

Better Homes & Gardens, (Meredith) 1714 Locust St., Des Moines, 
Ia. (M-10) Practical garden, building, foods, furnishings, home- 
improvement articles, 1500. Frank McDonough. 2¢ up, usual photo 
rates, Acc. ‘‘Whims and Hobbies’’ squibs with proof $2 each, Pub. 

Canadian Homes & Gardens, (Maclean) 481 University Ave., 
Toronto, Canada. (M-25) Home and garden articles up to 2000, 
photos. Canadian interest only. J. Herbert Hodgins. le, Pub. 

Country Life, 1270 6th Ave., New York. (M-50) Illustrated 
gardening, sports, interior decorating, country estates, travel articles 
— good photos essential. Peter Vischer. Varying rates, 
ub. 


Home Desirable, The, 75 E. Wacker Dr., Chicago. (M-controlled) 
Articles on home modernization through plumbing and heating 900; 
homemaking material, well illustrated. Human interest features 
for family. Louise M. Comstock. 2%c, Pub. 


House and Garden, (Conde Nast) Lexington Ave., New York. 
(M-35) Home decoration, gardening, landscape, unusual travel and 
architectural articles. Richardson Wright. Good rates, Acc. 

Housa Beautiful Combined with Home and Field. (Hearst) 572 
pee Ave., New York. (M-25) Articles on home-building, 

anning, decorating, furnishing, ‘ten (illustrated preferred) 
P00. 1800; fillers, art work, photos. K. K. Stowell. Good rates, Acc. 

New England Gardens, 99 Chauncey St., Boston. (M) Articles on 
gardens and gardening in New England states. Alexander Ross. 
Good rate 

Sunset, 576 Sacramento St., San Francisco. (M-10) News items, 
photos, about Pacific Coast gardens, foods, home building, moderni- 
zation, travel, outdoors, up to 500; personalities; how-to-do and 
how-to-make Western out-door material, all from Westerners only. 
Walter Doty. Moderate rates, 


MOTORING 


Automobile & Trailer Travel, 35 E. Wacker Dr., Chicago. (M) 
Articles for automobile and trailer tourists. Karl Hale Dixon. 
Rates not at hand 

Studebaker Wheel, The, Studebaker Corporation, South Bend, Ind. 
(M) Short illustrated articles of general interest to the motorist. 
Daniel J. Mahoney. Good rates, Pub. 


MUSICAL 


Diapason, 306 S. Wabash Ave., Chicago. (M-15) Highly specialized 
articles on organs, organists, church music, recital programs, reviews, 
100-1000. S. E. Gruenstein. $2 to $4 col., 

Down Beat, 608 S. Dearborn St., Chicago. (2M-15) Feature mat- 
ter, ‘‘hot’’ news of modern dance music and bands, 1500. Car! 
Cons, Mng. Ed.; Ted Toll, Assoc. %e up, Pub. 

Etude Musie Magazine, 1712 Chestnut St., Philadelphia. (M-25) 
Articles on musical pedagogics, 200-2000; photos, cartoons. James 
Francis Cooke. $4 column (600 words), Pub. 

Jacobs’ Orchestra Monthly, also Jacobs’ Band Monthly, 120 Boyls- 
ton St., Boston. (M) Educational articles for school and community 
orchestras, bands. Arthur C. Morse. Indefinite rates. 

Metronome, 119 W. 57th St., New York. (M-25) News of 
ular bands and orchestras, staff written. Geo. T. Simon, Richard 

Gilbert. Indefinite rates, Pub. 

Musical Forecast, 514 Union Trust Bldg., Pittsburgh, Pa. (M-20) 
Articles and news items of interest to musicians. David H. Light. 
$1 per column, Pub. 

Swing, 67 W. 44th St., New York. (M-25) Articles in popular 
music field, personality sketches, 1000-1500, with photos; cartoons. 
Richard M. George. Rates not stated. 


OUTDOOR—HUNTING—FISHING—FORESTRY 


Alaska Sportsman, Ketchikan, Alaska. (M-15) True stories, 
Alaska interest, 2000-5000; outdoor ~— pate: Alaska sport car- 
toons, photos. Emery F. Tobin. %e, Pub. 

American Forests, 919 17th St., N.W., Washington, D. C. (M-35) 
Articles on trees, forests, outdoor | recreation, travel, exploration, 
2500; outdoor photos. Ovid Butler. le up, Ace. 

American Rifleman, The, 1600 Rhode Island Ave., Washington, 
D.C. (M-25) Authentic illustrated gunsmithing, shooting, ammu- 
nition, ballistic articles, stories, preferably 3000, Laurence 
J. Hathaway. About lc, Pub. (Overstocked. ) 

Field and Stream, (Warner) 515 Madison Ave., New York. (M-15) 
Illustrated camping, fishing, hunting articles, 2500-3000. Ray P. 
Holland le up, Ace. 

Fur-Fish-Game, 174 Long St., Columbus, 0. (M-15). Fishing. 
pening fee seiaios articles by authorities; true Indian and frontier 
stories 2000-2500. A. V. Harding. %c up, Acc. 

Hunting and Fishing, 275 Newbury St., Boston. (M-5) Ar- 
ticles and stories on conservation, hunting, fishing, camping, skeet, 
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2000; 5" 1500; short poems; fillers, 100-150; action photos; 
cartoons. poly. 1%c. photos $3, 

National 275 Newbury Boston. (M-10) Hunting 
and fishing articles; short-stories up to 2000; , cartoons. Hugh 
Grey. Varying rates, usually Pub. 

North American Trapper, P. O. Box 663, Charleston, W. Va. (M) 

cal articles on hunting, fishing, trapping, fur farming, up to 
1000 (perferably around 500), photos, cartoons, outdoor verse. 
Charley Roy West, % to le, photos 50c up, Acc. 

Outdoor Life, 353 4th Ave., New York. (M-15) Articles relating 
to fishing and hunting, sportsmen’s interests, up to 3000; also kinks, 
shorts, etc. Raymond J. Brown. Up to 10c, photos $3 up, Acc. 

Outdoorsman, Columbus, Ohio. (M-15) Illustrated outdoor sports 
articles (fishing, boating, gunning) 500-2500. R. EL Greenlee. 
%-2c, photos $1-$5, Acc. 

Outdoors Magazine, 729 Boylston St., Boston. 
on outdoor life, hunting and fishing. 

Pacifie Sportsman, 580 Market St., San Francisco. (M-15) Il- 
lustrated articles on hunting and fishing limited to 7 Western states, 
Canada and Mexico. Norman S. Gallison. Payment on special ar- 
rangement. 

Southern Sportsman, Austin, Tex. (M-10) Southern hunting and 
fishing articles, well illustrated, 1000-3500; short kinks; brief human- 
interest, believe-it-or-not material; short short-stories on hunting and 
fishing, with O. Henry twist ending, $5. Cover photos $5, Pub. 

Sports Afield, 700 Phoenix Bldg., Minneapolis. (M-15) ~~ ea 
of actual fishing, hunting trips 1500-2000, good photos. Paul K. 
Whipple. 1 to 2¢e, Acc. or Pub. 

Western Sportsman, (Waterman Pub. Co.) 1009 17th St., Denver, 
Colo. (M-15) Articles on all phase of outdoor sports in Rocky 
Mountains, photos, 3. Joseph Emerson Smith. ara to le, photos 
$1, Pub. (Overstocked. ) 


(M-15) Articles 


PICTURE MAGAZINES 


Click, 400 N. Broad S8t., Philadelphia, Pa. Photos, cartoons. 
Photo series; noteworthy persons. Each month one short short, 1000 
words, $100, Acc. Elliott Curtiss; M. Robert Rogers. $5 per pic- 
ture, Ace. 

College Life, 22 W. 48th St., New York. (Q) Photographs of all 
phases of college life and activities, accompanied by sufficient text to 
explain the specific pictures. Robert A. Pines. $5 up, Acc. 

Collegiate Digest, 323 Fawkes long Minneapolis, Minn. (W-5) 
Vhotos of college activities, complete captions; no articles. $3 Acc. 
Norman Lea. 

Friday, 114 ©. 82nd S8t., New York. (W) Stories told in pic- 

ures. Send outline of pictures which incorporate a story. Dan 
Gillmor. No fixed rate. 

Friends Magazine, General Motors Bldg., Detroit. (M) Picture 
features of general interest. Published aS behalf of Chevrolet dealers 
for car-owners. G. F. Koether. 

Life, Time and Life Bldg., New York. wd 10) Photos of national 
and world news events, human-interest picture series, cover photos, 
photo fillers. $5 up, 

Look, 551 5th Ave., New York. (Bi-W-10) Photos of intense hu- 
man interest and action. Vernon Pope. $5 up, 

Peek, (Bilbara) 122 E. 42nd St., New York. 
photos. Wm. H. Kofoed. $5 each, Pub. 

“Pic,’’ 79 7th Ave., New ag OS (Bi-W-10) Photos on all subjects. 
A. L. Holmes. $5 per print, 

Spot, (Fawcett) 1501 diswll New York. (M-10) Unusual 
pictures on entertainment, sports, hobbies, vacations, night clubs, 
fairs, Broadway, Hollywood, etc. Fred Feldkamp. $5, Pu 

True Pictorial Stories, (Macfadden), 122 BE. 42nd &t., New York. 
ae Stories of fact, told = omy particularly, dramatic stories 

glamorous women have figured in the news. Query. Harold 
20 up, Acc. 


(M-10) Humorous 


RELIGIOUS—ETHICAL—-HUMANITARIAN 


Ave Maria, The, Notre or Ind. (W-10) Short-stories 2800- 

ord chapters; articles on Catholic and 
adventure soterion, serials. Rev. Patrick J. Carroll, C.8.C. $5 
page (700 wds.), poems $5 and $3. 


Canadian Messenger, The, 160 Wellesley Crescent, 
Canada. (M-10) Short-stories, Catholic atmosphere, 
but now preachy, 3000; love stories; essays, Catholic 
interest, 1000-3000. Rev. J. I. Bergin, 8.J. %e, Acc., le, Pub. 
(Overstocked. ) 


— The, (Methodist Book Concern) 740 Rush 
hicago. (W-10) Religious, outdoor, rural, missionary short-stories, 
pom oy essays, 1200: verse. T. Otto Nall. %c, Pub. 


Christian Herald, 419 4th Ave., New York. (M-25) Interdenomi- 
natioral religious, sociological articles 2500; short-stories 2500; 
serials 50,000; verse. Daniel A. Poling. le, ‘Pub. 


Cradle Roll Home, The, (Baptist Sunday School Board) 161 8th 
Ave., N., Nashville, Tenn. (Q) Articles for parents pre-school 
age children 150-800, | N 8S. purchased July, 
Aug. Agnes Kennedy Holmes. %c, Acc. 


Crosier Missionary, The, Onamia, Minn. (M) Short-stories to 
3000; verse. Rev. Richard Klaver. $1.50, Acc. No payment for 
verse, 


improvement Era, The, 50 N. Main 8t., Salt Lake City, Utah. 

(M-20) General magazine of Mormon Chu Short-stories 750- 

000, wholesome, conventional. General and moral essays 500-2000. 

ora Ag 80 lines. Photos. Richard L. Ewans. %c, verse, 


Lamp, The, Rirggold a Peskakall (M-10) Articles on re- 
(Catholic) topics, to with Catholic slant, 


same length. T. J. Connell, 


405 Bergen St., Brooklyn, N.Y. (M-20) articles 
non-Cathol tholics; short-stories, to 2000, verse. 
Withen E. Clark. 10, Pub. (Slow.) 


The Author & Journalist 


my The, 744 N. Fourth St., Milwaukee. (W-10) 
articles on religious and social subjects. Episcopal 

viewpoint, 1000" 2000, $1.50 column, Acc. Occasional short-stories 

es $10 each, Acc.; serials 12,000. Religious verse, no payment. 


Lorn, The, (Standard Pub. Co.) 8th and Cutter Sts., Cincin- 

. (W-5) Articles on Christian education, adult Sunday school 
work 1750. 2000; wholesome short-stories 1750-2000, serials up to 
10 chapters, 1750-2000 each. Photos, 8x10, human 
interest. No poetry. Guy P. Leavitt. %%c, , $3 to $5, within 
1 month after Acc. 


ge 181 Laurel St., Manchester, N. H. (M- *» Catholic 
articles, short-stories, serials, verse. Indefinite rates, Acc. 


Messenger of the Kin soge Blood, Carthagena, Ohio. (M-10) Cath- 
olic short-stories, articles 2000- 7 onagl verse. Father Chas. J. Davitt, 
C.PP.8. %c, verse 25c live, Acc. 


Messenger of the Sacred Heart, 515 E. Fordham Rd., New York. 
M-10) Catholic short-stories up to 4000; religious verse. Rev. 
harles J. Mullaly, 8.J. Good rates, Acc. 


Miraculous Medal, The, 100 E. Price St., Philadelphia. (Q) 
Catholic articles 1500-2500, short-stroies 1200-2400. Joseph A. 
Skelly, C.M. %e, Pub. (Overstocked. ) 


Queen’s Work, The, (Jesuit Fathers) 8742 W. Pine Blvd., St. 
Louis, Mo. (M-10) Catholic interest short-stories, illustrated ar- 
teles, le tag 4 biographical articles 500; cartoons. Rev. Daniel 

A. Lord, . Ie, Ace. 


St. Anthony Messenger, (Franciscan Fathers) 1615 Republic S8t., 
Cincinnati. (M) Catholic family magazine. Feature articles on 
accomplishments of contemporary Catholic personages, institutions, 
preferably with photos 2500-3000; short-stories with mature whole- 
someness, 2000-3000. Rev. Hy Blocker, O.F.M. 1%c up. Oc- 
casional poetry, 25¢ line. Write for sample copy. 


St. Joseph Magazine, St. Benedict, Ore. (M) Articles — 
with topics of current interest. Catholic slant preferred, but 
necessary, o~<" 3000. Rev. Luke Eberle, O. S. B. % to le, for 
articles; % to %c for stories, Pub. 


Sign, The, Union City, N.J. (M-20) Catholic articles, essays, 
ag ie up to 3200; verse. Rev. Theophane Maguire, C.P. 


Sunday School Times, 325 N. 13th St., Philadelphia. (W) Re- 
ligious articles, verse. Charles G. Trumbull. %c up, Acc. 


Sunday School og 1816 Chestnut (M-10) 
Articles for teachers in — rural Sunday-schools up to 1200. 
Arthur M. Baker. %c, Acc. 


Union Signal, The, Pee. Ill. (W-5) Short-stories, short 
serials. = value of total abstinence 1000-1500; also on peace. About 
ub. 


SCIENTIFIC—POPULAR SCIENCE—NATURE— 
MECHANICS 


Handicrafter, The, 89 Bickford St., Jamaica Plains, Mass. (M) 
Articles on artcrafts, such as hand weaying, embroidery, knitting, 
1000-3000. Paul Bernot. Payment by arrangement. 


Home Craftsman, The, 115 Worth St., New York. (Bi-M-25) 
“‘How-to-make-it’’ articles of interest to home craftsmen, 300 to 
1200; photos or drawings essential; ee improvement fillers, 150. 
H. J. Hobbs. “1 ‘to Se, photos $3 up, Pub. 


Mechanix Illustrated (Fawcett) 1501 Broadway, New York. (M-10) 
New, lively features and shorts on all scientific and mechanical sub- 
also projects. for the home workshop and tips 
for photographers. Robert Hertzberg. Good rates, Acc. 


Model atin News, 551 5th Ave., New York. (M-20) Model 
airplane construction articles 1500. 1c, Pub. 


Natural History Magazine, 79th St. and Central Park W., New 
ork. (M-50 except July and August) Popular articles up to 5000 
on natural science, exploration, wild life; photo series. Edward M. 
Weyer, Jr. 1%c, Acc. 

Nature Magazine, 1214 16th St., Washington, D. C. (M-35) 
Illustrated nature “— 1000-2000; fillers with pictures 100 to 
400, short. verse. R. W. Westwood. 1 to 8c, Acc. (Overstocked.) 

Popular Homecraft, 919 N. Michigan Ave., Chicago. (Bi-M) In- 
structional articles on how to build articles of wood, metal, leather, 
os with detailed drawings, or at least 1 photo. R. S. Davis. Indef. 
rates. 


Popular Mechanics, 200 E. Ontario St., (M-25) Illus- 
trated articles on scientific iscoveries; hu- 
man interest and adv 250. 


Popular Science Monthly, 353 be Ave., New York. (M-15) 
Non-technical illustrated articles on scientific, mechanical, labor- 
saving devices, discoveries, under 2000. Chas. McLendon. Ic up to 
10c, photos $3 up. Acc. 

(M-25) 


Radio News, (Ziff-Davis) 608 S Dearborn St., Chicago. 
Technical and semi-technical articles dealing with amateur radie 
operators and servicemen. Constructional articles for amateur radio- 
men and servicemen. Diagram need only be in pencil. Good photos. 
No fiction or poetry; no publicity ‘‘puffs.’’ Any unusual application 
articles on electronics, 1000-3500, also considered. % to 2c, photos 
o to a Gag cartoons, $3 to $5. B. G. Davis, Ed.; K. A. Kopetzky, 

ng. 


Selence & Mechanies, 800 N. 
depts. handled by staff 


Selentifie American, 24 W. 40th St., one York. (M-85) Human- 
ized articles un science, industry, engineering. ©. D. Munn. Vary- 
ing rates, Acc. 


Seience in Pictures, (Horel) 565 5th Ave., New York. Profusely 
illustrated articles on science, 500-2,000, written for the laymat. 
High rates. $5 per photo, used with or without text. No ‘‘how-to-do- 
it’ stuff. Helen Arlington. 


ark St., (Bi-M-15) All 
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SPORTS (COMPETITIVE)—RACING—HORSES 


Baseball Magazine, The, 175 5th Ave., New York. _—s) Major 
league baseball articles, verse. Clifford Bloodgood. %%c, 


Golf, 52 Vanderbilt Ave., New York. (7 times yr.—25c) Smart 
sophisticated short-stories—golf, country-club background, rl other 
sports in season; fillers; verse. Richard E. Lauterbach, Mng. Ed. 

Horse Lover, The, 154 Borica Way, San Francisco, Calif. (9 
times a year) Articles on riding, dude ranches, br eeding; stories 
= horse background. 500-1800. 7e printed inch, Pub. J. Hart- 
f 


— Bowlers Journal and Billiard Revue, 506 S. Wabash Ave., 
Chica (M-25) Articles on bowling, oa lawn bowling; 
photos; news items; H. G. Dewres. lc, 
Pub. 

Rider and Driver, The, 342 Madison Ave., New York. 
Asticles on horses, racing, ete. Samuel Walter Taylor. Good rates, 
Pub. 

Scholastic Coach, 250 E. 43rd S&., New York. (M-25) Technical 
articles on football, basketball, track, fleld, 1000, for high and prep 
schools; photo, drawings. Owen Reed. le, Pub. 


THEATRICAL—MOTION PICTURE—RADIO 
“FAN” MAGAZINES 


Actor, The, 208 Golden Gate Bldg., San Francisco. (W-5) The- 
atrical short-stories, articles, editorials, verse, jokes, 4 items, 
photos, cartoons and cartoon ideas. Bugs Wilson. %c, Pu 

Billboard, os 1564 Broadway, New York; 25 Opera 4 Cin- 
cinnati, O. (W-15) Amusement articles on assignment only. A. C. 
Hartmann, E. E. Sugarman. Space rates, 

Greater Show World, 1547 Broadway, New York. (2-M-10) Ar- 
ticles, short-stories, novelettes, —— on show people, theatrical 
business. Johnny J. Kline. %e, Pu 

Hollywood Magazine, (Fawcett) fring "Broadway, N. ew York. (M-5) 
Film articles on assignment; fillers, photos. Liewellyn Miller. Lib- 
eral rates, Ace. 

Modern Screen, (Dell) 149 Madison Ave., New York. (M-10) 
Movie fan personality, + geo — 1500- 2000; fillers, news 
items. earl Finley. Good rates, Acc. 
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Motion Picture Magazine, (rome) 1501 Broadway, New York. 
(M-10) Articles on motion pictures and stars, usually on assign- 
ment, 1800-2500. Larry Reid. » Acc. 


Movies, (Ideal) 122 E, 42nd St., New York. = _ Photos of 
motion-picture interest. Mrs. May C. Kelley. 1c, Pu 


Movie Story Magazine, (Faweett) 1501 aco New York. 
of current motion pictures on assignment 


National Tattler, The, 73 Adelaide St., W., Toronto, Ont., Canada. 
(Bi-M-10) Theatrical articles; articles on love, exposes of rackets 
600; —_— news items, girl and theatrical photos. Al Palmer. 
c, 
Photoplay-Movie Mirror, (Macfadden) Chanin Bldg., New York 
(M-10) Motion picture articles and smash news stories. Ernest V. 
Heyn. Good rates, Acc. 


Radio Mirror, (Macfadden) Chanin Bldg., New York. (M-10) 
Radio fan features on stars and programs. Fred R. Sammis. $50 
up according to merit, Acc. 


Sereen Life, (Fawcett) 1501 Broadway, New York. (M-10) Short 
news articles on popular screen favorites usually on assignment. 
Llewellyn Miller. Liberal rates, Acc. 


Screenland, 45 W. 45th St., New York. (M-10) Motion-picture 
feature articles. Miss Delight "Evans. Fair rates » Pub. 


Sereen Romances, (Dell) 149 Madison 
Fictionization of picture plays, by assignm A. P. Delacorte, 
E. Van Horne. Rates by arrangement, yy 


Silver Sereen, (Screenland Mag., Inc.) 45 W. 45th &., New 
pool G30) Fan material about movie stars and pictures; photos. 
Grady. First-class rates, Pub. 


gente Arts, 40 BE. 49th St., New York; 2 Ladbroke Rd., London, 
W. 11, England. (M-35) Articles on theatrical and associated arts 
1800-2500; news items; photos. Edith J. R. Isaacs. 2c, Pub. 


Your Charm Magazine, (S. & S.) 79th 7th Ave., New York. (M-15) 
Articles 1500-1800, on fashion, beauty, charm and motion pictures, 
usually on assignment. Muriel Babcock. Good rates, Acc. 


Variety, 154 W. 46th St., New York. (W-25) ore articles, 
news, staff-written. Sidne Silverman. Space rates 


C—JUVENILE LIST 


GENERAL FIELD 


BOYS AND YOUNG MEN 


Air You h Horizon, 30 Rockefeller Plaza, New York. (M). Stories of 
you h’s ae *.'ties in aviation, 1,000. Russell Newcomb. 1c, Pub. 

American Boy, The, 7430 2nd Blvd. Detroit, Mich. (M-20) 
Roys. high-school and college age. Short-stories up to 4500. 
Western, mystery, sports, detective, ete. Humor. Non-fiction 
up to 2500. Fillers 300, with action photos on achievements of 
boys; picture spreads. Geo. F. Pierrot. 2c up, Acc 

American Farm Youth Magazine, Jackson at Van Buren, Dan- 
ville, Ill. (M-10) Outdoor, rural, modern agricultural ‘articles 
100-1000. adventure. mystery. action short-stories 1000- -4000, ad- 
venture novelettes 6000-12,000, jokes; short-stories 100-350. Rob- 
et Romack. %c up, photos 50c to $2, Pub. 

American Newspaper Boy, 416 N. Marshall St., Winston- 
Salem, N. C. (M) Adventure short-stories, newspaper carrier boy 
characters, by authors familiar with work of modern newspaper boys; 
also other adventure stories of appeal to young men and older boys, 
2000-3000. Bradley Welfare. $10 per story, Acc. 

Boys’ Life, 2 ~— Ave., New York. en Say Boy Scouts pub- 
lication, ages 14 18. Outdoor adven sport, schbovenent 
short -stories 2000-4000; serials 2 to 4 estatapente of 5000. James 
B. a Ed.; Irving Crump, Mng. Ed. 1%c up, Acc. (Well 


Open Road for Boys, 729 Boylston St., Boston. (M-10 except 
Jan. and Aug.) Older boys interests. Aviation, sport, Army and 
Navy, adventure, humor. Short-stories 2000-3500; serials up to 
40,000; articles 1000-1500. Unusual photos. Clayton H. Ernst. 
%e up, Pub. or Ace. (Somewhat overstocked. ) 

Youth Today, 250 Park Ave., New York. (M) Informative, en- 
tertaining, inspirational, helpful articles, 1500-2000; short stories, 
1500-2500; short fact items and fillers. Harry Miller. Good rates. 


GIRLS 


American Girl, (Girl Scouts, Inc.) 14 W 
mis) Girls, ages 10 to 18. Action short 
500-8000. Anne Stoddard. lc up, 


49th St., New York. 
short-stories 2500- 3700: articles 


BOYS AND GIRLS 


Child Life, (ane, oe 2 Co.) 5386 8S. Clark St., Chicago. 
(M-25) Ages up 12. -stories, articles, poems, usually 
lb with editor, up to 1300 ‘Wilms McFarland. %c up, Acc. 
1018 So. Wabash, Chicago. (M) All 
of articles and stories of interest to children from 3 to 10. G. 
Myers, Ed. % to lc, Acc. 

Children’s Play Mate Magazine, Cleveland, Ohio. (M-15) Breer. 

ture, historical, foreign short-stories for boys an ls 10 to 
14, 1800 wds.; nursery stories for ehi orcegy 5 to 9; 500- "10003 « 
Cooper. Fiction usually 1c, Pub. 

Jack and Jill, (Curtis) Independence Sq., Philadelphia. (M-25) 
Juvenile short-stories, 1200, serials (installments not over 1000), 
articles 600, verse. Ada C. Rose. Rates not stated. Ace. 


Juvenile Story Pub. Co., 5 Colt St., Paterson, N. J. Short stories, 
750-1000, for children of Loreen age. J. L. Brown. ‘‘Rate usual 
for material desired,’ 


Young America, Corp.) 32 BE. 57th &., 


New York. 
(W-5) Young people 8 to 18. Short-stories 1200, broadly educational 
background. Winthrop Brubaker. 2c, Acc. 


Youth Today, 250 Park Ave., New York. (M-25) Reprint articles 
of interest to boys and girls, 13 to 19. Will consider original arti- 
cles, 1500; short-stories 2500, but not the usual ‘‘juvenile’’ material. 
Harry Miller. 1c, Pub. 


COMIC AND CARTOON MAGAZINES 


Ace Comics, King Comies, Magic Comics (David McKay Co.) 604 
8. Washington Squ., Philadelphia, Pa. (M-10) Cartoon strips 
chiefly obtained from King Features Syndicate; some original work. 
Feature pages; juvenile serial stories, 6 parts, 2500 words each, 
and one-part stories, 2500. Florence Cooke. Good rates, Acc. 


Best Comies (Q-10), Startling Comics (Bi-M- 19), and une 
Comics (Bi-M-10). (Thrilling), 10 E. 40th St., New York. Pur- 
chase continuities for strips. Write giving details before submitting. 
State price desired. Acc. 


Champion Comics, (Worth Pub. Co.) 1 E. 42nd St., New York. 
2-Page Story synopses for boys, 10 to 16 years; original comic 
scripts (write for directions). Leo Greenwald. $10 per story, Acc. 

Super Comics, (Whitman Pub. Co.) Pough- 
keepsie, N. (M-10) Cartoons, comics, principally from syndicates, 
adventure AF Raves not at hand. 

Detective Comics, More Fun Comics, Adventure Comics, Action 
Comies, (Detective Comics, Inc.) 480 Lexington Ave., New York. 
(M-10) Original narrative strips. Whit Ellsworth. 

Famous Funnies, 50 Church 8t., a 9 York. (M-10) Cartoon strips 

tained from regular sources; considers original work. Harold A. 
Moore. Action short-stories 1500. $25 each. 


Feature Comics, (Comic Favorites), 322 Main S8t., 
(M-10) Comic strips, chiefly of syndicated origin. 
not at hand. Edward C. Cronin. 
Fresh, 480 Lexington Ave., New York. Sophisticated cartoons. 
(Submit roughs). W. W. Scott. $5 each, Acc. 
Funny Picture Stories, Little Giant woe wr Giant Movie 
Funnies, Funny Pages. (Centaur Pubs.) 461 8th Ave., New York. 
comics, mystety and adventure "Payment on 


Stamford, 
Rates 


Popular Comies, The Funnies, (Dell) 149 Madison Ave., New York. 
(M-16) Comic-strip material, chiefly furnished by syndicate or staff 
artists. Larry Wolfe. 

Puck, The Comic Weekly, 1023 Hearst Bld., 325 W. Madison St.. 
Chicago. Jokes, cartoons, humorous stories. Rates not at hand. 

Shadow Comics, (8. & 8.) 79 7th Ave., New York. (M-10) Comics 
for children. Indefinite rates, Acc. 

Silver Screen Comics, 114 E. 32nd St., 
comics, etc. Rates not at hand. 

ve Top Comics, Comics on Parade, (United Features Synd.) 220 
DB. 42nd 8t., New York. (M-10) Comic strips, cartoons, and car- 
toon ideas, juvenile jokes. 


New York. Cartoons. 


Ken Steffan. 


RELIGIOUS PUBLICATIONS 


SENIOR AGE (16 years up) 
(Boy and Girl) - 

Sra The, (Presbyterian Pubs.) 73 Simcoe St., Toronto, Can- 
ada. (W-3) Young people, 16 years up. Adventure, achievement, moral 
shert-stories 2500. 3000, articles 500-1000, fact items, fillers. N. A. 
MacEachern. Varying rates, Pub. 

Classmate, (Methodist Book Concern) 420 Plum 8t., Cincinnati. 
W-5 Young people 18 and over. Seasonal short stories (4 months 
ahead), 2500-3600. A. D. Moore. 
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Epworth Herald, 740 Rush St., Chicago. (2-M-6) Articles and 
short-storics of interest to young Methodists, “high school, college 
ages, 800; serials 5000; nature, religious verse up to 20 lines; photos. 
W. E. J. Gratz. About %c, verse about 12%c line, Pub. 

Epwor:h Highroad, (Methodist Pub. House) 810 Broadway, Nash- 
ville, Tenn. (M) Young people 16 to 24. Short-stories 2500-4000; 
serials, 4-6 chapters; illustrated articles 1000-1800; striking photos. 
Miss Rowena Ferguson. %c up, Acc. 

Forward, (Presbyterian Bd. of Christian Education) 910 Wither- 
spoon Bldg., Philadelphia. (W) Young people, 18 to 23 years. Short- 
stories 3000; serials 6 to 10 chapters, 3000 each; illustrated articles 
1000; editorials about 300; young viewpoint, interesting style. 
Park Hays Miller. 50c per 100 words, Acc. 

Front Rank, The, (Christian Bd. of Pub.) Beaumont and Pine, St. 
Louis, Mo. (\W) Young people and adults. Moral short-stories 2500- 
3500; illustrated articles; poems; fillers; photos. Herbert L. Minard. 
$3.59 per M Ace. 

Onward, (United Church Pubs.) 229 Queen St. W., Toronto. (W) 
Young people. Short-stories, articles, serials, verse, nature and sci- 
ence material. Archer Wallace. %%c, Acc. (Overstocked). 

Onward, Box 1176, Richmond, Va. (W-3) Presbyterian young 
people. Character building short-stories, serials, articles, editorials. 
Miss Clarabel Williams. Rates not stated. (Overstocked. ) 

Our Young People, (Brethren Pub. House) 16-24 S. State St, 
Elgin, Ill. (W) Young people 13 to 20 and older. Low rates, Acc. 

Sunday Companion, The, 320 Broadway, New York. (W) Cath- 
olie juvenile for parish schools. Fiction; current events, miscellany. 
Rates not stated. 

Try, (Baptist Sunday School Board) 161 8th Ave., N., Nashville, 
Tenn. (W) Young people, 17 years up. Adventure, achievement, 
short-stories 1560-3500; serials 8-10 chapters, 2500-3000 each, 
descriptive, biographical, travel articles up to 2000 (authorities must 
be cited); verse; short editorials 200-500. Wallace Greene. ‘%c, 
verse $1 to $2.50, Acc. 

Watchword, The, (United Brethren Pub. House) 240 W. 5th St., 
Dayton, O. (W) Young people. Short-stories 1800-2800; serials, 
miscellany. E. KE. Harris. $1.50 to $2 per M, Acc. 

Young People, (Am. Baptist Pub. Soc.) 1701-1703 Chestnut St., 
Philadelphia, Pa. (W) Young people over 15. Clean, wholesome 
short stories 2000-3060; serials 4-8 chapters, 2500-3000 each; fact, 
obby, how-to-do articles, preferably illustrated, 100-1500; news 
articles about young people; verse, high literary standard. Stanley 
A. Gillet. $3 and up per M, according to nature and quality of 
material, Acc. 

Young People’s Paper. (Am. Sunday School Union) 1816 Chestnut 
St., Philadelphia. (W) Late teen ages. Interdenominational feature 
and inspirational articles; short-stories up to 2500; serials 13,000; 
fillers 200-800. $4 to $5 per M, 

Young People’s Weekly, (D. C. Cook Pub. Co.) Elgin, Ill. (W) 
Ages 18 to 25. Short-stories 2500; serials 2 to 6 chapters of 2500; 
popular articles with photos 1000; editorials 100-400. Good rates, 
Ace. 


Youth, Huntington, Ind. (W) Short-stories 2000; articles of gen- 
eral interest to young people 16 to 25 yrs. 800. Cartoons, cartoon 
ideas. Paul Mancski, Tess Marie Gorka. %c up. Pub. 


INTERMEDIATE AGE (12 to 18) 
(Boy) 


Boy Life, (Standard Pub. Co.) 8th and Cutter Sts., Cincinnati. 
(W) Boys 13 to 17. Wholesome short-stories 1800-2000; serials, 
articles, miscellany. %c up, Acc. 

Boys’ World, (D. C. Cook Pub. Co.) Elgin. Ill. (W) Boys 13 to 
18. Short-stories, 2200-2500; also short sports, 1000; scientific and 
vocational news items with humorous articles on etiquette, conduct 
and behavior, 800; verse photos; youth opportunity articles 1000 
words with several photos, jokes. Good rates, Acc. 

Canadian Boy, (United Church Publications) 299 Queen St., W.. 
Toronto, Canada. (W) Teen-age boys. Short-stories, serials, verse, 
photes. Archer Wallace. %c, Acc. (Overstocked.) 

Catholic Boy, The, 1300 Foshay Tower, Minneapolis, Minn. (M-10) 
Wholesome action short-stories 2500-2800; articles for boys. J. 8S. 
Gibbons. % to Ic, Pub. 

Pioneer, (Presbyterian Bd. of Christian Education) 910 Wither- 
spoon Bidg., Philadelphia. (W) Boys 11 to 15. Short-stories 2500- 
3000; serials 4 to 10 chapters 2500-3000 each, illustrated articles 
700-1200; non-preachy editorials; cartoons; occasional verse. Park 
Hays Miller, $5 per M., photos 50c up, Acc. 

Target, (Methodist Book Concern) 420 Plum St., Cincinnati. 
(W-2) Boys 12-17. Alfred D. Moore. 


(Girl) 


Canadian Girl, (United Church Publications) 299 Queen St., W., 
Toronto, Canada. (W) Teen-age girls. Short-stories, serials, verse, 
photos. Agnes Swinarton. %c, Acc. 

Girlhood Days, (Standard Pub. Co.) 8th and Cutter Sts., Cincinnati, 
Ohio. (W) Girls 13 to 1 Wholesome short-stories 1800-2000; 
serials; miscellany. Maud V. Rouse. %c up, Acc. 

Girls’ Companion, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Girls 
14 to 17. Short-stories 2000-2500; illustrated occupation articles 
200-750; editorials 50-150. Good rates, Acc. 

Portal, (Methodist Book Concern) 420 Plum St.. Cincinnati, Ohio. 
(W-2) Girls 12-17. Short-stories, 1500-3000. Martha Keegan. 

Queens’ Gardens, (Presbyterian Bd. of Christian Education) 910 
Witherspoon Bidg., Philadelphia. (W) Girls 12 to 15 Short-stories 
2500-3000; serials 4-8 chapters, 3000 each; illustrated articles. edi- 
torials, verse, cartoors. Park Hays Miller. $5 M., Ace. (Over- 


stocked. ) 
(Boy and Girl) 


_ Ambassador, The, (Baptist Sunday School Board) 161 8th Ave., 
N., Nashville, Tenn. (W) Ages 13 to 17. Short-stories of present- 
day life, school. mystery, 2500-3500; illustrated yocational, travel, 
topographical articles 1500-2000; poems up to 4 stanzas. (Give source 
on factual material.) Novella Dillard Preston. %c, Acc. 


Cargo, (Whitmore & Stone) 810 Broadway, Nashville, Tenn. 
(W-75ce yr) Teen-age boys and girls. Short-stories 2500-3500; 
serials 3 to 10 chapters, usually on assignment; illustrated articles; 
striking photos. Rowena Ferguson. %e up, Acc. 


Christian Youth, 325 N. 13th St., Philadelphia. (W) Teen-ages: 
interdenominational. Wholesome short-stories with Christian teach- 
ing and uplift 1500-2000; serials 5000-10,000 fillers; nature, fact, 
how-to-make it articles, 200-500. Bible puzzles. John W. Lane, asso- 
ciate. $8 a story, fillers $1 to $4, puzzles 50c to $1, Acc. 


The Author & Journalist 


Friend, The, (United Brethren Pub. House) Dayton, Ohio. (W) 
Boys’ and girls’ meral, educational short-stories 1000-2500; serials 2 
to 8 chapters; informational, inspirational articles 100-800; short 
verse. J. W. Owen. $1 to $5 per story, poems 50c to $2, Acc. 


Highway, (Christian Bd. of Pub.) Beaumont and Pine Sts., St. 
Louis, Mo. (W) Boys and girls, 12-18. Short-stories not over 2500; 
serials, 8-12 2500-word chapters; poems up to 20 lines; illustrated 
articles 100-1000. Frances Woolery. $3.50 per M, Acc. 


Quest, (Lutheran Pub. House) 1228 Spruce St., Philadelphia. (W) 
Boys and girls 12-17. Illustrated descriptive articles; short-stories 
3000-3500; serials 6-12 chapters. Linda C. Albert, Assistant Ed. Fair 
rates. Acc. 

Sunday School Messenger, (Evangelical Pub. House) 3rd and Reily 
Sts., Harrisburg, Pa. (W) Young people, 12 to 17. Short-stories 
1800; serials; nature, science, religious articles; verse, editorials 300. 
W. E. Peftley. $1.25 per M, Acc. 


’Teens, (Am. Baptist Pub. Soc.) 1701 Chestnut St., Philadelphia. 
(W) Boys and girls, high school age. Clean, wholesome short-stories 
1500-3000, boy and girl characters; serials 4-10 chapters, 2500 each; 
inspirational, fact, hobby, how-to-do articles, preferably illustrated, 
100-1500; news articles about young people; verse, high literary stand- 
ard. Stanley A. Gillet. $3 and up, per M, Acc. 


Venture, (Evangelical & Reformed Church) 1724 Chouteav Ave., 
St. Louis, Mo. (W) Good general articles, with or without ilustra- 
tions, 800-1500, $2.50; verse, 5c a line. Fred E. McQueen. 


Young Canada, (Presbyterian Publications) 73 Simcoe St., Toronto, 
Ont., Canada. (W-02) Junior teen-age boys and girls. Short-stories 
2000; short articles on invention, popular science, achieyement, nature, 
etc., up to 500. N. A. MacBachern, M.A. Varying 
rates, Pub. 


Young Catholic Messenger, 124 E. 3rd St., Dayton, Ohio. (W) 
Boys and girls, junior high age. Short-stories up to 1200; serials up 
to 1000 words per installment. Cartoon ideas. Mrs. Mary Pflaum 
Fisher. le, Acc. 


Young People, The, (Augustana Book Concern) Rock Island, III. 
(W) Articles and short-stories, serials, Christian ideals for children 
11 to 16; photos. Low rates; payment quarterly. Mss. should be 
= to Rev. Emeray Johnson, 317 W. Broadway, Little Falls, 

nn. 


Young People’s Friend, (Gospel Trumpet Co.) 5th and Chestnut 
Sts., Anderson, Ind. ( Moral, character-building, religious short- 
stories 1000-2500; serials 8 to 15 
Ida Byrd Rowe. $3 per M, Pub. 


Young People’s Standard, (Nazarene Pub. House) 2923 Troost Ave., 
Kansas City, Mo. (W-5) Short-stories up to 2500, articles ug to 
1200; verse up to 16 lines, fillers. Sylvester T. Ludwig. $2.50 per 
M, verse 10c line, Acc. (Overstocked.) 


Youth’s Comrade, The, (Nazarene Pub. House) 2923 Troost Ave., 
Kansas City, Mo. (W-5) Boys and girls, teen ages. Short-stories 
2500, also 800-1000; serials, verse. news items, art work, religious 
and out-of-door subjects. Miss Edith Lantz. $2.50 per M, Acc. 


JUNIOR AGE (9 to 12) 
(Boy and Girl) 


Boys’ and Girls’ Comrade, (Gospel Trumpet Co.) 5th and Chest- 
nut, Anderson, Ind. (W) Ages 9 to 15. Stories of character build- 
ing or religious value 1000 to 2000; serials 5 to 10 chapters; verse 2 
to 6 stanzas. Ida Byrd Rowe. $3 per M, photos 50c to $2, Pub. 


Children’s Friend, The, (Augsburg Pub. House—Lutheran) 425 S. 
4th St., Minneapolis, Minn. (W) Articles. stories for ages 9-12. 
religious note liked; photos to illustrate. John Peterson. $2.50-$3 
per M, 10th of Mo. after Acc. 


Explorer, The, (United Church Publications) 209 Queen St., W.. 
Toronto, Canada. (W) Boys and girls 9 to11. Short-stories, serials, 
verse. Agnes Swinarton. 4c, Acc. 


Institute Leaflet, (Gen’l Bd. of Rel. Ed.) 604 Jarvis St., Toronto 
Canada. (W) Boys and girls. 9 to 11. Short-stories 1200, serials. 
verse. Rev. D. B. Rogers. 4c, payment quarterly. 

Juniors, (Am. Baptist Pub. Soc.) 1701 Chestnut St., Philadelphia 
(W) Boys and girls 9-12. Short-stories, Christian point of view 
boy and girl character, 900-2500; serials 6-10 chapters, under 2500 
—. — Educational articles 1000. Some poetry. Approx. $4.50 
per M, Acc. 


Junior Catholic Messenger, 124 E. 3rd St., Dayton, Ohio. (W) 
Boys and girls 3rd, 4th and 5th grade age. Short-stories, simple 
vocabulary 600-800; articles 600, serials up to 6400; short fillers, 
ig verse, 12 lines. James J. Pflaum, % to 1c, photos $1 to $3, 

ce. 


Junior Joys, (Nazarene Pub. House) 2923 Troost Ave., Kansas 
City. Mo. (W-5) Boys and girls 9 to 11. Market supplied at 
present. Mrs. Elizabeth Hodges. $2.50 per M; verse 10c line, Acc. 


Junior Life, (Standard Pub. Co.) 8th and Cutter Sts., Cincinnati. 
(W) Children 9 to 12. Wholesome short-stories 1200-1500, shorter 
articles. Maud V. Rouse. %c, Acc. 


Junior Weekly, (Methodist Book Concern) 420 Plum St., Cincinnati. 
Ohio. Children 9-11. 


Junior World, (Christian Bd. of Pub.) Beaumont and Pine Sts.. 
St. Louis. (W) Children 9 to 12. Short-stories up to 2100; serials 
& to 12 2100-word chapters; poems up to 20 lines; illustrated informa: 
tive articles 100 to 1800. Hazel A. Lewis. $3 to $4 per M, Acc. 


Lutheran Boys and Girls, (Lutheran Pub. House) 1228 Spruce St. 
a (W) Ages 9 to 14. Short-stories, articles. Lo* 
rates, Acc. 


Olive Leaf. (Augustana Book Concern) Rock Island, Ill. (W) 
Boys and girls, 8 to 11. Religious, adventure short-stories 600; 
articles 500; verse 8 to 12 lines. Submit MSS to Mrs. Clara Karl- 
son, 1004 Lillian St., Hobart, Ind. %c, Pub. 


Our Boys and Girls, (Evangelical Pub. House) 3rd and Reily Sts.. 
Harrisburg, Pa. Juniors, 9 to 11. Poems, articles. Low rates, Ace. 


Our Boys and Girls, (Brethren Pub. House) 16-24 S. State St.. 
Elgin, Ill. (W) Boys and girls 9 to 12. Stories; verse; photos. 
Low rates, Acc. 


Picture World, (Am. Sunday School Union) 1816 Chestnut St.. 
Philadelphia. (W) Children under 12. Short-stories and incidents 
impressing moral and religious truths 400-800, verse. $5 per 
verse 50c stanza, Acc. 


chapters; verse 3 to 8 stanzas. 
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Sentinel, The, (Baptist Sunday School Board) 161 8th Ave., N., 
Nashville, Tenn. Boys and girls 9 to 12. Mystery, camping, ad- 
venture, humorous short-stories 1500-2000; articles on birds, animals, 
gardening, games, things to make and do, 500-1000; verse. Novella 
Dillard Preston. %%ce, Ace. 


What to Do, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boys and 
girls 9 to 12. Short-stories 2000-2500; serials 2-4 chapters 2000-2500 
each; inspirational yerse; editorials 100-400. Illustrated occupation 
articles 150-700. Good rates, Acc. 

Young Crusader, The, 1730 Chicago Ave., Evanston, Ill. (M-35) 
W. C. T. U. children’s paper. Temperance, health, character-building 
— up to 1000. A. M. Langill, %c, Ace. Verse, no pay- 
ment. 


TINY TOT AGE (4 to 9) 
(Boy and Girl) 


Child’s Own, The, (General Bd. of Religious Education) 604 Jarvis 
St., Toronto, Canada. (W) Children under 8. Short-stories 250; 
verse. D. B. Rogers. ‘4c, payment quarterly. 

Dew Drops and Little Learners, (D. C. Cook Pub. Co.) Elgin, Ill. 
(W) Children 4 to 8. Short-stories 500-900; short articles, editorials 
50-200; verse up to 12 lines. Frances Cook Vance. le, Acc. 

Jewels, (United Church Publications) 299 Queen St., W., Toronto, 
Canada. (W) Material for small children. 4c, Acc. 

Little Folks, (Augsburg Pub. House—Lutheran) 425 S. 4th St., 
Minneapolis, Minn. (W) Stories up to 400-450, moral, religious note, 
for ages 5-6. John Peterson. % to %e, Acc. 

Our Children, (Brethren Pub. House) 16-24 S. State St., Elgin, 
Ill, (W) Children 6 to 8. Low rates. Ace. 

Our Little Folks, (United Brethren Pub. House) Dayton, Ohio 
(W) Children 4 to 9 years. Short-stories 300-600. J. W. Owen. 
Up to Y%e, Ace. 

Our Little Messenger, 124 E. 8rd St., Dayton, Ohio. (W) 2nd 
grade children. Short-stories up to 400; things to do; poems. Send 
MSS 2 ig <4 Scheidt, 434 W. 120th St., New York. Ic, poetry 
25e a line, Pub. 
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Picture Story Paper, (Methodist Book Concern) 420 Plum St., 
Cincinnati, Ohio. Children 4 to 8. 

Shining Light, (Gospel Trumpet Co.) 5th and Chestnut Sts., 
Anderson, Ind. (W-4) Children 5 to 9. Moral, character-building. 
religious short-stories 300-500; nature, religious verse; photos of 
nature, children. Ida Byrd Rowe. $3 per M, Pub. 

Stories for Primary Children, (Presbyterian Bd. of Christian Ed.) 
910 Witherspoon Bldg., Philadelphia. (W) Children, 6 to 8. Char- 
acter-building short-stories 500-800. Stories of world friendships 
and religious appreciation. Things to make and do. Park Hays 
Miller. 4c, verse 25c for 4 lines, Acc. 

Storyland, (Christian Bd. of Pub.) Beaumont and Pine Sts., St. 
Louis, Mo. (W) Children under 9. Short-stories 300-1000; poems 
up to 20 lines; handicraft articles 300-500; drawings or photos, child 
or animal subjects; simple puzzles. Hazel A. Lewis. $3 to $4 
per M, Acc. 

Storytime, (Baptist Sunday School Bd.) 161 8th Ave., N., Nash- 
ville, Tenn. (W) Children 6 to 8. Short-stories 400-650; articles 
and suggestions for playthings children can make 100-300; verse. 
— Kennedy Holmes. No Mss. purchased during July, August. 

c, Ace. 

Story World, (Am. Baptist Pub. Soc.) 1701 Chestnut St., Phila- 
delphia. (W-2) Children under 9. Short-stories 500-700; simple 
_—" story articles up to 400; short verse. Approx. $4.50 per 
M, cc. 


The HANDY MARKET LIST OF 
TRADE JOURNALS—usually included in 
this Quarterly List—will be an April A. & J. 
feature, accompanied by a special report on 
current business magazine trends. 


QUOTING THE CRITICS 


“The table of contents of almost any magazine is 
good reading for new writers today—so many un- 
familiar names are to be found there! Take the 
Saturday Evening Post, for example—almost every 
issue contains fiction, non-fiction, poetry, by new- 
comers in the writing field. 

“The encroachment of illustrations has restricted 
the length of the articles, and this is good news, for 
the inexperienced writer is more apt to write an ac- 
ceptable short article than an acceptable long one. 
The same is true of the fiction story.”"—Agnes M. 
Reeve. 

“Not only is the short short as popular as ever, 
but more and more is its technique (a rapid, vivid 
presentation of a central conflict, clear, striking char- 
acterization, effective dialogue, high level of suspense, 
and a sharp climax) employed in the modern stream- 
lining of what once would have been longer, slower 
stories. In fact, many editors call the 2,000 or 2,500 
worder a short short.”—John Kieran. 

“Dozens of new titles are on the stands, and many 
more are in the blue-print stage, which, in addition 
to the hundreds of old reliable periodicals, give the 
aspiring author a large market to write for. There 
will be a demand for more and better stories.”— 
Christopher Carr. 

“The past year was notable for a definite swing to 
original stories and screen plays written for the screen. 
The Academy of Motion Picture Arts and Sciences 
has added an extra Academy Award for the best writ- 
ten original screenplay.’-—Adeline M. Alvord. 

“I see a rising trend in poetry, which I consider 
4 sign. People need softening.’—Mildred I. 

eid, 


Manuscripts Typed 


To Suit the Most Exacting Editor. 
85c per 1,000 words. 
Book lengths 25c per 1,000; verse %c a line. 
NELL DUNCAN 
1415 N. Holyoke Ave., Wichita, Kansas 


“Whatever may have been true in the past, today 
man needs the wish fulfillment, the rose-colored 
dreams of the story-teller. Imposed upon the 
writer 1s a task greater than perhaps ever before in 
the history of mankind.”—David Raffelock. 


8 


Sunset, 576 Sacramento St., San Francisco, wishes 
short verse on the Western scene, as well as short 
articles up to 500 words, on a wide variety of sub- 
jects of interest to Westerners only. Pictures are im- 
portant. Moderate rates are paid on_ publication. 
Walter Doty is editor. 


WRITERS! DON’T OVERLOOK 
PROFITS from SCREEN SALES 


Stories of many types are needed by produc- 
ers for the all-American market created by 
the War. 

I want originals, published novels, plays, 
that have screen value; also book-length mss. 
for both publication and filming. 


Send for my free booklet TODAY 
ADELINE M. ALVORD 


6605 Hollywood Blvd. Hollywood, Calif. 


Suite 215 Dept. 7 
Established 1919 


FEATURE WRITERS WANTED! 


We have a call from a newly organized 
Newspaper Syndicate, serving two conti- 
nents, for graduate students of Wycliffe A. 
Hill’s Course “Article Writing Made Easy,” 
to act as local correspondents and to work 
on assignment. They also want stories, pho- 
tos, and cartoons. Write for details. 


THE GAGNON COMPANY, INC. 
Dept. 103, 541 S. Spring St., Los Angeles, Calif. 
P.S. Please state if you own Plot Genie. We have something 

special for you! 
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The Author & Journalist 


ulhs Ih, 


10 East 40th St., New York. 


Hardware Retailer, 333 North Pennsylvania, Indi- 
anapolis, Ind., is oversupplied with store arrange- 
ment material. 


Good Business, published monthly by Unity 
School of Christianity, 917 Tracy, Kansas City, Mo., 
Francis J. Gable, editor, uses first-person articles of 
actual experience; also articles in third-person, up 
to 1500 words, paying a cent a word minimum. 
nants, Mr. Gable points out that a writer can 
rare y make this market unless he has a clear under- 
0 ae of the Unity teaching. No verse or fiction is 


Motor Boat, combined with Power Boating, 63 
Beekman, New York, is a market for practical ar- 
ticles of interest to boat owners, but they must be 
written by experts, either owners with years of ex- 
perience, or else by naval architects or other engi- 
neers. “We have no use for general articles pertain- 
ing to boating, nor for anything that is not technical 
or semi-technical in nature. No poetry,” writes Ger- 
ald T. White, editor. Payment is made on publica- 


MARKE 


Thrilling Publications should now be addressed at 


UZZELL TRAINING NOW $35 
SIX MONTHS STUDY BY MAIL 


The typical list of assignment topics be- 
low is based on Thomas H. Uzzell’s famous 
“Narrative Technique” and forms the basis 
for all his work in training writers, whose 
work is now in all the magazines, book- 
stores, movie houses. This is the heart of 
the famous Fundamentals of Fiction by 
correspondence given by Professor Uzzell 
for Oklahoma A & M College: 

1. An original emotional experience (hbe- 
ginning of drama) 

2. Study of single effect and story ma- 
terial classifications 

3. Study of dramatic principles 

4. Study of dramatic invention 

5. Practice in inventing dramatic stories 

6. A short test to see what you’ve learned 

7. Study of the character story 

8. Inventing the character story 

9 A longer test in applying principles 

10. Analysis of a literary story 

11. Analysis of a popular story 

12. Criticism of another student’s story 

13. An original story of your own 

14. Editorial review of story ideas sub- 
mitted during term 

15. Optional with student: story, revision, 
questions, etc. 

As an educational project the ore has 
reduced the former fee of $50 to $35 (in- 
stallments if necessary), making it still 
easier for beginners everywhere to get the 
soundest possible foundation for profes- 
sional writing. Send for full particulars to: 


THOMAS H. UZZELL 


Former Editor of Collier’s 
Author of ‘‘Narrative Technique’ and ‘‘Writing As A 
Career’ 


Editor of The Blue Pencil 
Oklahoma A & M College, Stillwater, Okla. 


tion at 14 cent a word, but Mr. White admits he 
would pay a much higher rate for an article deeply 
technical in character and by an expert on a particu- 
lar subject. Listing in our Quarterly Market List 
has been corrected to conform to the above require- 
ments. 


The ALMAnac, 1259 No. Clark St., Chicago, IIli- 
nois, published by Arthur C. Norris, needs short 
articles, 500 words or less, about the business side of 
manufacturing and selling of artificial limbs; news 
notes of the artificial limb trade, and personality 
sketches for ‘‘Personality of the month,” 500 words or 
less. Rates are 1 cent a word on publication, with 
pictures paid for according to their value. 


The M. P. A. Journal, 1259 No. Clark St., Chicago, 
is in immediate need of short articles, 500-900 words, 
on the business side of the operation of a major drug- 
less clinic. The publication treats of the business 
side of chiropractic, naturopathy, and physio-therapy. 
The subject for an article must be the operator or 
operators of a drugless clinic large enough to employ 
a staff of at least six people. Personality sketches and 
news notes are also used. Arthur C. Norris, editor, 
offers 1 cent a word on publication, which, he ‘says, 
will be practically coincident with acceptance. Pictures 
will be paid for according to their value. 


Fashion, 420 Lexington Ave., New York, was 
temporarily discontinued with the December issue. 


Church Management, Cleveland, Ohio, has moved 
from Auditorium Bldg., to 1900 Euclid Ave. Dr. 
Wm. H. Leach, editor, offers 1% cent a word on pub- 
lication for methods articles and fact stories on 
administration problems of church managers and 
pastors. 


Old Time New England, 141 Cambridge St, 
Boston, wants anything turning on New England 
antiquities, “but,” continues W. S. Appleton, edi- 
tor, “being a poverty-stricken society, we can pay 
very little.” 


Epworth Herald, 740 Rush St., Chicago, was dis- 
continued in December. F 


WRITE STORIES THAT SELL 


Secure the prompt, expert, inexpensive as- 
sistance of The Author ournalist Staff. 
Complete Manuscript Criticism, with list of 

markets, $2 for first thousand words, then 
50c a thousand. Sales Agency service— 
10% commission on sales, minimum com- 
mission, $4; reading fee, $1.25 first 1000 
words then 35¢c a thousand. Return postage 
should accompany manuscripts. 

Our staff draws on the extensive market 
research facilities of The Author & Journalist 
thoroughly qualified, responsible 

elp. 


THE AUTHOR & JOURNALIST SERVICE 
P. O. Box 600, Denver, Colo. = 
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Zest, 330 West 42nd St., New York, has been 
discontinued. 

Tip Top Comics, 220 East 42nd St., New York, 
reports that material is all staff-furnished at present. 
Jerry De Mott is editor. 

Screen Life, 1501 Broadway, New York, is now 
being edited by Llewellyn Miller. Material is all 
done on assignment. 

Astrology Guide and Your Personal Astrology 
Magazine (formerly Astrology, How It Affects Your 
Life) are now being published at 114 East 32nd St., 
New York. 

The Spectator, 708 Woodlark Bldg., Portland, Ore., 
runs an “Among the Poets’ page, and offers an an- 
nual contest with prizes of $15, $10, and $5. Editor 
is Blanche De Good Lefton. This contest is open to 
residents of Oregon only. 

View, Box 58, Station O, New York, N. Y., 
Charles Henri Ford, editor, prints folios of poetry in 
each issue, as well as news of poets and poetry. Poems 
surrealist in tendency preferred. Complimentary copies 
are sent contributors. Usually reports within a week. 

Matrix, 1500 W. Nedro Ave., Philadelphia, Pa., 
is a bi-monthly . . . six issues for $1, single copy, 20c. 
Special emphasis is placed on work of young writers. 

“Be Versed in Verse’ column, Times-Union, Al- 
bany, N. Y., Miriam Whitney White, editor, consists 
of a daily column, “‘The Poet’s Corner,” and a Sunday 
column. No payment is made, but clippings are sent 
if a stamped, self-addressed envelope is enclosed. 
Weekly and monthly prizes are offered. High stand- 
ards, “especially in the Sunday column,” are demanded. 
The daily column also carries verse instruction and 
poetry news. 


LETTERS 


Traitorous Thought 


A. & J.: 

When we writers sit around and wait for somebody to men- 
tion our books, and when they don’t and we say, “That re- 
minds me of a situation in one of my books—”’ 

I just wonder if it isn’t we writers who get people down. 
What do you think, girls? 


637 West Buckthorn, 

Inglewood, Calif. 

> We haven't space for all the letters applauding Ida- 
bel Williams (“It’s People Who Get Me Down,” 

February A. & J.), so we present the lone dissenter. 

Mr. Porter's conscience shouldn’t trouble him. Writers 

always entertain; they never bore (we like to think). 


RaymMonp W. Porter. 


Seuen Years 
S 


IN THE SMALLER MARKET FIELD 


has built one of the most successful, sincerely and 
genuinely guaranteed plans of training available today. 


The Modern Course In Syndicate Fiction Writing 


fp backed by pulp and syndicate editors’ approval, taught 
¥Y top flight professionals of the syndicate and small 
market field; is strictly personal and individual in its 
sell-while-you-learn editorial and marketing instruction. 


MODERN COURSE IN SYNDICATE FICTION WRITING 
M11 Raymond-Commerce Bidg., Newark, N. J. 
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SELL THREE MONTHS 
OR MONEY BACK 


If You Can Write Correct English— 
You Can Write Juveniles. 


In the past three years I have sold 
some 3000-3500 stories . . articles 
.. serials... series. Now, I’m teach- 
ing it. 
And Sell Within Three Months. 


Write for terms to: 


WILL HERMAN 
766 Hippodrome Bldg., Cleveland, Ohio 


YOU CAN WIN! 


The Prize Contest Field is one of the richest 
writing fields. Shepherd Students are winning! 
Their recent Major Prizes include nine $5,000 
Prizes, 15 Nash Cars from Oxydol and 7 Airplanes 
from Wings. 

You, too, can win! My inexpensive Course in 
Contest Winning will bring you the Secrets of 
Winning that are winning for America’s biggest 
Winners. 


FREE HELP! 


I’ll help you win, without cost or obligation. A 
penny postal will bring you a gift copy of my 
newest “CONFIDENTIAL CONTEST BULLE- 
TIN.” It will bring you the finest Winning Help 
procurable for the $100,000 Super Suds Contest 
and the other big contests now running .. . WIN- 
NING IDEAS, WINNING TIPS and WINNING 
ENTRIES. 


Write NOW! Simply ask for “the free Bulletin.” 


WILMER S. SHEPHERD, JR. 


Dept. A, 1015 Chestnut Street 
Philadelphia, Pa. 
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Write 


SUCCESS IN WRITING 


Success in writing may be largely 
a matter of psychological conditioning. The 
Author & Journalist way, through David Raf- 
felock’s personal course, PRACTICAL FICTION 
WRITING, enables you to progress steadily 
and definitely to your goal of writing salable 
stories. You learn to recognize story material, 
to construct it solidly so that it will be enter- 
taining and marketable. 


OUTSTANDING RECORD 


A. & J. training is responsible for students’ 
sales to almost every magazine published. 
A. & J. students sell their work, for they are 
trained to sell. Learn today about this pro- 
fessional training that is highly recommended 
by leading editors and authors. 


FREE STORY REPORT 


We will gladly send you complete information 
about the course and our important booklet, 
“The Way Past the Editor,’’ free. Write us 
promptly and we will send you a free coupon 
for a manuscript report. No obligation to you. 


A. & J. SIMPLIFIED TRAINING COURSE 
1839 Champa Street, Denver, Colo. 


Please send me your booklet and all informa- 
tion about your course. And include the free 
coupon. AJ-Mch, 41. 


A Challenge! 


Not in a chip-on-the-shoulder spirit, but merely 
to ascertain that my light is not hidden under a 
bushel, I hereby challenge you, the writer seeking 
help, to find more effective assistance at any price. 
Sales of my clients to Saturday Evening Post, 
Esquire, This Week, Bluebook, Adventure, Short 
Stories, etc., prove the value of my coaching and 
revision service. I can help you write salable 
work because I have a knack for criticism, and 
because I know from my own sales to nearly one 
hundred magazines what your problems are. $1.00 
plus return postage covers consideration read- 
ing of a short story under 6,000 words. Send me 
one of yours today. Address Dept. J. 


Richard Tooker, Box 148, Phoenix, Ariz. 


FOUR-POINT SERVICE FOR WRITERS 
YOUR SCRIPT deserves COMPETENT SERVICE 


I’ll criticize, type, market it for 40c a thousand 
words per each script under 8000 wds.; 30c if 
over 8000 wds. If it is already NEATLY 


TYPED [ll criticize and market it per one 
dollar each script of 8000 wds. or less. Plus 
10% commission on sale and return postage. 
Fee with Ms. 


DOROTHY REYNOLDS 


93 Monhagen Avenue, Middletown, New York 


The Author & Journalist 


SLICK-BENT COPY 


By Robert O. Erisman, Editorial Director, 
Newsstand Publications 


It seems to me that the thing for all writers, new 
and seasoned, to be watching and thinking about, is 
the definite trend to slick-bent copy in most of the 
pulp magazines. 

More than ever, in 1941, will pulp writers have to 
improve the quality of their work. And more than 
ever will a writer be able to write a story that he can 
first try on the slicks and then still have a good 
chance with it at the pulps, if it doesn’t bring in the 
big dough. This will be particularly so with detec- 
tives and Westerns. 


PRIZE CONTESTS 


The Poetry Society of Colorado announces _ its 
first annual nation-wide contest of unpublished poems 
on the American Scene. The contest is open to High 
Schools, Colleges, Federated Women’s Clubs, Poetry 
Societies, international and racial poets. Theme must 
be related to democracy, although the word does not 
need to appear in title or in body of poem. Poems, 
any form, must not exceed 100 lines, and only one 
poem may be submitted by a contestant. The author 
retains all rights to the poem submitted. Prizes will 
be a bronze medal to be presented to the winner of 
first place in the state contest by the Hon. Ralph L. 
Carr, governor of the state of Colorado; a silver 
medal to be presented to the winner of first place in 
the national contest by the Hon. Edwin C. Johnson, 
U. S. senator from Colorado, and a gold medal to be 
presented to the winner of first place in the Inter- 
national Contest by the World Poetry Union. Judges 
of national repute will be selected by the Poetry 
Society of Colorado. Contest closes April 1, 1941. 
For further information write to Ida K. Tilton, 
chairman of poetry societies, 650 Downing St., 
Denver. 


Dramatists’ Alliance of Stanford University offers 
its sixth annual series of competitions in dramatic 
writing, closing April 15, 1941. Since the university is 
celebrating its 50th year (1891-1941) it prefers, but 
does not require, the use of materials or characters of 
the period covered. Awards of $100 and production 
at the University, with recommendation to the N.B.C. 
and various theatrical associations, are offered for short 
plays in verse drama or prose comedy. The sum of $50 
is offered for short plays suitable for radio use, and 
$50 for dramatic criticism. A fee of one dollar is 
charged for each entry. Prizes are awarded in August 
at the annual Dramatists’ assembly. Last year Lynn 
Fontanne was a judge; this year Paul Muni will judge 
verse drama. Contests open to all. Address the Proctor 
for Awards, English Department, Stanford University 
California. 


oo. 6 


Successful Farming, Des Moines, Iowa, announces 
that it has dropped fiction for the time being. Rates 
for agricultural articles, as announced by Kirk Fox, 
editor, are excellent—1¥%4 to 3 cents a word, on ac- 
ceptance. 


MATHILDE WEIL 
LITERARY AGENT 


after twenty years in New York is now estab- 
lished in San Francisco. Books, short stories, 
articles, and verse criticised and marketed. 


Send for circular 


SAN FRANCISCO 


535 GEARY STREET 
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THE OLDEST WRITER’S SERVICE 


Agnes M. Reeve, reader and critic 


OFFERS INSTRUCTION IN TECHNIC, 
EXPERT CRITICISM AND ADVICE ON 
STORIES, NON-FICTION, POETRY. 
BOOKS. 
ALSO 
RELIABLE SALES SERVICE. 


(Write for catalogue) 


THE OLDEST WRITER’S SERVICE 


Dept. J. Franklin, Ohio. 


QUALIFIED TYPIST’S SERVICE 


Let an expert do your typing. QUALIFIED 
CIVIL SERVICE TYPIST! Fast and accurate. 
I type and sell my own manuscripts. THIRTY 
CENTS per 1,000 words. Minor corrections if 
requested. TRY ME. 

§.C. McDANIEL 1130 VANCE AVENUE MEMPHIS, TENN. 


SENSATIONAL CHANGE 


After ten years I have changed my policy in the handling 
of scripts. I suggest you send at once for details of 
this new policy which will be sent with my folder: A 
FUTURE IN PROFESSIONAL WRITING upon request. 
Better still, send me a script with the regular reading 
fee of $1 each 5000 words and I’ll send you a copy of 
my 12 lesson course in short story writing at no extra 


°§* WALTER N. DES MARAIS 


BOX 33 STATION E, DEPT. J, CINCINNATI, OHIO 


OUT-OF-PRINT and Hard-to-Find Books supplied; 

also family and town histories, magazine back num- 

bers, etc. All subjects, all languages. Send us your 

list of wants—no obligation. We report promptly. 

Lowest prices. 

(We also supply current books at publishers prices post paid) 
AMERICAN LIBRARY SERVICE 

117 West 48th St. Dept. J New York City 
(We buy old books and magazines.) 


$100 a Month—for Life 


That’s just one of the thrilling prizes offered in the 
Big New Ivory Soap Contest—your chance to be 
paid as high as $2000 a word. 


FREE! 


Write NOW for your FREE copy of the IVORY 
SOAP ISSUE of “PRIZE IDEAS”—our 8-page 
printed publication, brimming with brilliant win- 
ning ideas to help you win extra cash and help 
to finance and further your writing career. Read 
what our students have to say: 


“I could not do without ‘Prize Ideas.’ I won one of 
the $100 Camay awards in the last contest entirely on 
the gleanings from your Camay summary and sug- 
gestions.”” (Mrs. W. T. Rheinford, Mercer Island, 
Washington.) 

“With such splendid help I have crashed the P. & G. 
gates again, not once, but twice in the same week. But 
only through your help was it possible for me to win.” 
(Mrs. George W. Williams, E. Cleveland, Ohio.) 

“IT want to thank you for the help received in winning 
the $100 in the Camay Contest. It was the biggest 
thrill I ever had and my friends all rejoiced with me. I 
surely can praise the All-American Contestar School, 
for I never would have won without your help.” (Mrs. 
T. S. Hendon, Townley, Alabama.) 


Don't Delay — Write Today! 


Our students are successful in P & G Contests, as they 
are in all others. Their joy can be YOURS! Simply send 
us your name and address—a postcard will do—and ask 
for your FREE IVORY ISSUE OF “PRIZE IDEAS’— 


: The aggregate winnings of the students of this long-estab- 
lished Correspondence School now exceed a third of a million dollars 
in prizes. It is the only School of Contest Writing endorsed and 
recommended by two National Contest Judges. 


ALL-AMERICAN CONTESTAR SCHOOL 


Dept. AJ Willow Grove, Pa. 


HOW and WHERE to SELL YOUR POEMS 
POEMS EDITORS BUY 
A Textbook of Verse Marketing 
One Poem, Well Sold, May Pay For The Book Many Times Over'! 


Here are over 200 verse markets, with letters from editors stating 
what kind of verse they want and why, accompanied by actual ex- 
amples from the pages of the magazines they edit. 


Price $3.50 
POEMS EDITORS BUY 


EDITH CHERRINGTON 


2130 VERDE STREET PASADENA, CALIFORNIA 


WRITERS—HERE’S HOW! 


F—YOU ARE SEEKING A CRITICISM & SALES SERVICE 
you’d like all minor REVISIONS MADE ON YOUR MSS. 


you ALIZED course in 
F—you’ll give me the opportunity, I’ll try to help you, 
too. See Feb. Smart for some of my own writing. (Three 
poems.) Low Rates. Free resubmission, 


MILDRED I. REID 
Literary Technicist 
Evanston (Chicago), 111. 


213112 Ridge Bivd. 


CAUGHT SHORT ON SHORT SHORTS! 


Been selling them for fifteen years. Have 
sold scores of own. Also have sold at $1 hun- 
dreds of copies of “WRITING THE SHORT 
SHORT,” its text illustrated with shorts I’ve 
sold. Now, this month only, I’ll consider two 
shorts and send you the treatise, $1 all told. 
Says Merle McKinley, Hamilton, Texas: “I’d 
rather have sold that short to HOUSEHOLD 
MAGAZINE than to any other.” (They 
paid $50 after I helped her on it, they having 
previously rejected it.) I also sell all lengths. 
Says Editor Lally, Chicago Daily News Synd.: 
The serial, BORN TO HATE, will start soon. 
If any other of your clients has serial mate- 
rial we’d be glad to see it.” I sell for others, 
for myself, and maybe I can for you. Let’s 
try. Reading fee: $1, first 1,000 words, 25c 
each 1,000 over, $10 maximum. 


KIERAN 114 Chester Ave. 


Danville, Ill. 


MANUSCRIPTS CORRECTLY TYPED | 


Prompt, efficient service by experienced manu- 
script typist. Carbons and minor corrections 
Proofread. Prose 35c per 1,000. Poetry We per 
line. Rates on book lengths. 50c minimum. Re- 
turn postage, please. 

Lucille H. Beckhart, B. A. 
941 Bulwer St. Kerrville, Texas 


NON-PROFESSIONAL WRITERS 


who are not selling what they write need expert revision of 
their scripts. editorial experience qualifies 
». Agents welcome stories 
Editors and clients commend my work. 
Extremely moderate rates. Free report on one story if you 
mention The Author & Journalist. BOOKS edited and pub- 
lication arranged for. GHOST WRITING of stories, articles, 
books, or plays by arrangement. 


BEGINNING WRITERS 


find my help a guide towards eventual success. I am helping 
others—I can ~~ 'U! Remarkable testimonials of benefit 
received. Very low rates for beginners only. Special six 
months’ training course designed to produce actual sales in 
secondary markets. Free criticism of one story. 


MAITLAND LEROY OSBORNE 


Literary Consultant 
Wollaston Massachusetts 
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THE A. & J. 
MARKET PLACE 


(Personals) 


ADVERTISING, LITERARY JOBS—Analysis of oppor- 
tunities, help in outlining personal qualifications, 
preparation chart for Business Interview. All for $1. 
Job os Service, Box 33, Author & Journalist, Den- 
ver, Colo. 


SIMPLE AS A-B-C. A plotting system for one dollar 
that will give you a thousand plots. A-B-C Plots, 
21 Biltmore, Springfield, Mass. 


300 POETRY MARKETS, $1. Jeanette Nourland, 
12512 East Ave. 26, Los Angeles, Calif. 


HOW TO WIN PRIZE CONTESTS—32 pages, 10c. 
Bison Research, Buffalo-B3, Minnesota. 


“EARN AS YOU LEARN WRITING,” by Dorothy 
Banker, tells how to write and market stories and 
articles. $1 postpaid. Saunders Press, Dept. A, 
Claremont, Calif. 


SATISFACTORY—Water color of your favorite land- 
scape or building (send photo) at $5 to $10. B. C. 
Cooke, Coosada Sta., Alabama. 


EARN $25 to $100 MONTHLY spare time writing for 
trade papers. Detailed instruction showing you how, 
$1. Satisfaction guaranteed. WRITECRAFT, P. O. 
Box 58, Berkeley, Calif. 


EARN EXTRA DOLLARS. Book 125 Ways Making 
Money With Your Typewriter, $1. Book Home In- 
dustries contains hundreds Home Money Making 
Ideas, $1. WILLGO Co., Watertown, Wis. 


2000 MARKETS FOR PHOTOS, HUNDREDS for 
articles, detailed needs, addresses, etc., in latest edi- 
tion PHOTO-MARKETS, 136 pages, 50c prepaid. 
A. J., Box 600, Denver, Colo. 


$10 A WEEK writing poems. Full instructions and 
50 best markets sent for 25c. Charles Olive, Willmar, 
Minn. 

ANYONE CAN SELL Juveniles. “Shortcuts” dime, 
stamp. Brown, 1226 47th, San Francisco. 


MAKE MONEY CLIPPING NEWSPAPERS. Instruc- 
tions quarter. Brown, 1226 47th, San Francisco. 


DISCOURAGED? ANYONE CAN EARN $1 to $10 
DAILY writing short items. Successful selling secrets, 
markets, writer’s slant-chart, dime. Will Heideman, 
New Ulm, Minn. 

MAKE MONEY as press representative for clubs in 
small towns. Complete instructions for building your 
own business, 35c. Lucile Rood, 2606 Benvenue Ave., 
Berkeley, Calif. 


WANT PLOTS from successful juvenile writers. Box 
99, Author & Journalist, Denver, Colo. 


RESEARCH, CONGRESSIONAL LIBRARY, government 
bureaus, penny per minute. Six languages. Expe- 
rienced. John Crehore, Washington Grove, Md. 


MAGAZINES, FOLDERS printed, good paper, i00 
copies, 4-page 6x9 size (500 words to page), $4.00. 
Samples for stamp. Morgan Printing Co., Quaker 
City, Ohio. 


WIN IN CONTESTS by spending less money to send 
more entries. Yes, we furnish genuine boxtops and 
labels for all current contests at very low cost. 
Rush stamped return envelope for complete price-list. 
A. J. Eggleston, Milford, N. Y. 


MAKE MONEY .. . Mailing postals. Plan, 10c. 


Hinkle Press, Joplin, Mo. 


SELF-HELP BOOKS, Courses. Printing, mailing lists. 
Underhill Press, Beebe, Arkansas. 


“FORTY DOLLARS A MONTH WRITING FILLERS.” 
Facts, Figures, Methods, Markets, 25c. Gloria Press, 
19261-C Bonsallo, Los Angeles, Calif. 


The Author & Journalist 


Q. and A. Department 


For personal reply, accompany your inquiry with a self- 
addressed, stamped envelope. This department does not 
criticize manuscripts. Questions and replies below have 
been condensed. 


I have just sold an article of about 4500 words to ........... 
pei aaehrs for $100. The agreement which they sent me gave 
to them ali rights, including digest rights. 

I have signed and returned the agreement; and that set- 
tles that. But I should like your professional opinion so that 
I’ll know how to proceed in a similar case in the future. 
My reason for accepting this agreement was that I am new 
in the general-reader field, this being my first acceptance 
from a magazine of that calibre. But, in the future, I hope 
to be able to be at a less disadvantage. 


Am I wrong in feeling that I should decline to relinquish 
digest rights at that price? If I should decline, would the 
magazine likely raise the ante, release the digest rights to 
me, or simply return the manuscript? 

Could you tell me how much the Reader's Digest com- 
monly pays for its right to material? If it pays ............ 
more than ............ paid me, it seems to me that I am taking 
quite a beating. Or am I?—G. P. J., Indiana. 


Last A. & J. report on Reader's Digest—$50 per 
Digest page. Other digest publications pay various- 
ly—1 cent, 14 cent, various lump sums. If G. D. P. 
had reserved digest rights in offering his article, we 
think the magazine would have bought it, and paid 
him as much. Publications usually do not buy mate- 
rial with principal, or even important, thought for 
profits from rights. But somebody has to own rights, 
and many writers will weakly relinquish, so the buy- 
ing agreement, on or off the payment check, often 
is framed to capture those for the publisher—who 
occasionally comes in for gravy which ought to be 
wholly the writer’s. 


FRANCIS ARTHUR JONES 


63 Fifth Avenue, New York, N.Y. 
LITERARY AGENT 


SERIALS, SHORT STORIES, BOOKS 


(Representing Mazo de la Roche and other well- 
known writers) 
NO READING FEES 


Typing @ Revision @ Verse Criticism 
“‘Your work Is beautifully done.” 


Careful typing, 30c per 1,000 words. Revision (rearrangement 
of ineffective phrasing; correction or grammatical errors, unin- 
tentional repetition, faulty punctuation and unclimatic para- 
graphing), 30c per 1,000. Both, 60c. Special rates on book- 
lengths. Verse: typing, %c per line; criticism, 2c. One carbon. 


AGNES C. HOLM 


1711-5 Spring Street Racine, Wisconsin 


« Send self-addressed stamped enve- 
POETS: lope for 1941 PRIZE PROGRAM; 
Quarterly prizes, $25; Poetry Book Contest, ete. 
You will receive also description of HELP YOUR- 
SELF HANDBOOKS ($1 each) containing 999 
PLACES TO SEND POEMS. 


KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since 1929; 25c a copy; $2 a year) 
702 N. Vernon Street Dailas, Texas 


WANTED AT ONCE 


Short short stories of miscellaneous types for 
immediate syndication. Reading fee, 3 for $1. 
Other material welcome. Same rate. 


EDNA MORTON 
6604 Five. Oo, Houston, Texas 


|| 


March, 1941 


WANT TO SELL 


send for my 44 page FREE booklet, ‘“‘THE TRUTH ABOUT 
LITERARY ASSISTANCE.’’ My clients are represented 
in virtually all the magazines, ‘‘smooth-paper,’’ ‘‘quality,’’ 
and ‘‘pulp.’’ Established some 17 years, I have de- 
veloped perhaps more writers than anyone in my field—for 
my own work has appeared in leading magazines, and I 
am able to do for myself what I offer to do for others. 


(Own sales representatives in New York.) 


FREE TO YOU 


My little paper, ‘‘D’ORSAYGRAM,’’ which I publish from 
is 


time to time, contains some 60,000 word: articles on 


writing, selling, plotting. etc. fes of the last issue 
(November) still available, and sent gratis on request, 


LAURENCE R. D’ORSAY 
102 Beaudette Bldg. Beverly Hills, Calif, 


°* ED BODIN ° 


Ed Bodin, age 46—author, editor—and 
agent for past eleven years—formerly with 
publishers of Collier’s, American and Wom- 
an’s Home Companion, sells to all markets, 
slick or pulp or book. He has three classi- 
fications of clients. He averages more than 
100 sales a month with few clients, person- 
ally handled. 

He sells no course. His percentage of sales of manu- 
scripts handled is the highest in the field. Your manu- 
script will be either submitted to editors, or returned 
to you with suggestions to revise or hold, with reasons 
why. Write before submitting, outlining your record or 
aspirations. 


105 West 40th St., 


New York City 


W: CAN HELP YOU 


Twenty years’ experience in the judging of 
manuscripts as editor and authors’ agent; an 
intimate knowledge of present-day market con- 
ditions, gathered in the heart of the publishing 
world; a personal acquaintance with practically 
every editor of importance in the United States 
—these should be of service to our clients 
shouldn’t they? We will give you intelligent 
sympathetic help and guidance, and you can 
count on us for absolute, straight-from-the- 
shoulder frankness. We want clients who have 
the will to go forward—we want to help them 
to go forward. 


_ Jane Hardy was formerly on the editorial 
staff of Macmillan Company. She is highly rec- 
ommended by Harold S, Latham, Ida Tarbell, 
Henry Goddard Leach, Hamlin Garland, and 
others. 

Send for circular, and for letters of recommenda- 
tion from George Horace Lorimer, H. L. Mencken, 
John Farrar, William C. Lengel, H. E. Maule, 
William Allen White, Marie M. Meloney, H. C. 
Paxton, Fulton Oursler, Thayer Hobson, Marjory 
Stoneman Douglas and others. 


ROBERT THOMAS HARDY, INC. 
JANE HARDY, Pres. 
55 W. 42nd Street, New York, N. Y. 


HERE IS THE ANSWER: 


possible word rates. 


make it salable. 


how to build on that foundation. 


than a decade. 


Whether beginner or professional, there are three things you must 
have if you are to get the most out of your writing: 

1. Quick sales and good prices for your literary material. 

2. Expert help with your writing problems, 

3. A reliable agent and critic to whom you may turn over 
your entire literary output, confident that your interests will be 
furthered and protected in every possible way. 


1. Christopher Carr reports on your manuscript within one 
week, and sells only to pay-on-acceptance markets at the best 


2. Christopher Carr has been an author and editor for many 
years. He has handled thousands of manuscripts of every con- 
ceivable sort, from nursery rhymes to books on world problems. 
No matter what type of manuscript you may have, he knows 
where it can be sold, or if it can’t be sold in the shape in which 
it is submitted, he can show you why, and what you must do to 


3. Christopher Carr considers each author a personal friend 
whose talents must be aided and encouraged. If criticism is neces- 
sary, it is given sympathetically and helpfully. It is not the critic's 
Place to rant and rave against the defects in a manuscript, but to 
base his report on the savable elements and show the author 


1941 is going to be the best year for new writers in more 
Don’t let it slide by without giving you 


WRITERS! Here is the Help You Need! 


Book Manuscripts 
Wanted! 


Publishers are particularly 
eager for stories of love and 
romance with live characters 
and fresh situations. Mys- 
teries and Westerns continue in 
demand, and there are never 
enough good stories for boys 
and girls. Books with a re- 
ligious slant are - definitely on 
the increase, and novels with 
historical American settings are 
very popular. Almost any in- 
teresting book-length will get 
serious consideration, whether 
fiction or non-fiction. Short 
stories will make you a living. 
but only a book can make you 
famous! Send in your manu- 
script at once; reading fee only 
ten dollars, regardless of length. 


Low Reading Fees 


Reading fee and return post- 
age must accompany all manu- 
script: Short stories, fifty cents 
per thousand words to 6000; 
three dollars to 15,000; five dol- 
lars to 30,000; ten dollars for 
book-lengths; plays, three dol- 
lars; poems, two cents per line. 
Ask for folder, ‘‘Money For 
Your Manuscripts.’’ It’s free. 
And send that manuscript in 
today ! 


CHRISTOPHER CARR 


Literary Talent Scout 
3636 Chestnut St., Philadelphia, Pa. 


the success every talented writer merits. Send in your 
manuscript at once. It will be sold promptly on my regu- 


lar ten per cent commission basis, or you will be told 
geet and clearly what is wrong with it and how to make 
right. 


Don’t wish for success; reach out and grab it! 


FAIR RATES PROMPT PAYMENT FRIENDLY SERVICE 


HE Ziff-Davis Publishing Company is always in the market for your stories, 

articles, pictures, and cartoons. Our two popular fiction and three hobby 
magazines, each the leader in its field, provide an excellent opportunity to 
cash in on your talents. 


Newcomers and seasoned writers are equally welcome to submit their work. 
Rates are attractive. Reports are made promptly. Payment on acceptance. 


Before undertaking a story or article for Ziff-Davis publications, however, it 
is advised that you query the editor, giving a brief outline of your subject and 
treatment. He will be pleased to correspond with you regarding your material. 


Get Acquainted with the Litt -Davia Group Now 
FLYING AND POPULAR AVIATION— Articles dealing with unusual and inter. 


esting phases of aviation in general. Good photographic material is emphasized. Should not exceed 2500 , 
words. Max Karant, Managing Editor. : 


POPULAR PHOTOGRAP HY— Articles on all phases of photography developed along 


the lines of greatest interest to the amateur photographer. Excellent photographic material necessary. 
1500 to 2500 words. A. B. Hecht, Managing Editor. 


RADIO NEWS—wanuscripts considered on technical soundness and clarity of writing. Radio 
transmitters, receivers, antennae and parts. Service instruments, recorders, and electric apparatus. 
3000 word limit. Karl Kopetzky, Managing Editor. 


AMAZING STORIES “Scientific fiction covering a wide range; inter-planetary, time-travel, 


etc. Convincing science, imagination, human interest and strong plot essential. 3,000 to 40,000 words. 
Raymond A. Palmer, Managing Editor. 


F ANTASTIC ADVENTURES— Fantasy is the keynote. Science may be included. 


Adventure angle strong. Human interest, strong plot and action from the opening paragraph essential. 
3,000 to 40,000 words. Raymond A. Palmer, Managing Editor. 


ON SALE AT ALL NEWSSTANDS! 


ZIFF-DAVIS PUBLISHING COMPANY. 


608 SOUTH DEARBORN STREET CHICAGO, ILLINOIS 
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FAIR RATES *% PROMPT PAYMENT y& FRIENDLY SERVICE 


HE Ziff-Davis Publishing Company is always in the market for your stories, 

articles, pictures, and cartoons. Our two popular fiction and three hobby 
magazines, each the leader in its field, provide an excellent opportunity to 
cash in on your talents. 


Newcomers and seasoned writers are equally welcome to submit their work. 
Rates are attractive. Reports are made promptly. Payment on acceptance. 


Before undertaking a story or article for Ziff-Davis publications, however, it 
is advised that you query the editor, giving a brief outline of your subject and 
treatment. He will be pleased to correspond with you regarding your material. 


Get Acquainted with the Zif{-Davia Group Vow 
FLYING AND POPULAR AVIATION— Articles dealing with unusual and inter. 


esting phases of aviation in general. Good photographic material is emphasized. Should not exceed 2500 
words. Max Karant, Managing Editor. 

POPULAR PHOTOGRAPHY-— Articles on all phases of photography developed along 
the lines of greatest interest to the amateur photographer. Excellent photographic material necessary. 
1500 to 2500 words. A. B. Hecht, Managing Editor. 

RADIO NEWS—wsanuscripts considered on technical soundness and clarity of writing. Radio 
transmitters, receivers, antennae and parts. Service instruments, recorders, and electric apparatus. 
3000 word limit. Karl Kopetzky, Managing Editor. 

AMAZING STORIES Scientific fiction covering a wide range; inter-planetary, time-travel, 
etc. Convincing science, imagination, human interest and strong plot essential. 3,000 to 40,000 words. 
Raymond A. Palmer, Managing Editor. 

FANTASTIC ADVENTURES— Fantasy is the keynote. Science may be included. 
Adventure angle strong. Human interest, strong plot and action from the opening paragraph essential. 
3,000 to 40,000 words. Raymond A. Palmer, Managing Editor. 


ON SALE AT ALL NEWSSTANDS! 


pig Photo<:anhy Ran 
TOP-FLIGHT MAGAZINES | 
ZIFF-DAVIS PUBLISHING COMPANY } ~ 
608 SOUTH DEARBORN STREET °* CHICAGO, ILLINOIS ié 


